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2. Marketing support to products quality in enterprise's quality management system

Pedepar:

1. Incepranist npucBssY€Ha HAYKOBOMY OOI'PYHTYBaHHIO TEOPETUYHUX | HAYKOBO-TIPAaKTUYHUX 3acaf,
MapKEeTHMHIOBOTO 3a06€3Me4YeHHs IKOCTi IIPOAYKIii y CUCTEMI YIIPaBJIiHHS SKICTIO Ha MignpueMcTBi. O6'eKToM
IOCJIiIKeHHS € npolecy 3a6e3redeHHs SKOCTi IPOoayKLUii Ha mignpueMcTBax. Ilif yac mocimpKeHHsI BUKOPHUCTAaHO
HACTYITHi METOJIM HAyKOBOTO Mi3HAHH: AiaJIEKTUYHUH, aHATITUYHUH, TEXHIKO-€KOHOMIYHOTO aHali3y, EKCIIEPTHUX
OLiHOK, iIMITaLIiTHOTO MOZEJIIOBAHHA. Y IUCepTalii JOCIIIKEHO MMiIX0IM 4O YIIPABIIiHHA SKiCTIO Ta 3aJ0BOJIEHHS
NOTpe6 CIOXKUBAYIB HA 3aCalaX MAPKETUHTY, IPUHIUIIY Ta CYTHICTb CUCTEM YIIPaBJIiHHS SIKICTIO HA MiJIPUEMCTBAX,
Ha OCHOBI SIKMX BU3HAY€HO HAIPSIMKY MapKETHMHIOBOTO 3a6e31eYeHHs SIKOCT] MPOoAyKIii 3 mo3uniit popmyBaHHS
OPraHi3alilHO-€KOHOMIYHMX MOJIE€JIEN YIIPABJIHHSA AKICTIO Y BiATIOBIIHOCTI 0 pEKOMEHIALIA Mi’KHAPOJHUX
CTaHJApPTiB. YIOCKOHaJIEHO HAayKOBUM MifXif, 0O BifoOpaXXeHHs CyTHOCTI NIpoLecy (POPMYBaHHS SKOCTi IPOAYKTY
3aBJSKY BBEJIEHHIO [TIOHATTS "KOHTYP YIIPaBJIiHHA SAKICTIO", i IKUM PO3yMi€TbCH BU3HAYEHA IIOCIIiLOBHICTD

BMKOHaHHS QYHKIIiN yripaBiiHHA (pouenyp abo onepariil) y BUpooHu4ux rpouecax. CTBOPEHO MOZiesIb CUCTEMU



BiZITBOPEHHS] BUMOT KJII€EHTIB HA OCHOBI MAapKETUHIOBOTI'O YIIPABJIiHHS SIKICTIO, B SIKill pECYPCH MAPKETHUHTY Ta
VIPaBJIiHHS B CHHEPreTUYHil KoMbiHalii iHTerpoBaHi B MOJeJib yIIPaB/IiHHS SIKICTIO Ta 3a10BOJIEHHS BUMOT KJIi€HTIB
Ha OCHOBI MapKETHUHIOBOI "TIETJIi IKOCTI". 3alpOIIOHOBAHO KOHLEIILI0 OpPraHi3aniiHo-€KOHOMIYHOTO MEXaHi3My
yIIpaBJIiHHA AKiCTIO POAYKIii SIK BCE6IYHO OOIPYHTOBAHOI CYKYITHOCTi B3a€MOTIIOB'A3aHMX KOMITOHEHTIB, 110
3aCHOBaHA Ha ITOCTYIIOBOMY PYCi Bifi KOHLEMNLii Ta IPUHLKIIIB YIPAaBIiHHS SIKICTIO 10 MOJITHUKY Y cdepi AKoCTi, a Bix
Hei 10 MeTOoiB Ta IHCTPYMEHTIB yIIPaBJliHHS, CIIPSIMOBAHUX Ha MiJBUIIEHHS SIKOCTI IPOAYKLii Ta epeKTUBHOCTI
BMPOOHHULITBA. 3 METOI PO3BUTKY MAPKETUHIOBUX iHCTPYMEHTIB YAOCKOHAJIEHO MOJEJIb [I03UL{HHOTO MapKETUHIY
PUHKY 30yTy 3 BAKOPUCTAHHSIM [IOKa3HUKIB PUHKOBUX OOMEXKEHb, LIiHU Ta SIKOCTi NPOAYyKLii. 3arrpor1oHOBaHO
METOAVNYHUY MiAXif 10 OL[iHIOBaHHS CTYIIEHIO BIIMBY CUCTEMHU YIIPABJIiHHA 4KICTIO Ha OisJIbHICTD MigIIPUEMCTBA Y
BUIJISAI "pe3yabTaTuBHOCTI CYS" Ta 31ificHeHO Kilacudikallilo MeTO/iB YIIPaBJliHHS SIKiCTIO 3 METOIO IiIBULIIEHHS

€(PEKTUBHOCTI CUCTEM yIIPABJIiHHS.

2. The thesis is devoted to the justification of the theoretical and practical foundations of scientific and marketing
quality products to the quality management system in the enterprise. The object of investigation processes to
ensure product quality in the workplace. The study used the following methods of scientific knowledge: the
dialectical, analytical, technical and economic analysis, expert evaluations, simulation. The thesis investigates the
approaches to quality management and satisfaction of customers' demands on the basis of marketing, as well as
principles and essence of enterprises’ quality management systems. Based on this investigation, the directions are
defined to provide marketing support to products quality from the view of building the organizational and
economic models of quality management in accordance with the recommendations of international standards. The
scientific approach to the reflection of essence of products quality process has been improved due to introduction
of the concept "quality management contour". The author understands it as a sequence of management functions
(procedures or operations) made in the production processes. The model of the system of clients' demands
reproduction was built, in which the resources of marketing and management in their synergetic combination are
integrated into the model of quality management and clients' demands satisfaction on the basis of "quality loop".
The concept of the organizational and economic mechanism of products quality management as a generalized
combination of interrelated components is offered that is based on step-by-step movement from quality
management concepts and principles to quality policy and then to management methods and instruments aimed
at improving products quality and increase in production efficiency. To develop marketing instruments, the model
of positional marketing of a sales market was improved using the indicators of market restrictions, price and
products quality. The methodical approach is offered to assess the extent of quality management system influence
on enterprise's activities in the form "QMS effectiveness”, and methods of quality management were classified to
enhance the efficiency of management systems.
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