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Pedepar:

1. O6'eKTOM HOCHITKEHHS € TIPOLIECH MAPKETUHIOBOTO YIIPABJIiHHS IIPOMUCIIOBUMH IIiANIPUEMCTBAMU B YMOBaX
PO3BUTKY PUHKOBOi €KOHOMIKU. MeTO0 LOCIIIIPKEHHS € TEOPETUYHE OOIPYHTYBaHHS i pO3p00Ka KOMILJIEKCY
€KOHOMIKO-MaTeMaTUYHUX MOJeJel i METOIiB MAaPKETUHIOBOTO YIIPABJIiHHS IPOMUCIOBUM IiATIPUEMCTBOM [1J14
MigBUIIEHHS PiBHA MOr0 KOHKYPEHTOCIIPOMOXKHOCTI B YMOBaxX HEBU3HAYEHOI ITOBEIIHKYU CIIOXKMBAYiB | KOHKYPEHTIB.
Mertonu - sorika, CUCTEMHUN aHAaJi3 i CUHTE3, JIOTiYHe y3arajbHEHHS, METOOY €KOHOMIKO-MaTeMaTUYHOTO
MOJIEJIIOBaHHS, T€OPii BipOrigHOCTI, ONTUMI3allii Ta EKOHOMIYHOI IMHAMIKK, CTATUCTUYHUI aHAali3, Cy4acHi
iH(popMaLliiiHi TEXHOJIOTI Ta METOAY MPUMHSTTS pillleHb. Pe3ysIbTaTh: pO3p06JI€HO KOHLENTYalbHy MOZEJb
MapKeTUHTOBOTO YNIPABJIiHHS NPOMUCIIOBUAM MiJIIPUEMCTBOM; KOMIIJIEKC €KOHOMIKO-MaTeMaTUYHUX MOJETEN
OLIiHKM (PaKTUYHOTO ¥ MOTEHLIHHOrO PUHKOBOTO [IONUTY; MOJeJIi IIJIaHyBaHHS I peryJlloBaHHS BUPOOHUYNX
[IPOLIECiB; ONTUMI3aLiMHYy CTOXaCTUYHY OJHO IIPOJLYKTOBY MOZEJIb BUBHAYEHHS IPOTHO30BAHOT0 06CATY peasisaliii
NPOIYKLi MiANpHUeEMCTBA i OTPMMaHHS OYiKyBaHOTO IPUOYTKY; MOJI€JIb IPOTHO3YBaHHSI KOHKYPEHTHOT'O CTaTyCy

IIPOMUCJIOBOTO MianpueMcTBa. HoBU3HA - HAyKOBa HOBU3HA JOCJIIJIKEHHS NTOJISITa€e Y BUPIlIeHH] aKTyalbHOI 3a/1a4i



PO3POOKM KOMILTIEKCY EKOHOMIKO-MaTeMaTUYHUX MOJieJiell i MeTO/1iB MapKETUHIOBOTO YIIPABJIiHHS IPOMUCJIOBUM
HigIPUEMCTBOM 1714 MiJBULEHHS PiBHS MOrO0 KOHKYPEHTOCIIPOMOXKHOCTI. OCHOBHI pe3ysIbTaTH, Ki MalOTh HAYKOBY
HOBU3HY: BIlepllle PO3p00JIeHO KOHLENTYaJIbHy MOZEJIb MAPKETUHIOBOTO YIIPaBJIiHHS IPOMUCJIOBUM
IiANPUEMCTBOM, B OCHOBY SIKOI [TOKJIAZIEHO CUHTE3 IPUHLIUIIB MapKETUHTY Ha BCiX eTanax BUPOOHUYOrO IIPoLecy i
Y3rOI KEHHS IHTEPECIB MiAIPUEMCTBA 3 ITOBEIIHKOIO CIIOKUBAYiB | KOHKYPEHTIB, SIKa 403BOJISIE MIIBUIIUTY PiBEHDb
KOHKYPEHTOCIIPOMOSKHOCTI MiJIIPUEMCTBA; PO3PO0JIEHO KOMILJIEKC MOJiesIell OLiHKU PaKTUYHOTO M IIOTEHLilIHOTO
PHHKOBOrO IIONIUTY, 3aCHOBaHUI Ha iHTerpauii pediekCciliHuX IpoLeciB, METO i TOPU30OHTAILHOI KOOPAMHALLI,
METO/Ii CTOXaCTUYHOTO MOJIEJIIOBAHHSI Ta TE€OPil irop, peasisalisi SIKOro J03BOJISIE IPU IJIaHYBAHHI BUPOOHULITBA
IIPOAYKIii TPOrHO3yBaTU 3 ypaxyBaHHSIM PMHKOBOI KOH'IOHKTYPH 00cr ii peasizaii; po3pobseHo Moneti
IIJIaHYBaHHSI 11 perysioBaHHs BUPOOHWYMX TIPOLIECIB, SIKi 3aCHOBaHI Ha BUKOPUCTaHHI iHpopMallii MapKeTUHTIOBUX
IOCJIiIXEeHb; ofep>Kaja I04abIIoro PO3BUTKY ONTHMMI3alliliHa CTOXaCTUYHA OJHO IPOLYKTOBA MOZEJIb BUSHAYEHHS
IIPOrHO30BAHOTrO 0OOCSTy peasisallii NpoayKIii i OTpMMaHHS O4iKyBaHOTO IPUOYTKY; YAOCKOHATIEHO MOJeJb

IIPOTHO3yBAaHHS KOHKYPEHTHOTO CTaTyCy IIPOMUCIIOBOTO MiAnprueMcTBa. O61acTb BUKOPUCTAHHS - MXKraly3eBa.

2. Object of research are processes of marketing management by the industrial enterprises in conditions of
development of market economy. The purpose of research is the theoretical substantiation and development of a
complex of economic-mathematical models and methods of marketing management of the industrial enterprise
for increase of a level of his competitiveness in conditions of uncertain behaviour of consumers and competitors.
Methods - logic, the system analysis and synthesis, logic generalization, methods of economic-mathematical
modelling, the theory of probability, optimization and economic dynamics, the statistical analysis, modern
information technologies and methods of decision-making. Results: the conceptual model of marketing
management is developed by the industrial enterprise; a complex of economic-mathematical models of an
estimation of an actual and potential market demand; models of planning and regulation of productions; stochastic
one grocery model of definition of the predicted volume of realization of production of the enterprise and
reception of the expected profit; model of forecasting of the competitive status of the industrial enterprise.
Novelty: scientific novelty of research consists in the decision of an actual problem of development of a complex of
economic-mathematical models and methods of marketing management of the industrial enterprise for increase
of a level of his competitiveness. The basic results having scientific novelty: for the first time the conceptual model
of marketing management is developed by the industrial enterprise in which basis synthesis of principles of
marketing at all stages of production and the coordination of interests of the enterprise with behaviour of
consumers and competitors which allows to raise a level of competitiveness of the enterprise is put; the complex
of models of an estimation of the actual and potential market demand, based on integration of reflective processes,
a method of horizontal coordination, a method of stochastic modelling and the theory of games which realization
allows to predict at planning production in view of market conditions volume of its realization is developed;
models of planning and the regulations of productions based on use of the information of marketing researches
are developed; grocery model of definition of the predicted volume of realization of production and reception of
the expected profit has received the further development stochastic one; the model of forecasting of the
competitive status of the industrial enterprise is advanced. Area of use - branch.
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