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V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTUyHHUX PYOpPHK: 71.01.14

Tema gucepranii:
1. CTpaTeriune MapKETUHIOBE YIIPaBJliHHA MiANPUEMCTBOM B YMOBAaX PUHKOBOI EKOHOMIKM

2. Strategic marketing interprise management under the conditions of market economics

Pedepar:

1. TIponec cTpaTeriyHOro MapKeTUHIOBOTO YIIPaBJliHHS TOPrOBEJIbHUMU MiAlpueMcTBaMu.MeTa:po3pobka
PeKOMEeHANil MO0 BIOCKOHAJIIEHHS CTPATETiYHOrO0 MaPKETUHIOBOTO YIIPABJIiHHS, 8 TAKOXX PO3POOKA KOMIIJIEKCHO]
CHCTEMMU CTPaATEriYyHOrO0 MapKETUHTOBOTO YIIPaBJliHHS TOPTOBEJIbHUMU MiJIIPUEMCTBAMUA. MeTOU: CUCTEMHUN
niaxin i KoMmIiekcHuUit aHasiaz mpobsieM, eKCIepTHUX OL[iHOK, OIIUTYBAHb i CIIOCTepesKeHb, 3aco0u i puitomu
€KOHOMIYHOTO aHaJslizy. 3allpOlIOHOBAaHO METOIUKU: IIPOBEAEHHS MOHITOPUHTY MapKETUHIOBOTO CEPEIOBUIIA
TOproBux mianpuemcts; SNW- aHanisy A NpoBeeHHS ayAUTy CTPATEriYHOr0 MapKeTUHTOBOTO YIIPABIiHHS;
OLIiHKM e(eKTUBHOCTI CTPaTeriyHOro MapKeTHHIOBOIO YIIPABJIiHHS TOPrOBUM MiJIIPUEMCTBOM; TAKTHYHI 3aX01
o0 peasnizallii KoprnopaTuBHUX, QYHKIIOHANBHUX i iIHCTPYMEHTAJIbHUX CcTpaTeriil rpyn ninnpuemcts. Chepa

BUKOPUCTAHHSA: TOpFOBe]IbHi HirU,HpI/IGMCTBa.

2. The strategic marketing management process of trade enterprises. The purpose: development of
recommendations on perfection of strategic marketing management of trade enterprises.Methods: the system



approach and the complex analysis of problems, expert estimations, interrogations and supervision, means and
receptions of the economic analysis. It is offered techniques: carrying out of monitoring of the marketing
environment of trade enterprises; SNW-the analysis for carrying out to audit of strategic marketing management;
estimations of efficiency of strategic marketing management of trade enterprise; tactical actions on realization of
corporate, functional and tool strategy of groups of the enterprises. Sphere of use: trade enterprises.
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