O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHI HOMeP: 0407U000787
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 22-02-2007

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Auresnina Ipuna Anp6epTiBHa

2. Angelina Iryna Albertivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HayKoBOi crieniaIbHOCTI: 08.06.01

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: EkoHoMiKa, OpraHisauis i ynpasiiHHs HifIipueMcTBamMu

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JlaTa 3axHcCTy: 12-12-2006

CreniaJbHICTh 32 OCBiTOXO: 050106

Micue po6oTH 34,00yBayva: JloHelpKuii AepKaBHUI yHIBEPCUTET EKOHOMIKHM i TOpriBai iM. M. Tyran-

bapanoscbskoro

Kopg 3a €IPIIOY: 01566057

Micue3Haxoa KeHHs: 83050,m. JloHelbK, Bys. CHOBCbKa,31

dopma ByracHOCTI:
Cdepa ynpaBiriHHS: MinictepcTBo ocBiTi YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagH (pa30Boi Cleliagai3oBaHOi BYE€HOI pazu): [ 11.055.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: J[oHENbKUIl ep)KaBHUIA YHIBEPCUTET €KOHOMIKHM i TOPTiBJi iM.
M. Tyran-bapaHoBCbKOro

Kopg 3a €IPIIOY: 01566057

MicuesnaxomerHﬂ: 83050,m. JonenpK, Bysa. CHOBCbKa,31

dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTUyHHUX PYOpPHK: 71.01.14

Tema gucepranii:
1. KOHTpOJIb MapKETUHTOBOI AiSIZIbHOCTI B YIIPaBJIiHHI MiAIIPUEMCTBAMY TOPTiBJIi

2. Control of marketing activity in the management by trade enterprises

Pedepar:

1. O6'eKT: cucTeMa KOHTPOJII0O MAPKETUHIOBOI Aisl/IbHOCTI B yIPaBJliHHI NiANpreMCcTBaMU TOPriBili. MeTa: po3pobka
HayKOBO OOI'PYHTOBAHMX Pe-KOMEHallill Ta NPONO3ULii 1040 BLOCKOHAIEHHS OPraHisallii Ta METOIMKY KOHTPOJIIO
MapKETUHTOBOI AiSIJIbHOCTI B CUCTEMI yIIpaBJliHHA MiANPUEMCTBAMU TOPTiBJli. METOAM: JIOTIKO-
IiaJleKTUYHUI;CUCTeMHUI MiNXif; aHaJOTil; iHAYKLIl Ta AeAyKLil; IOPiBHSJIBHOIO aHasi3y; iHpopmaliliHoro
MOJI€JIIOBaHHSI; CHCTEMHOTO aHali3y; 6€3[ocepeiHe CIIOCTEPEXKEHHS I aHKeTYBaHHS; MOP(OJIOTiYHUI aHali3,
y3arajibHEHHs 1 KOHKpeTH3allis. 3alpollOHOBaHO: OpraHisaliiiHy MOJesIb KOHTPOJIIO MapPKETUHIOBOI Ais-JIbHOCTI
TOPrOBEJIBHOTO MiAIIPUEMCTBA; METOIMYHUM MiJIXill 7O OLiHKU SIKOCTi CUCTEMM MAapKETHUHIOBOI His/IbHOCTI; 3aCO0U
(opMyBaHHS OpraHizalilfHOro 3abe3rneyeHHs! CTPYKTYPYBaHHS [IPOLeCy KOHTPOJII0O MapKETUHTOBO] JisI/IbHOCTI;
METOJIWYHUI MifXiJ] 10 OLiHKA €(pEeKTUBHOCTI MApPKETU-TOBOI Aisl/IbHOCTI; METOJMYHUI MiAXiM AO CTPYKTYpyBaHHS

IpoLecy KOHTPOJII0 MapKETUHIOBOI HisiyibHOCTL. Cdepa BUKOPUCTAHHS: MiANPUEMCTBA TOPTiBI



2. The Object: system of the checking to marketing activity in management enterprise to trade. The Purpose:
development scientifically motivated rec-ommendation and offers on improvement of the organizations and
method-ses of the checking to marketing activity in managerial system enterprise to trade. The Methods: logician-
dialectical; the system approach; the analogy; the inductions and deductions; the benchmark analysis; information
model-ing; the system analysis; the direct observation and questionnaires; the mor-phological analysis,
generalization and concretization. It Is Offered: organiz-ing model of the checking to marketing activity of the
trade enterprise; the methodical approach to estimation quality systems to marketing activity; the facilities of the
shaping the organizing ensuring the structuring of the process of the checking to marketing activity; the
methodical approach to estimation of efficiency to marketing activity; the methodical approach to structuring of
the process of the checkingto marketing activity. The Sphere of the use: enterprises to trade.

Jep>kaBHHHM peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHH HANIpSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHu# NpioOpHTETHHUI HAIIPSIM iHHOBaLLiHHOI AiS/ILHOCTI:
IlizcyMKH BOCIiAKEHHS:

ITy6otikamii:

HaykoBa (HayKOBO-TE€XHiYHa) MPOAYKILis:
ConuiasIbHO-€KOHOMIYHA CIIPSIMOBaHIiCTh:

OxopoHHi goKymeHTH Ha OIIIB:

BnpoBaakeHHS pe3yJIbTaTiB AHCEpTalii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTAHTA)

Baacue IlpizBuuie Im's Ilo-6aTbKOBI:
1. Cyxapesa JL.O.
2. Sukhareva L.O.

KBasmiikamis: k.e.x., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa indpopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

InenTudgikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB



OdiuiiiHi OTIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Caxaupkun M.II.
2. Caxaupkuii M.IT.

KBasidikanis: n.e.n., 08.06.01
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa indpopmamuist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma BiracHoCTI:

Cdepa ynpasiriHHSL:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBuuie Im's Ilo-6aTbKOBI:
1. TTorosa JI.O.
2. Ilonosa JI.O.

KBasigikamis: k.e.n., 08.06.01
Imentudikarop ORCID ID: He zacrocosyerbes
JoparkoBa iHdpopmamist:

IloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiriHHS:

InenTudgikarop ROR: He zacrocosyerscs

PeuenseHTn

VIII. 3ak1104Hi BiZOMOCTI
Byache IlpizBuie Im's ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpizBuine Im'sa ITo-6aTbKOBI

TOJIOBYIOYOrO Ha 3acCiaHHi

BignoBigasibHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

[y6ix O.O.

Ily6in O.O.
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