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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BY€HOI pagHy (pa30Boi creniaai30BaHOl BYEHOI paju). [l 64.050.02
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IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10

BUKOHaHO JHUCEPTALil0
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ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. TIpocyBaHHS NPOAYKLii MPOMUCIOBUX MiIIPUEMCTB 32 JOTIOMOT0OI0 iHCTPYMEHTapilo 1u(POBOro MapKeTUHTY

2. Promotion of industrial products with the help of digital marketing tools

Pedepar:

1. Y nuceprauii po3po6sieHO Ta HAYKOBO OOI'PYHTOBAHO TEOPETHUKO-METONMYHI OpraHizalliiHo-eKOHOMIYHI
IIOJIOKEHHS 00 NMPOCYBAHHS NPOLYKLii IPOMUCJIOBUX MiJIIPUEMCTB 3a JOIIOMOTIOI0 iHCTPYMEHTApilo LUu(PpPOBOro
MapKETHHTY. YTOCKOHAJIEHO METOAWNYHI IT0JIOKEHHS 0[O0 BUKOPUCTAaHHS iHCTPYMEHTIB IPOCYBaHHS MPOAYKILii
IIPOMUCJIOBUX MiANPUEMCTB 10 IPYHTYIOTHCS Ha 3aCTOCYBaHHI iHTEpHET-T1aTdOPM. YI0CKOHANIEHO Kaacu@ikallio
iHCTpyMeHTapilo Uu(POBOro MapKeTUHTY, IO BiIpi3HIeTbCS AudepeHLiialielo 03HaK 32 TEXHOIOTIYHNMY,
OpraHizalifHIMU Ta 3arajbHMMHU XapaKTEPUCTUKAMU, a TAKOK BUOKPEMJIEHHSIM O3HAK: «3a TEXHOJIOTI€I0
BUATOTOBJIEHHS Ta [TIOLIMPEHHS», «32 BULOM II0OCEPEIHULITBA», «3a CTYIIEHEM CIIeLiai3alii», «3a TUIIOM BiJHOCUHY.
YII0CKOHaJIEHO TEOPETUYHUH 6a31C KOHLENTYyaJlbHUX OCHOB ITPOCYBAHHS NIPOAYKILil IPOMHUCIJIOBUX MiAIPUEMCTB 32
IOTIOMOTOI0 iHCTpyMEeHTapiio udPOBOro MapKeTUHTY B yMOBax ryo6asnisauii. Habyau noaanpmoro po3BUTKY

MEeTOJUYHI peKoMeHaallii 1[0/10 OLiHIOBaHHSI €KOHOMIUHOI e(peKTUBHOCTI BUKOpUCTaHHs Digital-3aco6is.



[Tornu6aeHo METOAUYHUI MiAXiN 10 po3pO6IEHHS IPOrpamMu IIPOCYBaHHS NPOAYKLii IPOMUCIOBUX MiAIPUEMCTB
3a JOIIOMOT0I0 iHCTPYMEHTapilo u(POBOro MapKETUHTY Ta METOIUIHUH MifXiT 10 po3po06yieHHs Meia-TIIaHy;
PO3IIMPEHO BU3HAYEHHS [HTEPHET-T171IaTGOPMU Ta yIOCKOHAJIEHO METOJWYHI ITOJIOKEHHS 10 BUKOPYCTaHHS

iHCTPYMEHTIB TPOCYBaHHSI IPOAYKLii IPOMHUCJIOBUX MiATIPUEMCTB (Y T.4. iIHTEpHET-IIJIAT(POPM).

2. In the thesis the theoretical and methodical organizational and economic positions concerning advancement of
production of the industrial enterprises by means of tools of digital marketing are developed and scientifically
substantiated. The thesis improves the methodological provisions for the use of tools to promote the products of
industrial enterprises, which, unlike existing ones, is based on the use of Internet platforms for more effective
search for new partners, implementation of technological solutions in production and marketing activities and
reduce time. activities, improve market position among competitors and provide access to new markets. The
methodological provisions on the use of tools for promoting the products of industrial enterprises based on the
use of Internet platforms have been improved. The classification of digital marketing tools has been improved,
which differs in the differentiation of features by technological, organizational and general characteristics, as well

as the separation of features: "by manufacturing and distribution technology", "by type of mediation”, "by degree of
specialization", "by type of relationship”. The theoretical basis of conceptual bases of promotion of production of
the industrial enterprises by means of tools of digital marketing in the conditions of globalization is improved.
Improved theoretical basis of conceptual foundations for the promotion of industrial enterprises, which, in
contrast to existing ones, is based on clarifying and supplementing the prerequisites, principles, benefits, market
requirements, as well as expanding and systematizing the methodological apparatus and tools. This allows you to
formalize the substantive component of the activities of enterprises using technologies and tools of digital
marketing. Methodological recommendations for evaluating the economic efficiency of the use of Digital tools
have been further developed. An in-depth methodological approach to creating a program to promote PE
products, in which, unlike existing ones, optimization of communication costs is carried out on the basis of a
floating budget taking into account adjustment factors, which allows to ensure maximum contact with target
audience and choice of marketing tools. application (from the standpoint of obtaining a commercial result in the
future). The methodical approach to development of the program of advancement of production of the industrial
enterprises by means of tools of digital marketing and the methodical approach to development of the media plan
is deepened; the definition of the Internet platform was expanded and the methodological provisions for the use of
tools for promoting the products of industrial enterprises (including Internet platforms) were improved. The
methodical approach to formation of the media plan of promotion of production of the industrial enterprises
which, unlike existing, is based on psychological patterns of perception and memorization of the information by
consumers with application of tools of transfer of specific features of the information that creates possibilities of
adjustment of marketing and production activity has got further development. based on online analysis by means
of Web-analytics (Google Analytics, Unit-economics analytics, Yahoo Web Analytics, meta.ua, etc.). This allows by
tracking and adjusting the indicators (primarily the frequency of impact on consumers) to optimize the
effectiveness of the communication campaign.
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JoaparkoBa indpopmamuist:
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BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:



1. Oxknanpep Tersina OseriBHa

2. Oklander Tetiana Olehivna

KBasigikamis: 1. e. u., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:
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PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TOJIOBH paju

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acigaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTparop

[Tepepsa Ilerpo I'puroposuy

[Tepepsa Iletpo I'puroposuy



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




