O0Js1ikoBa KapTKa aucepTaii

I. 3arasbHi BimOMOCTI
Jep>kaBHHH 00J1iKOBHI HOMep: 0421U102429
Oco06J1uBi TO3HAYKH: BinKkpura

JaTa peecrtpamnii: 28-05-2021

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. epukosenko AHHa OnexkcaHgpiBHa

2. Derykolenko Anna O.

KBasmigikamis:

InenTudikarop ORCHID ID: He sactocosyerbcs
Bup, pucepranii: kanguuaar Hayk

IIIudp HayKoOBOi CHeNniaJIbHOCTI: 08.00.04

Ha3zBa HayKoBOIi CIeniaJIbHOCTI: EkoHOMiKa Ta yrpaBJIiHHA MiANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

TislIbHOCTI)

T'asy3p / rasysi 3HaHB: He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs
Jdara 3axucry: 11-05-2021

CnenianbHICTD 32 OCBITOIO: YpaBIiHHA iHHOBALIHOIO JisSIbHICTIO
Micue po60oTH 3400yBaya: CyMCbKuii ep>KaBHUIA YHIBEPCUTET

Kopg 3a €IPIIOY: 05408289

Micue3HaxoO KeHHS: By Pumcbkoro-Kopcakosa, 6y, 2, m. Cymu, CymcbKuii p-H., Cymcbka 061., 40007,
Ykpaina

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicrepcTBo OCBiTH i HayKu YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS



I11. BizomMocTi mIpo aucepraiiiro
Iudp cnenianizoBaHoi BY€HOI pagHy (pa30Boi creniaai30BaHOl BYEHOI paju). [l 64.050.02

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOHM: HaujoHanbHuMil TEXHIYHMIA YHiBEpCUTET "XapKiBChKUIA

MOJIITEXHIYHUN IHCTUTYT"

Kopg 3a €IPIIOY: 02071180

Micue3Haxoa>KeHHS: By Kupninyosa, 6yx. 2, M. Xapkis, XapKiBcbKuii p-H., XapkiBcbka 0651, 61002, Vkpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

IV. BizomocTi n1po nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOHM: CyMChKMIi €PKAaBHUIA YHIBEPCUTET

Kopg 3a €IPIIOY: 05408289

Micue3HaxoaKeHHS: ByJ1. Pumcbkoro-Kopcakosa, 6y, 2, M. Cymu, Cymcbkuii p-H., Cymcbka 061., 40007,
Ykpaina

dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictrepcTBo ocBiTH i HayKu YKpainu

InenTudgikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

V. BimoMocTi npo gucepraniio
MoBga gucepraiiii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. TIpocyBaHHs NPOAYKLii NPOMUCIOBUX HMiAIIPUEMCTB 32 JOIIOMOTOI0 iHCTPYMEHTAapilo U(POBOro MapKETUHTY

2. Promotion of industrial products with the help of digital marketing tools

Pedepar:

1. ¥V nuceprauii po3po6yieHO Ta HAYKOBO OOI'PYHTOBAHO TEOPETHKO-METOOUYHI OpraHizaniiHo-eKOHOMIYHi
II0JIOKEHHSI 11010 POCYBaHHSI IPOIYKLIii IPOMUCIIOBUX MiJIIPUEMCTB 32 JIOIIOMOT0I0 iHCTpyMeHTapito udpoBoro
MapKeTUHTY. YAOCKOHAJIEHO METOLUYHI II0JIOKEHHS 00 BUKOPUCTAHHS IHCTPYMEHTIB IIPOCYBaHHS NPOLYKIi
IIPOMUCJIOBUX MiJIPUEMCTB IO IPYHTYIOTHCS Ha 3aCTOCYBAaHHI iHTEpHET-IIaTGOPM. YIOCKOHANEHO Kiacudikarlio
iHCTpyMeHTapito 1u(pOBOro MapKeTHHTY, 110 Bilpi3HsIeThCs AudepeHIiialieo 03HaK 32 TEXHOJIOTTYHUMY,
OpPraHi3alilHMMU Ta 3arajlbHUMU XapaKTEPUCTUKAMU, a TAKOK BUOKPEMJIEHHSM O3HAK: «3a TEXHOJIOTI€I0

BUT'OTOBJIEHHSA Ta MOMWPEHHA», «3a BUJOM ITOCEPENHUIITBA», «3a CTYIIEHEM cneuiaﬂisaui'i», «3a TUIIOM BiILHOCI/IH».



YIIOCKOHAaJIEHO TEOPETUYHUN 6a31C KOHLENTYyaJlbHUX OCHOB ITPOCYBAaHHS NIPOAYKLil IPOMUCJIOBUX MiAIIPUEMCTB 32
IOTIOMOTOI0 iHCTPYMEHTapilo 1dPpoBOro MapKeTHUHIYy B yMOBax ryobanizauii. Habyiy nopmanpmoro po3BUTKy
METOJMYHi peKoMeHalii 100 OliHIOBaHHSI €EKOHOMIYHOI e(DeKTHBHOCTI BUKOpUCTaHHs Digital-3aco6is.
[Tornn6seHo0 METOOUYHUN MiAXiT A0 PO3POOJIEHHS IPOrpaMy IIPOCYBAaHHS MPOAYKLii MPOMUCIIOBUX MiANIPUEMCTB
3a IOIIOMOT0I0 iHCTPYMEHTAapilo u(POBOro MapKETHUHTY Ta METOOUIHUN MiJXiT 10 po3pOo06JIeHHs Melia-TIIaHy;
PO3LINPEHO BU3HAUYEHHS [HTepHeT-11aTGOpPMU Ta YIOCKOHATIEHO METOAUYHI I10JI0XKEHHS 0 BUKOPUCTaHHS

iHCTPpYMEHTIB IIPOCYBaHHSI IPOAYKLii IPOMHUCJIOBUX MiAIIPUEMCTB (Y T.4. iIHTEPHET-IIJIAT(POPM).

2. In the thesis the theoretical and methodical organizational and economic positions concerning advancement of
production of the industrial enterprises by means of tools of digital marketing are developed and scientifically
substantiated. The thesis improves the methodological provisions for the use of tools to promote the products of
industrial enterprises, which, unlike existing ones, is based on the use of Internet platforms for more effective
search for new partners, implementation of technological solutions in production and marketing activities and
reduce time. activities, improve market position among competitors and provide access to new markets. The
methodological provisions on the use of tools for promoting the products of industrial enterprises based on the
use of Internet platforms have been improved. The classification of digital marketing tools has been improved,
which differs in the differentiation of features by technological, organizational and general characteristics, as well

as the separation of features: "by manufacturing and distribution technology", "by type of mediation", "by degree of
specialization", "by type of relationship”. The theoretical basis of conceptual bases of promotion of production of
the industrial enterprises by means of tools of digital marketing in the conditions of globalization is improved.
Improved theoretical basis of conceptual foundations for the promotion of industrial enterprises, which, in
contrast to existing ones, is based on clarifying and supplementing the prerequisites, principles, benefits, market
requirements, as well as expanding and systematizing the methodological apparatus and tools. This allows you to
formalize the substantive component of the activities of enterprises using technologies and tools of digital
marketing. Methodological recommendations for evaluating the economic efficiency of the use of Digital tools
have been further developed. An in-depth methodological approach to creating a program to promote PE
products, in which, unlike existing ones, optimization of communication costs is carried out on the basis of a
floating budget taking into account adjustment factors, which allows to ensure maximum contact with target
audience and choice of marketing tools. application (from the standpoint of obtaining a commercial result in the
future). The methodical approach to development of the program of advancement of production of the industrial
enterprises by means of tools of digital marketing and the methodical approach to development of the media plan
is deepened; the definition of the Internet platform was expanded and the methodological provisions for the use of
tools for promoting the products of industrial enterprises (including Internet platforms) were improved. The
methodical approach to formation of the media plan of promotion of production of the industrial enterprises
which, unlike existing, is based on psychological patterns of perception and memorization of the information by
consumers with application of tools of transfer of specific features of the information that creates possibilities of
adjustment of marketing and production activity has got further development. based on online analysis by means
of Web-analytics (Google Analytics, Unit-economics analytics, Yahoo Web Analytics, meta.ua, etc.). This allows by
tracking and adjusting the indicators (primarily the frequency of impact on consumers) to optimize the
effectiveness of the communication campaign.

Jdep>kaBHU#M peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui# NpiopHTETHUI HAIIPSIM iHHOBaLiHOI AiSJILHOCTI:
IlizcyMKH JOCIiAKEHHS:

ITy6osikamii:

HaykoBa (HayKOBO-TEeXHiYHa) IPOAYKILisi:



ConuiasIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCEpPTalLii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

Baacue IlpizBumie Im's Ilo-6aTbKOBI:
1. MenbhuKk JleoHin I'puroposud

2. Melnik Leonid G.

KBasigikamis: 08.00.05, 08.00.19
InenTudikarop ORCHID ID: He 3actocoyerscs
JoparkoBa indopmamist:

IloBHe HaliMeHYBaHHS IOPHIHUYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasitiHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

BiacHe IlpizBuie Im'sa I1o-6aTbKOBI:
1. MenbHauK JleoHin I'puroposuy

2. Melnik Leonid G.

KBasigikamis: 08.00.05, 08.00.19
InenTudirkarop ORCHID ID: He 3actocoyerscs
HoparkoBa indopmamist:

IloBHe HallMeHYBaHHS IOPHIHUYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocosyerbcs

CeKTop HayKH: He 3aCTOCOBYETHCS



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB
OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Oknanpep Tersina OseriBHa

2. Oklander Tetiana Olehivna

KBasigikamis: 08.00.04

InenTudikarop ORCHID ID: He 3actocoyerscs
JoparkoBa inpopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHUYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

CeKTop HayKH: He 3aCTOCOBYETHCS

BaacHe IlpizBume Im's I1o-6aTbKOBI:
1. Kobenes Banepiit MukosnaiioBuy

2. Kobelev Valeriy M.

KBasigikamis: 08.00.04

InenTudikarop ORCHID ID: He sactocoyerbcs
JoparkoBa iHdpopmamnist:

IloBHe Ha¥iMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoO KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTOop HayKH: He 3aCTOCOBYETHCS

PeuenseHTu

VIII. 3aKkJIr04Hi BiZoMOCTi

BiiacHe IIpizBuie Im'sa Ilo-6aTbKOBi

TOJIOBH pagu

[lepepsa [leTpo 'puroposny



Baache IlpizBuiie Im's ITo-6aTbKOBI

TOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBigasibHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

PeecTpaTtop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbHUM 32 peECTpallilo HAayKOBOIi

OisSIIBHOCTI

Ilepepsa [leTpo 'puroposuy

IOpuenko T.A.



