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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
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IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: J[oHENbKUIl ep)KaBHUIA YHIBEPCUTET €KOHOMIKHM i TOPTiBJi iM.

M. Tyran-bapaHoBCbKOro

Kopg 3a €IPIIOY: 01566057
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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTUyHHUX PYOpPHK: 71.01.14

Tema gucepranii:

1. PexyiamHi cTpaterii HignprueMCTB PECTOPAHHOIO FOCIIOIAPCTBA

2. Advertising strategy of restaurant industry enterprises

Pedepar:

1. O6'eKT: pouecu pexkIaMHoi AislIbHOCTI MiANpreMCTB pecTopanHoro rocrogapctsa (IIPT). Merta: po3pobka
TEOPETUYHUX OCHOB (POPMYBaHHS peknamHux crpareriii [1PI" i npakTMYHUX peKoMeHAAlil 3 MiJBUIIEHHS

e eKTUBHOCTI IXHbOI peasizalii. MeToan: aHaIiTAYHI, AiaJIEeKTUYHUN, TPYITyBaHHSI, KJIACTEPHOTO aHaJi3y,
€KCIIEPTHUX OLIIHOK, CTATUCTUYHUMI, MOHITOPUHTY, GOKyC-TPYIIY, [IOPiBHSHHS, y3araJabHEHOr0 aHali3y.
3anpornoHOBaHO: OLiHIOBAaTH €(PEKTUBHICTh pekyiaMHoi cTparerii [1PI' Ha OCHOBI BUKOPUCTaHHSI METOLY
y3araJbHEHOTO aHasi3y, CUCTeMY pekyamHux crparerit [1PT, minxin no knacudikalii croXXuB4yoi NoBeAiHKN
3aJIEXKHO Bif peakuii Ha pekiamy, MeTOIUYHUH Minxin 1o GopmyBaHHS pekiaamMHoi crparerii. Cpepa BUKOPUCTAHHS:
IiANpUeMCTBa PECTOPAHHOTO rOCIOapCTBa.

2. The Object: processes to advertising activity restaurant industry enterprises (RIE). The Purpose: development
theoretical base of shaping advertising strategy RIE and practical recommendation to efficiency to their
realization. The Methods: analytical, dialectical, grouping, cluster analysis, expert estimation, statistical,



monitoring, focus-groups, comparisons, generalised analysis. It Is Offered: value efficiency to advertising strategy
RIE on base of the use the method of the generalised analysis, system advertising strategy RIE, approach to
categorizations of the consumer behaviour depending on reactions on advertisment, methodical approach to
shaping the advertising strategy. Sphere of the use: restaurant industry enterprises.
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Penensentu

VIII. 3aKkJII04Hi BiZoOMOCTi
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KepiBuuk Bigginy YKpIHTEI wo e
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