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Pedepar:

1. Y puceprauii mocimpkeHo npobaeMy (pOopMyBaHHS MeIiaKOMIIETEHTHOCTI MalibyTHIX MapKeTOJIOTiB y TpoLeci
(axoBoi MiAroTOBKU. YTOUHEHO CYTHICTb ITOHSITTS «MEIiaKOMIIETEHTHICTb MAliOyTHIX MapKETOJIOTiB», 3'ICOBAHO
CTPYKTYPY M€[liaKOMIIETEHTOCTi MailbyTHiX MapKeTOoJIOriB Ta BUOKPEMJIEHO TPU KOMIIOHEHTHU (KOTHITUBHUH,
MOTHMBaLiMHO-AislIbHICHUI Ta iHTEepIpeTaliliHO-OLiHOYHUIT), KpUTepii (3MiCTOBHUI, MOTHMBALIIMHO-TIPAKTUYHUH Ta

pedeKCUBHO-aHATITUYHUI) 3 BiATIOBiTHNMY [TOKa3HMKAMU, OXapaKTE€PU30BaHO PiBHi (6a30BUIl, JOCTATHIN,



KpP€aTUBHO-TEXHOJIOTTYHMI) c(POPMOBAHOCTI MEIiaKOMIIETEHTHOCTI MalibyTHIX MapKeToJIOTiB. Bu3HaueHo,
OOI'PYHTOBAHO OLINIbHICTb I €KCIIEPUMEHTAJILHO IIEPEBIPEHO M1i€BiCTb 3alIPONIOHOBAHUX NI€JarOriYHIX YMOB:
opraxizallisi Me[1ia0CBiTHbOT'O [IPOCTOPY, iHTErpalisi MeJia0oCBIiTHIX €JIeMEHTIB i TEXHOJIOTiH y mpoueci paxoBoi
IiATOTOBKYU MalOYyTHIX MapKeTOJIOTiB; 3aJIyY€HHS CTYyI€HTIB JO TBOPUYOI MeAialisIbHOCTI y mpoueci (paxoBoi
miarotToBku. Po3po6seHo it 06rpyHTOBaHO MojieJlb GOPMYyBaHHS MeliaKOMIIETEHTHOCTI MaiiOyTHiIX MapKETOJIOTIB y
npouieci ¢paxoBoi MifgroToBku. PesyabTaTy IPOBEEHOro NeJaroriYyHoro eKCIepuMeHTy 3acBigunin epeKTUBHICTD
BM3HAUYEHMX [1€JaroriYHuX yMoB (POPMYBaHHS Me/IiaKOMIIETEHTHOCTI MalbyTHiX ¢axiBLiB y npoteci paxoBoi

MIiArOTOBKM.

2. The thesis is devoted to the problem of the formation of media competence of future marketers in the process
of professional training. The general and specific factors in the formation of media competence of future
marketers are analyzed, the essence of the concept of “media competence of future marketers” is revealed, the
structure of media competence of future marketers is established, and three components (cognitive, motivational,
interpretative and evaluative), criteria (informative, motivational-practical and reflexive-analytical) and indicators
of media competence formation are identified, the levels of formation of media competence (basic, sufficient,
creative and technological) are defined. The functions of media competence of future specialists (communicative,
adaptive, protective, axiological, developmental, analytical, semiotic, aesthetic) are specified. The proposed
pedagogical conditions are developed, systematized and substantiated: the organization of the media education
space, the integration of media education elements and technologies in the process of professional training of the
future marketing specialists; students’ involvement into creative media activities in the process of professional
training. The model of formation of future marketers’ media competence in the process of professional training is
developed. Objective, procedural-methodological and criterial-evaluative blocks of the model are determined. The
objective block includes the aim, approaches, media theories, principles of formation of media competence. The
procedural-methodological block consists of stages, pedagogical conditions, tools, forms and methods of
formation of future marketers’ media competence in the process of professional training. The criterial-evaluative
block features the structure of future marketers’ media competence, criteria, indicators, levels of formation of
future marketers’ media competence and the outcome. Four stages of implementation of the model of the future
marketers’ media competence formation in the process of professional training are identified: motivational-
informational, communicational-functional, accumulative-organisational, praxeological-reflexive. The
methodology of future marketers’ media competence formation with the introduction of an additional special
course, social media resources, trainings, discussions, club meetings, webquests and media projects, etc. is
presented and implemented. The results of the pedagogical experiment confirmed the effectiveness of the
proposed conditions of the formation of media competence of future marketers in the process of professional

training.
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