O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0420U100004
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 02-01-2020

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. JlJamyx Hatasist MukosaiBHa

2. Lashuk Nataliia Mykolaivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniagabHOCTI: 13.00.04

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: Teopis i MeToauka npodeciitHoi ocsitn

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHcCTy: 12-12-2019

CrnewniasibHICTD 3a OCBITOIO: [ToyaTkoBe HaBYaHHSL. [lefarorika i MeTouKa cepenHboi ocBiTu. MoBa i

JliTepaTypa (aHIJIIChKA)

Micue p060TI/l 3a06yBaqa: YepHiriBCbKU HaLliOHAJILHUI TEXHOJIOTIYHUI YHIBEPCUTET

Kopg 3a €IPIIOY: 05460798

Micue3Haxoa>KeHHS: By [lleuenka, 95, m. UepHiris, YepHiriBcbkuii p-H., YepHiriBcbka 06i1., 14035, Vkpaina

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BY€HOI pagH (pa30Boi Cleliagai30BaHOi BYE€HOI pazu): [l 79.053.02
IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOHM: HaujoHanbHuil yHiBepcuTeT "UepHIriBChKuii Kosleriym" imeHi
T.I'. lleB4yeHKa

Kopg 3a €IPIIOY: 02125674

Micqesﬂaxon)KeHHﬂ: ByJ. ['eTbmana Ilony6oTKa, 53, M. YepHiris, YepHiriBcbkuii p-H., YepHiriBcbka 061., 14013,
Ykpaina

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BizomocTi nIpo niznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMeHYBaHHSI IOPHUAUYHOI 0COOHM: HaujoHanbHuil yHiBepcuTeT "UepHiriBChKuii Kosteriym" imeHi
T.I. lleByeHka

Kopg 3a €IPIIOY: 02125674

Micue3Haxoa>KeHHS: By ['erbmana [Tony60Tka, 53, M. UepHiris, YepHiriBchkuii p-H., YepHiriscbka 0611., 14013,
Ykpaina

dopma BiracHoCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
Mosga guceprTariii:
Koau TeMaTHYHHUX PyOPHK: 14.35.09

Tema guceprarii:
1. ®opmyBaHHS MeZliaKOMIIETEHTHOCTI MaliOyTHiX MapKeTOJIOriB y mpolieci (paxoBoi MiiIroTOBKU
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Pedepar:

1. ¥ puceprauii mocimkeHo npobaemy GopMyBaHHS MeliaKOMIIETEHTHOCTI MaiibyTHiX MapKeTOJIOTiB y ITpoLeci
($axoBoi MiAroToBKU. YTOUHEHO CYTHICTb ITOHSTTS «ME/IiaKOMIIETEHTHICTh MaliOyTHIX MapKETOJIOTiB», 3'ICOBAaHO
CTPYKTYPY M€JIiaKOMIIETEHTOCTi MailOyTHIX MapKeTOJIOTiB Ta BAUOKPEMJIEHO TPU KOMIIOHEHTHU (KOTHITUBHUH,
MOTHBaLiMHO-AisIIbHICHUH Ta iHTEpIpeTaliliHO-OLiHOYHUI), KpUTepil (3MiCTOBHMI, MOTHBALIiHO-TIPAKTUYHUH Ta
pedeKCuBHO-aHaiTUYHUI) 3 BiATIOBITHNMY [TOKa3HUKaMU, OXapaKTepU30BaHO PiBHi (6a30BUIl, JOCTATHIH,
KpEeaTUBHO-TEXHOJIOTIYHMIT) C(OOPMOBAHOCTI MeiaKOMIIETEHTHOCTI MallOyTHiIX MapKeTOJIOriB. BusHadeHo,
OOGI'PYHTOBAHO JOLIiJIbHICTb 11 €KCIIEPUMEHTAJILHO [1€PEBiPEHO Ji€eBiCTb 3aITPOIIOHOBAHUX ME€JATOTiYHMX YMOB:
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IiATOTOBKU MalOyTHIX MapKeTOJIOTIB; 3aJIyY€HHS CTYyIEHTIB JO TBOPUYOI MEeAialisyIbHOCTI y mpoueci (paxoBoi
niaroroBku. Po3pob6sieHo it 06rpyHTOBaHO MOAENb (POPMYBaHHS MeIiaKOMIIETEHTHOCT] MaiibyTHIX MapKeTOJIOTiB y
npotieci ¢paxoBoi MigroToBku. Pe3yabTaTy IPOBEEHOro NeJaroriYyHoro eKCIepuMeHTY 3acBiiunin e(peKTUBHICTD
BM3HAUYEHMX N€JAroriYHuX yMOB (POPMYBaHHS MEIiaKOMIIETEHTHOCTI MalbyTHIX ¢axiBLiB y npoueci paxosoi

MMiIrOTOBKM.

2. The thesis is devoted to the problem of the formation of media competence of future marketers in the process
of professional training. The general and specific factors in the formation of media competence of future
marketers are analyzed, the essence of the concept of “media competence of future marketers” is revealed, the
structure of media competence of future marketers is established, and three components (cognitive, motivational,
interpretative and evaluative), criteria (informative, motivational-practical and reflexive-analytical) and indicators
of media competence formation are identified, the levels of formation of media competence (basic, sufficient,
creative and technological) are defined. The functions of media competence of future specialists (communicative,
adaptive, protective, axiological, developmental, analytical, semiotic, aesthetic) are specified. The proposed
pedagogical conditions are developed, systematized and substantiated: the organization of the media education
space, the integration of media education elements and technologies in the process of professional training of the
future marketing specialists; students’ involvement into creative media activities in the process of professional
training. The model of formation of future marketers’ media competence in the process of professional training is
developed. Objective, procedural-methodological and criterial-evaluative blocks of the model are determined. The
objective block includes the aim, approaches, media theories, principles of formation of media competence. The
procedural-methodological block consists of stages, pedagogical conditions, tools, forms and methods of
formation of future marketers’ media competence in the process of professional training. The criterial-evaluative
block features the structure of future marketers’ media competence, criteria, indicators, levels of formation of
future marketers’ media competence and the outcome. Four stages of implementation of the model of the future
marketers’ media competence formation in the process of professional training are identified: motivational-
informational, communicational-functional, accumulative-organisational, praxeological-reflexive. The
methodology of future marketers’ media competence formation with the introduction of an additional special
course, social media resources, trainings, discussions, club meetings, webquests and media projects, etc. is
presented and implemented. The results of the pedagogical experiment confirmed the effectiveness of the
proposed conditions of the formation of media competence of future marketers in the process of professional

training.
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