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2. Internet marketing of hotel enterprises

Pedepar:

1. Inceprarnisi € KOMIJIEKCHUM JTOCTIiI)KEHHSIM TEOPETUYHUX, METOOMYHUX Ta TPAKTUYHMX ACIEKTiB 3aCTOCYBaHHS
iHTepHeT-MapKeTUHTY MigIPUEMCTBAMU TOTEJILHOTO FOCIOAAPCTBA. 34iMICHEHO aHaJli3 Ta CUCTEMATU3ALIIIO
HayKOBUX ITiXO/iB IIOJ0 CYTHOCTI iIHTEPHET-MapKETUHTIY, KOTO POJIi Ta MiCIiSl Y MAPKETUHIOBIN NisJIbHOCTI.
JocigKeHo reHe3nc iHCTPYMEHTIB iHTepHeT-MapKeTUHTY. [IpoaHani3oBaHO TEOPETUYHY CYTHICTb 3[1i¥ICHEHHS
MapKETHUHIOBOI [islJIbHOCTI MiANPUEMCTBAMU TOTEJIBHOTO F'OCIIONAPCTBA B iIHTEPHET-CEPEOBUIL. BCTaHOBIIEHO
B32€MO3B'SI30K iHCTPYMEHTIB iHTEDHET-MapPKETUHTY Ta CKJIa[JOBUX MapKETHUHTOBOI ITOJIITUKY HiANIPUEMCTB
rOTeJIBHOTO rocrogapcrsa. OLiHEHO CTYIIiHb 3aCTOCYBAaHHS iHTEPHET-TEXHOJIOTIN Y TOBAPHIH, 1iHOBIH,
KOMYVHIKalilHil, 30yTOBii MOJITULi Ta NOJITAL OPEHIUHTY MiJINIPHUEMCTB FOTEJILHOIO TOCNOAAPCTBa. JOCIiIKeHO
IeTepMiHaHTU BUOOPY iHCTPYMEHTIB iHTepHET-MapKETUHTY. PO3p06I€eHO cxeMy BIIPOBA/IKEHHS iHTepHeT-

MapKEeTHHTY Ha MiJIIPUEMCTBAX F'OTEJILHOIO FOCIOAAPCTBA. 3aIIPOIIOHOBAHO METOIMYHI MiAXOAM 10 OLiHIOBAHHS



PEe3yJIbTaTUBHOCTI iHTEPHET-MAapKETUHTY.

2. The thesis is a complex research of theoretical, methodological and practical aspects of the Internet marketing
usage by hotel enterprises. The analysis and systematization of scientific approaches of the Internet marketing
nature and its place and role in marketing activity has been done. The genesis of the Internet marketing tools has
been investigated. The theoretical nature of the enterprises marketing activities implementation process has been
analyzed. The interrelation between Internet marketing tools and components of the hotel enterprises marketing
policy has been established. The degree of usage of the internet technology in the product, price, communication,
marketing and branding policies of hotel enterprises has been reviewed. The determinants of the Internet
marketing tools choice have been investigated. The scheme of the Internet marketing implementation on the hotel
enterprises has been created. The methodical approaches to evaluating the effectiveness of Internet marketing
have been proposed.
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