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Tema gucepranii:

1. MexaHi3m ¢GOpMyBaHHS KOMILIEKCY MAPKETUHTOBUX KOMYHIKalliil TPOMHUCIIOBOTO MiAIIPUEMCTBA

2. Mechanism of formation of a complex of marketing communications of an industrial enterprise

Pedepar:

1. IncepraniiiHy po60Ty NPUCBSYEHO OOI'PYHTYBAHHIO TEOPETUKO-METOAUYHUX I10JIOKEHD i PO3POOJIEHHIO
HayKOBO-IIPAaKTMYHMX PEKOMEHIallill TOOYN0BU MEXaHi3My (OPMYBaHHS KOMIJIEKCY MAPKETMHIOBUX KOMYHIKallill
MiAIIPYEMCTB Xap4yoBOi rajnysi 3a BAKOPUCTAaHHS MAaPKETUHIY IAPTHEPCHKUX BiIHOCUH. 3a pe3yJbTaTaMu
IOCJIIPKEHHS] PO3BUHEHO TEOPETUYHI MiAXOAU 1O BU3HAYEHHS KOMIUIEKCY MAPKETMHIOBUX KOMYHIKallii, 1[0
IO3BOJIMJIO PO3IJISIAATY MOT0 CYTHICTb SK: CYKYIHICTb pOpMasIbHUX i HepOpMabHUX IHTETPOBaHUX 3aCO0iB
iH(popMaLiIHOTO BIJIMBY HA LIiJIbOBUX KJIIE€HTIB, IEPCOHAJ MiJIIPUEMCTBA Ta iHIIMX CTENKXOJIIEPIB, SIKi
3aCTOCOBYIOTBCSl Y MAPKeTHHIOBIl Aisl7IbHOCTI MiANpreMCTBa AJ1s peasnisanii mocrasnieHux 1inei. Po3pobiaeHo
ki1acudikalilo CKIaJOBUX KOMIIJIEKCY MAPKETUHIOBUX KOMYHIKalill NigIpueMcTBa. YIOCKOHaIEHO CUCTEMHO-
YHiBE€pCaJIbHUM MiAXiJ 10 00YyJ0BY MEXaHi3My (OPMYBaHHS KOMIUIEKCY MADKETUHIOBAX KOMYHiKallii
HiANPUEMCTB Xap4yoBOi ranysi. 3arrporIoHOBAaHO HAYKOBO-METONWYHMIA MifIXif, O OLiHIOBaHHS LU(PPOBOI

KOMYVHIKaliliHOi B3aeMoii XapuoBUX HiANPUEMCTB 3i CTEHKxOJepaMu yepe3 Be6-pecypcu. HaykoBo 06T pYHTOBAHO



i po3po6JyIeHO MeXaHi3M (POPMYBaHHSI KOMILJIEKCY MAaPKETUHIOBUX KOMYHiKaLLill, SIKUI PO3IJISAETHCS SIK
aJlallTUBHMY YIIPaBJIiHCbKUI MTPOLEC, 3aIIPOBAIKEHHS SIKOTO 37iMICHIOETHCA BifIIOBITHO A0 NPONKUCAHUX NIPOLENYP,
a came: GOpMYJIIOBaHHS KOMYyHiKaliliHUX 1iinel; iHpopmaliiiHoro 3a6e3nedyeHHs BUOOPY KOMYHIKallifHOI cTparerii
Ta (OPMYBaHHS IVIaHY MAapPKETHUHIOBUX KOMYHIKalil; IiATOTOBKY i IPUMHATTS YIIPaBIiHCbKYX pillleHb y cdepi
MapKeTUHIOBUX KOMYHIKalliil; peasisalii MapKeTUHIOBOI KOMYHIKALiHOI CTpaTErii Ta KOHTPOJIIO 32 il BAKOHaHHSM;
1O CIIPSIMOBYETHCS HAa MOOYA0BY TPUBAIMX MMAPTHEPCHKUX BiIHOCHH MiX IMiATIPUEMCTBOM i IOTO CTEHKXOJII€PaMU.
2. The dissertation is devoted to the substantiation of theoretical and methodological positions and the
development of scientific and practical recommendations for the construction of a mechanism for the formation of
a complex of marketing communications of food industry enterprises for the use of marketing of partnership
relations. According to the results of the research, theoretical approaches to the definition of a complex of
marketing communications have been developed. This allowed us to consider its essence as: a set of formal and
informal integrated means of information influence on target customers, staff of the enterprise and other
stackolders, which are used in marketing activities of the enterprise for the realization of the set goals. The
classification of components of a complex of marketing communications of the enterprise is developed. The
system-universal approach to building a mechanism for forming a complex of marketing communications of food
industry enterprises has been improved. The mechanism is considered as an adaptive administrative process,
implementation of which is carried out in accordance with the prescribed procedures, namely: formulation of
communication goals; informational support for the choice of a communication strategy and the formation of a
marketing communications plan; preparation and acceptance of managerial decisions in the field of marketing
communications; implementation of the marketing communication strategy and control over its implementation;
which is aimed at building long-term partnerships between the company and its stakeholders.
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