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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHYHHUX PYOpPHK: 06.75.19

Tema gucepranii:
1. MapKeTMHroBa Oopi€HTalis IPOMUCIIOBUX IiLIIPUEMCTB B IIPOLECi OHOBJIEHHS NPOIYKILil

2. Marketing orientation of the industrial enterprises during updating production

Pedepar:

1. O6'eKT: IisypHICTD MiTIIPUEMCTB II0J0 OHOBJIEHHS [TIPOMUCIIOBOI TPOAYKIii B yMOBaX KOHKYPEHTHOIO
cepenoBuiia. Meta: po3pobka TeOpeTUKO-MeTOIUYHUX i TPUKIIAAHUX 3aCaj, MAPKETHUHIOBOI opieHTalii
HiANPUEMCTB B IPOLIECI OHOBJIEHHSI TPOMUCIIOBOI ITPOAYKIIii 3 BpaXyBaHHSIM OCOOJIMBOCTEN PUHKOBUX [1€PETBOPEHD
B YKpaiHi. MeTou: JIOriYHOrO y3arajJibHEHHsI, EKOHOMIKO-CTaTUCTUYHUI aHAJIi3, EKOHOMIKO-MaTE€MATUYHE
MOJIeJIIOBaHHS. Pe3ysnbTaTi: cpopMysIbOBaHi 3acaZii CTpPaTeriyHOro ypasiliHHs OHOBJIEHHSIM NPOIYKIii HA OCHOBI
MapKeTUHIY Ta MEXaHi3MHU peasli3allii MApKETUHIOBOI CTpaTerii. BUKOpUCTaHHA: ¥ IisSIBHOCTI MifIIPUEMCTB JIETKOI

IIPOMUCJIOBOCTI, B HABYaJIbHOMY IIPOLIECI.

2. Object: entrepreneurial activity dealing with industrial products innovation under the circumstances of the
competitive environment. Goal: elaboration of theoretical, methodological and practical principles of marketing
orientation of enterprises in the process of industrial products innovation with due respect to the peculiarities of
market transformation in Ukraine. Methods: logical generalization, economic-statistical analysis, economic-
mathematical modeling. Results: the principles of strategic management of production innovation on the base of



marketing and mechanisms of marketing strategy realization are formulated. Use: in the practice of textile
enterprises, in the educational process.
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