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Pedepar:

1. O6'exTOM HOCHIiIKEHHS € TIpoliec GOPMYBaHHS OpraHisallii MApKeTUHIOBOI AislIbHOCTI Ha
CiZIbCBKOTOCIOJAPChKUX MignpueMcTBax IBano-PpaHKiBCbKOi 061acTi. MeTa JoCiIKeHH: 00I PyHTYBaHHS
TEOPETUYHUX I10JIOKEHD i IPAKTUYHUX PEKOMEHJAlliil o0 opraHizalii e(peKTUBHOI CuCTEMU MapKETUHTY Ha
CiZIbCBKOTOCIIOAAPCHKUX MifATIprueMcTBax. MeTonu: aHali3y i CUHTe3y, abCTPaKTHO-JIOTiUHNMIA, [IOPiBHSHHS, PSLiB
IVHaMiKy, rpadiyHuil, MOHOrpadiuHuil, aHKeTyBaHHS, pO3PaxyHKOBO-KOHCTPYKTUBHUI, SWOT-anani3 TeopeTnuHi
i IpaKTU4Hi pe3yabTaTh: CPOPMYIbOBaHI HAyKOBi IIOJIOKEHHS i IPAKTUYHI PO3POOKHU JO3BOJISIOTh YIOCKOHAJIUTH
MapKETUHTOBY JisSVIBHICTb CiIbCbKOTOCIIOAAPCHKUX MiANIPHUEMCTB. HaykoBa HOBM3HA: BIEPIIE: JaHO BU3HAYEHHS
CYTHOCTI ITIOHATTA "OpraHisaliiHa CUCTeEMa MapKETUHIOBOI Aisl/IbHOCTI Ci/IbCbKOTOCIIOAAPCHKOrO MiIIIPUEMCTBA" K
KOMIIJIEKCHOI JisI7IbHOCTI BifTIOBIIHOI CJIy>KOU Cy6'€KTa MiANPUEMHULTBA, 10 6a3yeThCsl HA KPEATHBHIN OCHOBI
3a6e3neyeHHs IpoLeciB BUPOOHULITBA, 3arOTiBJli, 30epiraHHs i 306yTy arpapHoi npoAyKuii, po3mupeHHs ii nonury i

IIPOTIO3MLIii, IKUI1 OXOIIIOE IUTAHHS Opi€HTALlil Ha TOTPeOdY CIIOXKUBAUiB, PO3POOKU Ta IIPUMHSTTSI OOI PYHTOBAHUX



VIPaBJIiHCBKUX PillleHb, AU(EPEHLIAOBAHOTO MigXOAY [0 PUHKIB Ta IX CETMEHTIB i BAKOPUCTOBYE iH(pOPMaLiliHy
CHCTEMY, IPOTPaMHO-1IiIbOBUII METOJ, i 36a71aHCOBAaHUM MiAXil 4O LOCSITHEHHS IIOTOYHUX i CTpaTeriYHuX Liyiei
arpapHOro PUHKY; yIOCKOHAJIEHO: MeXaHi3M e(eKTUBHOro QyHKIIOHyBaHHS OpraHi3aliiiHoi C1y>KOU MapKETUHTY
IiANPUEMCTBA, IKUM, Ha BiIMiHY BiJl iCHyI04Oro, nepedadeHo ii LiniCHICTb, €4HICTb, BIOPSAKOBAHICTh HA OCHOBI
onTUMizalii CTpyKTYpPHUX HipO31iiiB, opranisanii BifijiiB MapKeTHHIOBUX [IOCTIIKEHb, 30yTy, peKJlaMU i 3B'3KiB 3
IPOMAaJICBHKICTIO, [1JIaHyBaHHSI TOBAPHOT'O aCOPTUMEHTY, LIiHOBOI MOJIITUKY, 4iTKOTO PO3IOiTy 000B'sI3KiB MK
CTPYKTYPHUMMU MiJpO37iNaMu 32 OKPEMUMU (PYHKLISIMU MapPKETHUHIOBOI [IisSJIbHOCTI, 3alIpOBaP)KEHHS aKTHBHOIO
KOHTPOJIIO 3a ii peasnisalji€to 3 BUKOPUCTaHHSIM METOIMK OL[iHKU €(PEKTUBHOCTI MAPKETUHIOBO] JisIbHOCTI; AiCTaIn
MOJAJIbIMINI PO3BUTOK: MAPKETHMHIOBA CTPATETIs CiJIbCbKOTOCMOAPCHKOTO MiANPUEMCTBA, KA BPaxoBye HOTo
IIOTEHLilIHi MOKJIMBOCTI 3 IPMBOAY 3a0€31€4Y€HHs BUMOT KiHI€BUX CII0KMBAUiB I[00 ACOPTUMEHTY, SIKOCTI i LiiHU
TOBapy, 6a3yeThCsl HA MAKCMMAJIbBHOMY BUKOPHCTaHHI CBOIX KOHKYPEHTHUX IlepeBar Ta BpaxyBaHHi CJ1a0KUX
NO3ULiM KOHKYPEHTIB i pOPMyeThCS B KOOPIMHATAX CTPATEril OCHOBHUX €JIEMEHTIB MAPKETUHIOBOTO KOMILIIEKCY:
TOBApY, LiHY, pO3MNOAiNy i mpocyBaHHA. CTyIiHb BIIPOBAJIKEHHS: PE3yJIbTaTU AUCEPTallii BIPOBAIKEH] B
rocriogapcTBax IBaHo-dpaHKiBCbKOi 00s1acTi Ta YKpaiHu. EQeKTUBHICTb: CIpUATAME pallioHaJIbHIN oprasisanii
MapKeTUHTOBOI AiSIIbHOCTI CiIbCbKOrOCIOAAPChKUX MignpueMcTs. Cdepa, ranysb BUKOPUCTAHHS: arpOIIPOMUCIIOBE

BUPOOHMLITBO YKpaiHU.

2. Research object is process of forming of organization of marketing activity on the agricultural enterprises of the
Ivano-Francivsk region. The purpose of research: grounding of theoretical positions and practical
recommendations in relation to organization of the effective system of marketing on agricultural enterprises.
Methods: analysis and synthesis, abstract-logical, comparison, rows of dynamics, graphic, monographic,
questionnaire, computation-structural, SWOT-analysis/ Theoretical and practical results: the formulated
scientific positions and practical developments allow to perfect marketing activity of agricultural enterprises.
Scientific novelty: first: determination of essence of notion is given "organizational system of marketing activity of
agricultural enterprise"” as complex activity of the proper service of business entity, that will be based on the
creativity basis of providing of processes of production, purveyance, saving and sale of agrarian products,
expansion of its demand and suggestion, which engulfs the question of orientation on the necessities of users,
development and acceptance of basis administrative decisions, the differentiated approach to the markets and
their segments and uses the informative system, method and balanced approach program-having a special
purpose to achievement of current and strategic purposes of agrarian market; it is improved: mechanism of the
effective functioning of organizational service of marketing of enterprise which, unlike existing, its integrity, unity,
is foreseen, efficiency on the basis of optimization of structural subdivisions, organizations of marketing
researches departments, sale, advertising and communications with public, planning of commodity assortment,
price policy, clear distributing of duties between structural subdivisions after the separate functions of marketing
activity, input of active control after its realization with the use of methods of estimation of efficiency of marketing
activity; subsequent development was obtained: marketing strategy of agricultural enterprise, which takes into
account its potential possibilities concerning providing of requirements of eventual users in relation to an
assortment, qualities and costs of commodity, is based on the maximal use of the competitive edges and
consideration of weak positions of competitors and is formed in the co-ordinates of strategies of basic elements of
marketing complex: commodity, price, distributing and advancement. Degree of introduction: the results of
dissertation are inculcated in the economies of the Ivano-Francivsk region and Ukraine. Efficiency: will be
instrumental in rational organization of marketing activity of agricultural enterprises. Sphere, branch the use:
agroindustrial production of Ukraine.
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