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1. IHHOBaLifiHi MapKeTHHIOBI Ta KOMEPLiiHi TeXHOJIOTiI 30y Ty IPOLYKIii arpapHUX MiANPUEMCTB: TEOPis,
METO[I0JIOT IS, IPaKTHKa

2. Innovative marketing and commercial technologies for products sales of agricultural enterprises: theory,
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Pedepar:

1. Y nuceprauiiiziit po60Ti 06IPYHTOBAaHO TEOPETUYHO-METO0JIOTIYHI, METOANYHI Ta IPUKJIAJHI 3acagy, a TaKOX
PO3p06JIeHO IPaKTU4HI PEKOMEH allii I[0/10 BUPiLl€HHS BXXJIMBOi HAYKOBOI IP06JIEMU TEOPETUYHO-
METOJIOJIOTIYHi, MEeTOAMYHI Ta IPUKJIAJHI 3aCaiY, 4 TAKOX PO3pO06JIEHO IPaKTU4HI peKOMEHAAllii 010 BUPilIEHHS]
BaKJIMBOI HAYKOBOI IPO6JIeMU YIIPaBIIiHHS 30yTOBOIO [isIJIbHICTIO arpapHUX MHiIIPUEMCTB Ha OCHOBI BIIPOBaKEHHS
MapKEeTHMHTOBUX Ta KOMEPLiHMX iHHOBAli}l B TEXHOJIOTI] 30yTy NPOAYKLii Ha LiTbOBUX pUHKaX. PO3BUHYTO
KaTeropiajbHMM anapar AOCiIpKeHb 30yTOBOI Iisi/IbHOCTI arpapHUX MiAIIPUEMCTB. [1eHT(IKOBAaHO MAaPKETUHTOBI
Ta KOMepLiliHi iHHOBAlil B cUCTeMi yIIpaBiiHHS 30yTOBOIO Iisi/IbHICTIO arpapHUX NignpuemMcTB. OKpeceHO PUHKOBI

acrekTu e(peKTHBHOrO 37iiCHeHHs 30yTOBOI [IisJIbHOCTI arpapHUX MiJIpUeMCTB. Bu3HaueHo 0co6IMBOCTI



MapKeTHHI0BOi iHQPaCTPyKTypy pUHKY MPOIYKLii arpapHUX MiAIIPUEMCTB Ta ii BIIJIMBY Ha 37IiliICHEHHS 36yTOBOi
IisipHOCTI. OGIPYHTOBAHO METOIOJIOTII0 OLiHIOBaHHS e(eKTUBHOCTI MAaPKETUHI'OBOI IIOJIiITUKY arpapHOro
nignpuemcTtsa. PO3KpUTO 3MiCT METOJ0JIOTIYHUX 3aCa[] OLIiHKY BIIUBY PUHKOBOI KOH'IOHKTYPU Ta CTPYKTYPU PUHKY
Ha pe3yJIbTaTy 30yTOBOI AisJIbHOCTI arpapHUX MiANpUeMCTB. BUKOHaHa OLiHKa IMHAMiKi €KOHOMIYHOI
e(eKTUBHOCTi BUPOOHNY0-30yTOBOI 1iJIbHOCTI arpapHUX MiANPUEMCTB. BU3Ha4eHO Ki/bKiCHI XapaKTepUCTUKU
KOHKYPEeHTHO] cuTyalii i pO3BUTKY iHQPpaCTpyKTypu pUHKY NPOAYKLii arpapHUX NifIpUeMCTB. [neHTudikoBaHo
PecypcCHi acnekTu 3abe3nedyeHHs €e(PeKTUBHOCTI BUPOOHMY0-30yTOBOI isIbHOCTI arpapHUX MiJIPUEMCTB.
OG6IPYHTOBAHO HAIPSIMU PO3BUTKY MapKETHMHTOBO-30YTOBOI [isI/IbHOCTI arpapHUX NiAIpUueMCTB. BusHaueHO
iHCTPyMEHTU PO3BUTKY MAPKETUHIOBO-30yTOBUX CUCTEM arpapHUX MignprueMcTB. OKpeCIeHO WJISIXU Ta
0CO6IMBOCT] MifBUILEHHS €(PEKTUBHOCTI MapKETHHIOBO-30YTOBOI Aisl/IbHOCTI arpapHuX NianpremcTs. BUkoHaHo
OLIiHKY IIOT€HILiaJly PO3BUTKY MapPKETMHIOBO-30yTOBOI [IisSIbBHOCTI arpapHUX MiJIPUEMCTB. BuU3HaueHO cTpaTeriuHi
aJIbTePHATMBY iHHOBALIIIHOTO PO3BUTKY MapKETHMHTOBO-30yTOBO] Hisl/IbHOCTI arpapHUX MiATIPUEMCTB.
OO6rpyHTOBaHO HaNPsIMHU, LJISIXY Ta iHCTpYMEHTapiil iHHOBAL[iliHOTO PO3BUTKY CUCTEM 300py Ta 0OPOOKHU
MapKEeTUHIOBOI Ta KOMepLiiiHoi iHdopmauii. B sucepranii o6rpyHTOBaHO KOHLEMNIIO TOOYA0BU MEXaHi3My
VIPaBJIiHHS MAaPKETUHIOBO-30yTOBOIO HiSlIbHICTIO arpapHUX MiAIIPUEMCTB, B OCHOBI SKOi JIEXXUTb [TO€HAHHS
iHHOBaLITHUX IHCTPYMEHTIB CTBOPEHHS Ta iIMIJIEMEHTALlii MAPKETUHIOBUX Ta KOMEPLINHUX TEXHOJIOTIN 3ilICHEHHS
30yTOBOI HisIIbHOCTI, IKi 'PYHTYIOTbCS Ha popmadizalii npouenyp NpuiHATTS Ta peasisallii cTpaTeriyHux,
TaKTUYHMX Ta ONEPATUBHUX PillleHb B 3aJI€JKHOCTI Bifj pE3YJIbTAaTIB OLIHKM CTaHy Ta TEHIEHLIN LiJIbOBUX PUHKIB Y
CITIiBCTaBJIEHHI 3 OI[iHKaM{ BUPOOHMNYOTrO Ta KOMEPLIHOTO ITOTeHLialy arpapHuX MiAnpreMcTB. BUKOHaHO
OOI'PYHTYBaHHS METOZ0JIOTIYHUX 3acaj, OLIiHKU BILJIMBY PUHKOBOi KOH'IOHKTYPH Ta CTPYKTYPH LIiJIbOBUX 06 €KTOBUX
PYHKIB Ha pe3yJIbTaTy 30yTOBOI AisJIbHOCTI arpapHUX MiIIPUEMCTB, B OCHOBI SIKOT'O JIEXXUTb OL[iHIOBAHHS CTYIIE€HS
KOHKYPEHTHOT'O PO3BUTKY LIiJIbOBUX PUKIB 3 BUKOPUCTAHHSIM IHTErpaJIbHUX ITIOKA3HUKIB CTYIIEHS peaisauii
€KOHOMIYHUX iHTepeciB QyHKIIOHATbHO-BiIOKpEMJIEHUX IPYII IX CYO'€KTIB, sIKi BpDaXOBYIOTh CTPYKTYPY Ta JOBXUHY
KaHaJliB PUHKOBOTO PO3IOJiay NPOAYKLii, CTYIiHb JOMIHYBaHHSI EKOHOMIYHUX iHTE€peCiB Cy6'€KTiB KOHKYPEHTHUX
BiJHOCHH, JOCSDKHI 00CSTy Ta piBHI LiH peasisallii OCHOBHUX BUIiB IPOAYKLi. [IeHTn(ikoBaHO NpoLenypy OLiHKH,
aHasi3y Ta BUOOPY CTPATEriYHUX aJIbTEPHATUB B IIPOLIECi CTBOPEHHSI T IMIIJIEMEHTALlii MApKETUHTOBUX Ta
KOMEPLIHUX TEXHOJIOr 36yTy IPOIYKIlii arpapHUX MiANIPUEMCTB, B OCHOBI SIKUX JIESKUTh BUKOPUCTAHHS
iCHYI04OTrO I1epeJIiKy OLiHOYHUX Ta IIPOTHO3HMX [TI0KA3HUKIB peasidalii BillIOBiIHNUX YIIPABIiHCbKYX PilllEHb
BpaxyBaHHSM pe3yJIbTaTiB BU3HAUEHHS XapaKTepy 3MiH BUPOOHUUYOTO Ta KOMEPIiITHOTrO MOTEeHLialy arpapHOro

IiANpreMCTBa B IPOLEC 31iiCHEHHS 3pyLIeHb B yIIpaBJliHHI 30yTOBOIO [isJIBHICTIO.

2. The dissertation substantiates theoretical and methodological, methodological and applied principles, as well as
develops practical recommendations for solving an important scientific problem, theoretical and methodological,
methodological and applied principles, as well as developed practical recommendations for solving an important
scientific problem of sales management of agricultural enterprises based on implementation. marketing and
commercial innovations in the technology of marketing products in target markets. A categorical apparatus of
research of sales activity of agricultural enterprises has been developed. Marketing and commercial innovations in
the sales management system of agricultural enterprises are identified. Market aspects of effective marketing
activities of agricultural enterprises are outlined. The peculiarities of the marketing infrastructure of the market of
products of agricultural enterprises and its influence on the implementation of sales activities are determined. The
methodology of evaluating the effectiveness of the marketing policy of an agricultural enterprise is substantiated.
The content of methodological bases for assessing the impact of market conditions and market structure on the
results of sales activities of agricultural enterprises is revealed. An assessment of the dynamics of economic
efficiency of production and marketing activities of agricultural enterprises. Quantitative characteristics of the
competitive situation and development of the infrastructure of the market of products of agricultural enterprises
are determined. Resource aspects of ensuring the efficiency of production and marketing activities of agricultural
enterprises have been identified. It is substantiated by the directions of development of marketing and sales
activity of agrarian enterprises. The tools for the development of marketing and sales systems of agpap enterprises
are determined. The ways and features of increasing the efficiency of marketing and marketing activities of



agricultural enterprises are outlined. An assessment of the potential for the development of marketing and
marketing activities of agricultural enterprises has been made. Strategic alternatives of innovative development of
marketing and sales activity of agricultural enterprises are determined. The directions, ways and tools of
innovative development of the system of collection and processing of marketing and commercial information are
substantiated. The dissertation substantiates the concept of building a mechanism for managing marketing and
marketing activities of agricultural enterprises, which is based on a combination of innovative tools for creating
and implementing marketing and commercial technologies for marketing activities, based on formalizing
procedures for making and implementing strategic, tactical and operational decisions. assessments of the state
and trends of target markets in comparison with assessments of production and commercial potential of
agricultural enterprises. The substantiation of methodological bases of an estimation of influence of a market
conjuncture and structure of target object markets on results of sales activity of the agricultural enterprises which
basis is an estimation of degree of competitive development of target roars with use of integral indicators of
degree of realization of economic interests , which take into account the structure and length of the channels of
market distribution of products, the degree of dominance of economic interests of the subjects of competitive
relations, achievable volumes and price levels of sales of major products. Procedures for evaluation, analysis and
selection of strategic alternatives in the process of creating and implementing marketing and commercial
technologies for marketing products of agricultural enterprises, based on the use of the existing list of evaluation
and forecast indicators of relevant management decisions, taking into account the results of determining the
nature of production and commercial potential. the process of making changes in the management of sales
activities.
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