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1. Indpopmauniitae 3ab6esrnedyeHHs] B3AEMOBITHOCHH 3 KJIIEHTAMU IiANPUEMCTB MAIINHOOYIYBaHHS

2. Information customer relation management of the machine-building enterprises

Pedepar:

1. O6’exTOoM € PpopmyBaHHs iHpopmMalifiHOrO 3a6e3re4eHHs B3aEMOBIIHOCHH 3 KJlieHTaMU. MeTa poboTH ———-
IOCJiIKEHHs Ta OO PYHTYBaHHS TEOPETUYHUX 3acaj, B3a€MOJIii 3 KJlieHTaMH i QyHKLIiOHyBaHHS iHpOpMaLiiHAX
CHCTEM Ta PO3pPOOJIEHHS HAyKOBO-METOINYHUX i IPAKTUYHUX PEKOMEH AL IO0A0 PO3BUTKY iH(POpMaLiIHOTO
3a0e31e4eHHs B3aEMOBIJHOCHH 3 KJlieHTaMU MAIIMHOOYIiBHUX MiJIIPUEMCTB. ABTOPOM BUKOPUCTAaHO METOAU
y3araJlbHEHHS i CUHTE3y, eKCIIEPTHUX OL[iHIOBaHb, KOPEJILIIMHOIO aHasi3y, MOJI€/II0BaHHSI, EKOHOMIYHOTO
OLIiHIOBaHHS, PETPECITHOrO MOJie/I0BaHHS. TeopeTnyHe 3HaUEHHSI M0JISITa€ B PO3POOJIEHHI KOTHITUBHOI MOZeJi
dbopmyBaHHS Ta pO3BUTKY iHPOPMALiIIHOTO 3a6e31eYeHHSsI B3A€MOBITHOCHUH 3 KJIiEHTaM1 MaIMHOOYAiBHOTO
IiANPUEMCTBA, a TAaKOXX B PO3BUTKY TEOPETUYHMX 3acal, KOHLenNLii iHpopmalliiiHoro 3a6e3nedeHHs B3aeMOBIIHOCUH
3 KJIieHTaMU Ta METOAUYHOrO MiIX0Ly A0 AOCHiIpKEHHs iH(POpMaLifiHOro 3a0€e311e4YeHHs YIIPaBIiHHS
B32€EMOBIIHOCHHAMU 3 KJIiEHTaM1 MalIMHOOYAIBHOTO minnpruemcTsa. HaykoBa HOBM3HA MoJIsirae y po3pooiii ta

norsnubJeHHI TEOPETUKO-METOANYHUX 3aCa]] i MPaKTUYHMX PEKOMEH AN moA0 iHPOopMaLiitHOTO 3abe3neyeHHs



B32€MOBITHOCHH 3 KJIieHTaM{ MAIIMHOOYiBHUX MiIIIPUEMCTB 3 METOIO MiJBUILIEHHS iX KOHKYPEHTOCIIPOMO>KHOCTI.
[IlpegMeTOM IOCIIIKEHHS € TEOPETUYHI Ta IPUKJIAIHI 3acaiy pO3pOo6IeHHS Ta BIPOBAIKeHHS iHhOpMaIiliHOI
CHACTEMHU YIIPaBJiHHS B3a€EMOBIHOCHHAaMU 3 KJlieHTaMU MalIMHOOYIiBHUX NianpueMcTB. Cpepoio BUKOPUCTAHHS

aBTOPCBKUX PEKOMEHIALIN € BiTYM3HSHI MiANPUEMCTBA MAIMHOOYAyBaHHSL.

2. The object is the information management formation of the customer relationship. The aim is to investigate and
define the theoretical principles of customer interaction and information systems functioning and to develop
scientific methodological and practical recommendations for developing information customer relationship
management of the machine-building enterprises. Methods of generalization and synthesis, expert assessments,
correlation analysis, modeling, economic evaluation, regression modeling have been used by the author. The
theoretical value is in developing a cognitive model of the formation and development of the information customer
relationship management of the machine-building enterprises and also in developing theoretical principles of the
information management of the customer relationship concept and methodical approach to the investigation of
the information customer relationship management of the machine-building enterprises. Scientific innovation is in
developing and extending theoretical and methodological principles and practical recommendations for the
information customer relationship management of the machine-building enterprises with the purpose of
increasing their competitiveness. The subject of the investigation are theoretical and applied principles of
developing and implementing of the information system of the customer relationship management of the
machine-building enterprises. The sphere of using the author's recommendations are domestic machine-building

enterprises.
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