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1. MapKeTHHIOBi KOMYHIKalii SIK iIHCTPyMEHT y3rofiKkeHHsI eKOHOMIYHUX iHTepeciB BUPpOOHUKA Ta CIIO’KHUBada

2. Marketing Communications as an Instrument of Producer and Customer Economic Interests' Sequence

Pedepar:

1. lucepTariifine nocaimyKeHHs TPUCBSIYEHO PO3POO1i TEOPETUKO-METOAUYHOTO 3a6€e31e4eHHsI MapKETUHTIOBO]
KOMYHIKaLii1HOI HisIbHOCTI YKPaiHCBhKUX MifIIPUEMCTB, CIIPSIMOBAHOI Ha Y3TrOJKEHHS €KOHOMIYHUX iHTE€pECiB
Cy0'eKTiB HalliOHAJIbHOTO PUHKY. [IpoaHali30BaHO CyTHICTb KaTeropii "eKoHOMiuHuI iHTepec" 3 NO3uLiil
(dyHIaMEHTAJIbHUX [10JI0KEHb Cy4YaCHOTO MapPKETUHTY. PO3p06JIEHO METOMYHE 3a6€3[1€4YEHHS] MaPKETUHTOBUX
IOCTiI)KeHb €KOHOMIYHMX iHTEPECIB MigIIPMEMCTBA Ta LiJIbOBUX CIIO>XXUBayiB. C(POPMOBAHO NOETAIHY NPOLEAYPY
PO3pOOKU CTpaTerii MAapKeTUHIOBMX KOMYHIKallill HA OCHOBI P€3yJIbTaTiB JOCIiI’KEHb iHTEPECiB Cy0'€KTiB PUHKY.

3arnporoHOBaHO NPAKTUYHI pEKOMEHALlii [OJ0 BAOCKOHAJIEHHS OPTaHi3alifiHOi CTPYKTYPH BifAiNly MapKETUHTY.

2. The dissertation addresses theoretical and methodical issues of creating the marketing communication
programs of the Ukrainian enterprises for the goals of sequence the national market players' economic interests. A
nature of economic interest has been analyzed from the marketing point of view. The marketing research methods
of company and target customers' interests have been developed. The algorithm of communication mix creation



has been suggested based on the results of the market player interests' research. Recommendations concerning
organization of the marketing department have been made.
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