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1. Incepraliito NpUCBSYEHO OOI'PYHTYBAHHIO TEOPETUKO-METOANYHUX MiAXOAiB Ta NIPUKIANHUX PEKOMEHTALN
cdepi GpopmyBaHHS iHTETPOBAaHUX MAPKETUHIOBMX KOMYHiKallill KOMEPLifHUX 6aHKiB YKpaiHu. Y po6oTi
y3arajabHEHO TEOPETUKO-METOJMYHI OCHOBY HAyKOBUX JOCJIIKEHD Y cpepi POPMyBaHHS MaPKETUHTOBUX
KOMYVHIKalill NifIIpMEMCTB 3arajom Ta KOMepLifHMAX OaHKiB 30KPEMa, iX iHTerpOBaHUX MapPKETUHTOBUX
KOMYHIKallil1, BCTAHOBJIEHO aBTOPCBKY IO3ULLiI0 MO0 iX BU3BHAYEHHs1. Ha mpoTuBary iCHyr04MM Migxonam Ta
BM3HAYEHHSIM IOJIaHi y POOOTi JO3BOJISIIOTh JOCSATHYTH iX CyOOpIMHALlil Ta YHUKHYTH LiJIbOBUX KOHQJIIKTIB,
IIPUIHSBIIY 332 OCHOBY iepapXiuHMI JIaHLIIOT: KOMYHiKallii, MapKeTUHIOBi KOMYHiKallii, 6aHKiBCbKi MapKeTUHIOBi

KOMVHiKalii, iHTerpoBaHi MapKeTUHIOBi KOMyHiKalii 6aHkiB. CHOPMOBAaHO CEMAaHTUYHY MOJIeJ/Ib OPEHINHTY



KOMeplLiliHoro 6aHKy. BoHa nepeznbadyae BUKOPUCTAHHS SIK OCHOBHHUX CKJIQZIOBUX iHTErPOBAHMX MApPKETUHIOBUX
KOMYVHIKaliil KomepLiiiHoro 6aHKy s popMyBaHHS HOTo 6peHAy, TaK i CUHTETUYHUX (IOTIOMIKHUX) Ta ix
Y3TOJIKEHHS 3 BIUIMBOM iHIIMX CKJIQZOBUX KOMIIEKCY MAPKETHUHIY GaHKY. SIK CMHTETUYHi CKJIaZlOBi iHTErpOBaHUX
MapKETHMHTOBUX KOMYHIKallil KOMEPLiHUX 6aHKiB IIPOIIOHYETLCS PO3IJISAATH IEPEAYCIM BipyCHUI MAapKETVHT,
MapKEeTUHT IOAil Ta iIHTErpOBaHi MapKETUHIOBI KOMYHIKallii B MiCISX NpOoJaxy. PO3BUHYTO MexaHi3M oprasisarii
iHTerpoBaHUX MapKETUHIOBUX KOMYHIKaLi#l y Hisi/IbHOCTI 6@aHKiB, CKJIaJ0OBUMU SIKOTO BUOKPEMJIEHO MAaPKETUHIOBUI
aHaJli3 pUHKOBOI CUTYyallii; BUGIp LiTbOBUX ayAUTOPill, pOpMyBaHHS OI0[)KETY Ha IPOCYBAaHHS; IPUMHSITTS
MapKETUHTOBUX PillleHb 0/I0 iHTErPOBAaHMX MAPKETUHTOBUX KOMYHIKallill; CKIagaHHSIM rpadiky NOMMUpPEHHs
indopmauii Ta peasnizauis 3axoiB iHTErpOBaHUX MapKETUHTOBUX KOMYHIKalliil 6aHKy, OLiHIOBaHHS iX e(PeKTUBHOCTI
3 BU3HAYEHHSM BIUIMBY Ha iMifIX Ta pelnyTallito KoMepLifHOro 6aHKy. 3allpOlIOHOBAaHUI MeXaHi3M JJ03BOJIsIE
IOCSITTY BifTIOBiIHOI IPOCTOPOBO-4aCOBOi FapMOHi3allii MAPKETUHIOBAX KOMYHiKalill KOMEPLiMHOro 6aHKy Ta
MiANOPSAIKYBaTU MIPOLEC iX LiJIIM CTPATEriYHOrO PO3BUTKY, 30KPEMA, LIJISIM CTasIoro po3BUTKY. Ha mizcrasi
IIPOBEJIEHUX MapKETUHIOBUX JOCJiKEeHb BUBHAUEHO YII0J00aHHS Pi3HMX CErMEHTIB PUHKY 0aHKiBCbKUX IIPOIIYKTiB
- (pisnyHMX 0Ci6 pi3HOrO BiKy Ta CTaTi CTOCOBHO CKJIA[JOBUX MAapKETUHIOBMX KOMYHIKallill KOMepLiliHUX OaHKIB Ta
BCTAHOBJIEHO Ty O3HAKy CErMeHTallii pUHKY, 110 BiioOpakae BiIMiHHICTb TaKuX yIoJ006aHb 3 BUKOPUCTAHHSIM
Kkpurepito x2. [IposeseHi HOCiI)KEeHHSs T03BOJINIIY BCTAHOBUTH 3aJIEKHICTD BIUIMBY CKJIaJJOBUX MaPKETUHIOBUAX
KOMYVHiKali!l KoMmepLiiH1X 6aHKiB Ha KJIiEHTiB 3aJI€5KHO Bif iX BiKy Ta ix aKTU4HY BiJICyTHICTb 3aJI€5KHO BiJl CTaTi
KJIi€HTIiB. BU3Ha4Y€HO pPi3HUH BILJIUB OKPEMUX CKJIAJJOBUX CUCTEMY MAapKETUHIOBMX KOMYHIKalill Ha KJIi€HTIB, gKi
HaJiexkaTh JI0 Pi3HUX CETMEHTIB PUHKY. MeTo10 po3po6JieHHS 3aX0iB 010 BIOCKOHAJIEHHS [isIbHOCTI
KOMePLiiTHOro 6aHKy € [OKpallaHHs Horo GpiHaHCOBUX NOKA3HUKIB, [J1s1 TOCATHEHHSI SKOi 3aIIpOIIOHOBAHO
BUKOPMCTAHHS JIaroBOi Mogeri. Pe3ysbratul JOCIiIyKeHHS 3aCBig4niIy, 1O AJ1s1 MAPKETMHIOBMX KOMYHIKaLlii
KOMepLiHMX 6aHKiB e(eKT Bif] iX BIIJIMBY Ha 00CATM peasisalii 6aHKiBCbKUX IIPOIYKTIB B CEPEIHbOMY 30€piraeThcs
B IIPOJIOBX ITSITY POKIB. 3 ypaxyBaHHSIM pe3yJIbTaTiB OIIUTYBAaHHS Ta BUKOPUCTAaHHS METOJy aHasi3y iepapxii
PO3p06JIEHO PEKOMEHI0BaHy CTPYKTYPY iHTEIPOBAaHUX MAPKETUHIOBUX KOMYHIKalliil 17151 6aHKiB Ha pO3APiOHOMY
PYHKY 3aJI€XXKHO Bif IPMHAJIESKHOCTI KJIi€HTIiB 1O IIEBHOTO CETMEHTY, BU3HAYEHO NPIOPUTETH Y BUKOPUCTAHHI 1151
HUX [I€BHUX CKJIQJOBUX MapKETHHIOBUX KOMYHIKaIil, I01aHO PEKOMEHI0BaHi inei 1151 06’enHaHHS
KOMYHIKal[ifHUX IHCTPYMEHTIB y MeKax peasisallii CerMEHTOOPi€HTOBAHOTO MiAXOAY, 3aIIPOIIOHOBAHO CUCTEMU
iHTEerpOBaHNX MapKETUHIOBUX KOMYHIKalil 17151 KO>KHOI BIKOBOI I'PyIIH, 5Ki 06'€JHaHi IEBHOIO OCHOBHOIO iJI€€10.
[IpoBeeHM aHasIi3 MAPKETUHIOBAX KOMYHiKalliil BEJIMKUX KOMEPLiHMX 6aHKIiB B IHTEPHET] Ha OCHOBI JAHUX IIPO
IOKa3HUKY TPadiKy iX CalTiB [03BOJIMB BCTAHOBUTH TaKi MpobseMu PyHKLIOHYBaHHS iX [HTepHET-KOMYHIKaLil SIK
BHCOKUII ITOKA3HUK BiIMOB Ha caiiTax, HeepeKTHUBHE BUKOPUCTaHHS MeJilfHOI peKylaMu Ta MOUITOBOi PO3CUJIKY,
HEeJIOCTaTHS aKTMBHICTb OAHKIB y COLia/IbHUX MepeXax, Hee(eKTUBHE (POPMyBaHHS IaPTHEPCHKUX NIPOrPaM B
IHTEpHETI 1J151 CTUMYJIIOBaHHS TAapTHEPamMu pedepanbHOro Tpadiky. 3 BUKOPUCTAaHHSIM KOHLIENLii 6€HUMapKiHTy
BU3HA4YE€HO HAIPSIMU BUPIIIE€HHS BUSIBJIEHUX IPOGJIEM, IO TO3BOJIUTD MiJBUIIMTH €(EKTUBHICTb IPOCYBaHHS
IIPOJIYKTiB KOMEPLIMHUX 6aHKiB B yMOBaxX LIM(PPOBOi EKOHOMIKU. BCTaHOBJIEHO, 1110 OCOOJIMBY yYBary KOMEPLiHUM
6aHKaM CJIiJl 3BepHYTH Ha Ti COLiaJIbHi MEPEXi, aKTMUBHUMU KOPUCTYBaYaMU SIKUX € MiJJITKA Ta MOJIOb, 30KpeMa

Tiktok Ta Instagram, nyis popmyBaHHS Y HUX IPUXUIIBHOCTI O TAHOTO 6aHKY Y MaOyTHHOMY

2. The dissertation is devoted to substantiation of theoretical and methodical approaches and applied
recommendations in the field of formation of integrated marketing communications of commercial banks of
Ukraine. The paper summarizes the theoretical and methodical foundations of research in the field of marketing
communications of enterprises in general and commercial banks in particular, their integrated marketing
communications, established the author's position on their definition. In contrast to the existing approaches and
definitions presented in the paper allow to achieve their subordination and avoid targeted conflicts, based on a
hierarchical chain: communications, marketing communications, banking marketing communications, integrated
marketing communications of banks. A semantic model of commercial bank branding has been formed. It involves
the use of both the main components of integrated marketing communications of a commercial bank for the
formation of its brand, and synthetic (auxiliary) and their coordination with the influence of other components of
the marketing complex of the bank. As synthetic components of integrated marketing communications of



commercial banks, it is proposed to consider primarily viral marketing, event marketing and integrated marketing
communications at points of sale. The mechanism of organization of integrated marketing communications in the
activity of banks is developed, the components of which are the marketing analysis of the market situation;
selection of target audiences, budgeting for promotion; making marketing decisions on integrated marketing
communications; scheduling the dissemination of information and implementation of measures of integrated
marketing communications of the bank, assessing their effectiveness to determine the impact on the image and
reputation of a commercial bank. The proposed mechanism allows to achieve appropriate spatio-temporal
harmonization of marketing communications of a commercial bank and to subordinate the process to the goals of
strategic development, in particular, the goals of sustainable development. Based on marketing research, the
preferences of different market segments of banking products - individuals of different ages and genders in
relation to the components of marketing communications of commercial banks and identified a feature of market
segmentation that reflects the difference between such preferences using criterion x2. The conducted researches
allowed to establish the dependence of the influence of the components of marketing communications of
commercial banks on clients depending on their age and their actual absence depending on the sex of clients.
Different influences of separate components of the system of marketing communications on clients belonging to
different market segments are determined. The purpose of developing measures to improve the activities of a
commercial bank is to improve its financial performance, to achieve which it is proposed to use a lag model. The
results of the study showed that for marketing communications of commercial banks, the effect of their impact on
sales of banking products lasts an average of five years. Taking into account the results of the survey and using the
method of hierarchy analysis, the recommended structure of integrated marketing communications for banks in
the retail market depending on the affiliation of customers to a particular segment, priorities in using certain
components of marketing communications, recommended ideas for implementation of a segment-oriented
approach, proposed systems of integrated marketing communications for each age group, which are united by a
certain basic idea. The analysis of marketing communications of large commercial banks on the Internet on the
basis of data on traffic indicators of their sites allowed to identify such problems of functioning of their Internet
communications as high failure rates on sites, inefficient use of media advertising and mailing, insufficient activity
of banks in social networks, inefficient formation affiliate programs on the Internet to encourage referral traffic by
partners. Using the concept of benchmarking, the directions of solving the identified problems are identified,
which will increase the efficiency of promoting the products of commercial banks in the digital economy. It has
been established that commercial banks should pay special attention to those social networks whose active users
are adolescents and young people, in particular Tiktok and Instagram, in order to form their commitment to this
bank in the future
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