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V. BizomocTi npo gucepraniio
MoBga guceprariii:
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1. MopestoBaHHS IPOMOLIMHOI [IisJIBHOCTI MiZIIPMEMCTB BUHOPOOHOI ranysi

2. Modeling promotion activity of the enterprise in wine industry

Pedepar:

1. Y puceprauiiiniit po6oTi po3BHHYTO: Kyacudikalilo 3aco6iB MTPOMOLIIHOI AiSIIBHOCTI, SIKa Ma€ KOMIJIEKCHUM
XapakTep i BpaxoBye iHCTPYMEHTH SIK 6€3[10CepeIHbOrO, TaK i ONI0CEepeIKOBAHOIO BILJIMBY Ha CIIOXKMBAYIB, 110 Jla€
3MOTY BU3HAUUTH OCOOJIMBOCTI POLeCy IPOCYBAHHS BUHOPOOHOI NPOAYKIIii; MOHSATIMHMI anapaT JOCiI>)KeHHS,
30Kp€eMa KaTeropito "poMoLiiiHa 4iSbHICTL", Mif] IKOIO CJIiJ PO3YMITH KOMIIJIEKCHY IIPOTpaMy Iii, 0 CIIPSIMOBaHa
Ha BUOIp NPiOPUTETHUX IHCTPYMEHTIB i 3aX0/1iB, iXHE ONTUMAaJIbHE ITOENHAHHS 3 METOIO TIOCUJIEHHS iX
iHTErpaTMBHOrO BIJIMBY Ha CIIOKMBAYiB, 110 aKLIEHTY€E yBary Ha OCOOJIMBOCTAX ONTUMi3allii KOMyHiKalifHO]
IliIIBHOCTI, KOHKPETHU3YyeE CrielPiuHi XapaKTepUCTUKU LIbOTO HANIPSIMY [Iiil. ABTOPOM BIleplie PO3p06JIEHO
KOHIIETIIIi}0 MOZeJII0BaHHS [TPOMOLIIMHOI AisIIbHOCTI HiIPUEMCTB BUHOPOOHOI rajysi, ika BpaxOBy€e TUIIU
CIIO>KMBaYiB i3 GOpPMYyBaHHIM BiNOBIIHUX 4O HUX IPOMOLIIMHUX KaHaJiB Ta ONTUMIi3ye BUTPATH Y KOXKHOMY KaHaJli
B 3QJIEXXHOCTI BiJi 10ro e(peKTUBHOCTI, 110 NO3BOJISIE MiTBUIUTH €(PEKTUBHICTb MPOMOIIiNHOI MOTITUKU
nignpuemcTsa. B gocnimkeHHi yIOCKOHANIEHO TaKi Mozeli: pe(pIEKCUBHOTO YIIPABJIiHHS IPOMOLIMHOIO Lisi/IbHICTIO

BMHOPOOHUX MiAIIPUEMCTB B yMOBaX HEOAHOPITHOCTI CIIOXXUBAYIiB, SIKa I'PYHTYEThCS Ha (POPMaIi30BaHUX



npoleaypax BU3HAUYE€HHS MOPSAKY (POPMYBAHHS PEUTUHTY TUIIB CIIOXKUBAYIB, 110 1a€ 3MOTy CIiBCTaBIATU
OoTpUMaHui 06pas i3 ineasnbHUM 06pa30M CIIOKKBa4ya Ta BUpOOHUKA, GOPMYyBaTU ajibTePHATUBU PedIeKCUBHOTO
VIPaBJIiHHS 3 METOIO 3a6€31e4eHHs NifBUIIEeHHS e(DEKTUBHOCTI [isJIbHOCTI MigIIPUEMCTB BUHOPOOHOI ranysi; a
TaKOX ONTUMI3alLiiHy MOJIeJIb PO3IOALTY BUTPAT Ha MPOMOLiMHY [IisJIbHICTh BAHOPOOHOTO MiATIPUEMCTBA, B SIKill
BUKOPUCTOBYIOTbCSl iIHCTPYMEHTH CTPYKTYPHOTO MOJIEJIIOBAHHS, 11O J03BOJISIE BUPOOHUKY B yMOBaX OOMEXKEHUX
pecypciB epeKTUBHO yIPaBJISITU KaHAJlaMU Ta PO3IOAIISITYU KOWITH B 3aJI€5KHOCTI Bifl iXHbOI €(peKTUBHOCTI.

2. The thesis developes: the classification of promotion activities that is combined one and counts the tools both
direct and indirect effects on consumers that helps to identify the features of wine products promotion; the study
conceptual apparatus, in particular a "promotion activity", that is to be meant a comprehensive action program
aimed at the selecting priority instruments and measures, their best combination to enhance their integrative
impact on consumers, emphasizing the features of the communication activity optimization and specifying the
peculiar characteristics of this line of action. The author first offers a concept of modeling promotion activity of
wine industry that considers types of consumers of wine products with promotion channels according to these
types and optimizes costs on each channel depending on its efficiency to enhance the effectiveness of promotion
policy of the enterprise. The study improves such models as: model of reflexive management of promotion activity
of wineries in terms of consumer heterogeneity based on formal procedures for determining the ranks of types of
consumers. That allows correlating a got image with ideal images of consumer and producer, formating the
alternatives of reflexive management in order to improve the efficiency of the wine industry; and optimization
model of cost allocation in promotion activity of wine enterprise by the structural modeling techniques that helps
the producer to effectively manage the channels by limited resources and allocate funds concerning their
effectiveness.
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