O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI
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PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. EpimoBa Hatanis OnekciiBHa

2. Efimova Nataliya Alekseevna

KBasmigikamis:

InenTudikarop ORCHID ID: He sactocoyerbcs

Bup, pucepranii: kanguzaar Hayk

AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniaabHOCTI: 19.00.07

Ha3zBa HayKoBOIi CIIeniaJIbHOCTI: [TenaroriyHa Ta BiKOBa IICHXOJIOTis
T'asy3p / rasysi 3HaHB. He 3aCTOCOBy€THCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs
JlaTa 3axHcCTy: 18-12-2004

CreniaJbHICTh 32 OCBiTOXO: 7.080101

Micue po6oTu 3400yBayva:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs

CeKTop HayKH: He 3aCTOCOBYETHCS




I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi CIeliaJai30BaHOi BYEHOI pazu): K 41.053.03
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

IV. BizomocTi ripo miznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHE HaliIMEHYBaHHS IOPUAHNYHOI 0COOH: [TiBIeHHOYKPAIHCHKMIL IeP)KABHUIA TIENATOTIYHNI yHIBEPCUTET

imeni K.JI.YIiuHCbKOTO

Kopg 3a €IPIIOY: 02125473

Micue3HaxoaKeHHs: 65020,Ykpaina,Oneca,Bys1. CTaponopTodpaHKiBcbKa, 26
dopma By1acHoCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKy YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

V. BizomocTi npo guceprariio
Moga guceprariii:
Koau TeMaTHYHHX PyOpPHK: 15.31.31

Tema guceprauii:
1. BinobpaskeHHs y CBilOMOCTi MOJIO[Ii OCOGIMBOCTEN 3MICTy CTEHIOBOI peKyaMu

2. Representation in youth's consciousness of peculiarities of the billboard advertising content

Pedepar:

1. O6'eKT - 0COOIMBOCTI BiOOpaXXEHHS Y CBILOMOCTI pekiaMu. I[IpegmeT - 3MiCT Bifo6pakeHHs CTEHI0BO] peKJIaMu
y CBiZIOMOCTi M0OJIOZIi Ta BJIACTUBOCTI iX 0COOUCTOCTI. MeTOoAM - TEOPETUYHMI aHAIi3 JTiTePaTypHu; CIIOCTEPEKEHHS;
[IMCbMOBE OINMTYBAaHHS; aHKETYBaHHS; IICMXOiarHOCTUYHI MeTogu. HaykoBa HOBU3HA - BIIEPIIE BCTAHOBJIEHO, 1[0
CTEHJI0BA PEKJIaMa, SKa 1JII0CTPYy€ aJIKOTOJIbHY Ta TIOTIOHOBY NPOAYKILIiIO, € HANOiIbII iCTOTHO NPEACTABIEHOIO ¥
CBiZOMOCTi MOJ10i. TaKOK PO3KPUTO PO3XOIPKEHHS B 3HAYMMOCTI €JIEMEHTIB PEKJIaMHOro muTa (rpadiyHa 4acTuHa,
CJIOTaH, TeKCTOBa iH(opmallist) y rmpoleci 1oro CIipuiHSITTS MixK 0c00aMHu, y CBiZTOMOCTI SIKMX IOMiHy€ TIOTIOHOBA Ta
aJIKOTrOJIbHA NPOJYKLis, i TUMH, y KOTO HEMae 10Ai6HOi BUpa3HOCTI. BusiileHO MOTUBALLiliHi, eMOLiliHO-BOJIbOBI,

iHTesIeKTyasbHi, KOMyHIKaTUBHi Ta iHIIi BJIJACTUBOCTi OCOOMCTOCTI, LIJ0 BUCTYNAIOTh IEBHOTO POAY AeTepMiHaHTaMM1



IIpu BUOIPKOBOCTI CIIPUMAHSTTS PEKJIaMU Pi3HUX BUZIB IPOAYKLii; yTOUHEHO YSIBJIEHHS PO IICUXOJIOTIYHY CyTHICTh
PEKJIaMMU SIK IIEBHOI [ICUXOTEXHOJIOTi, OpPieHTOBaHOI Ha MaHINy/II0BaHHS MOTUBAL[ITHO-TIOTPE6OBOIO i CBiOMOIO
cdeporo 0COOMCTOCTI, IKa PO3BUBAETHCS;I€P>KAJIO MTOAAIBIINIA PO3BUTOK YSIBJIEHHS IIPO [ICUX0JIOrO-TIe4aroriyxi
YMOBH, NIOB'S13aHi 3 a[IeKBaTHUM CIIPUIHATTIM PEKJIaMHUX NOBinoMIIeHb Mosioaao. Cpepa BUKOPUCTAHHS -

IICUXOJIOTMYHA.

2. An object - peculiarities of representation of the advertising in consciousness. A subject - content of
representation of the billboard advertising in youth's consciousness and their personal characteristics. Methods -
the theoretical analysis of the literature; observation; written questioning; psychological testing. Novelty - for the
first time it is established, that alcoholic and tobacco billboard advertising is most substentially represented in
consciousness of youth. Also differences in the importance of elements of the billboard (a graphic part, a slogan,
the text information) during perception between persons over which consciousnesses tobacco and alcoholic
production is dominating, and who does not have similar expressiveness, are allocated. Motivational, emotional,
intellectual, communicative properties of the person which act the certain sort as determinants at selectivity of
perception of advertising of different kinds production are allocated; the concept about psychological essence of
advertising as certain psychological technology, which is pointed to the manipulation of need-motivational and
conscious sphere of the developing person, was specified; the view about psychological and pedagogical
conditions of adequate apprehension of advertising has received the further development. The sphere of use -
psychological.
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Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

VII. BizomocTi npo odiniiHHX ONIOHEHTIB Ta PELeH3€HTiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBumie Im's Ilo-6aTbKOBI:

1. bex IBaH IMuTpOBUY

2. bex IBan JIMutpoBruY

KBasigikamis: 19.00.07

Inentudikarop ORCHID ID: He zactocosyerbcs
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Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. HYopuuii €Brexiin BoioguMuposny

2. YopHuii €Brein Bosogumuposuy

KBasigikamis: 19.00.07

ImenTudikarop ORCHID ID: He zactocosyetbcs
JonaTkoBa iHdopmalist:
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CeKTop HayKH: He 3aCTOCOBYETHCS

Penensentu

VIII. 3ak1104Hi BiZOMOCTI
BaacHe IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH pagu

Biiacue IIpizBuie Im's I1o-6aTbKOBi
TOJIOBYIOYOTO Ha 3acCiiaHHi
BignoBigasibHUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuk Bigainy YKpIHTEI, mpo €
BiZINOBiZaJIbHUM 32 peeCcTpallilo HayKOBOi

OisSIIBHOCTI

CannikoBa Osiera I1assiBHa

CannikoBa Osbra [TaBsiBHA

IOpuenko T.A.



