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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PyOpHK: 15.31.31

Tema gucepranii:

1. BimobpaskeHHs y CBilOMOCTi MOJIO[Ii OCOGIMBOCTEN 3MiCTy CTEHIIOBOI peKIaMu

2. Representation in youth's consciousness of peculiarities of the billboard advertising content

Pedepar:

1. O6'eKT - 0COOIMBOCTI BiloOpakeHHs Y CBiOMOCTi pekyaMu. [IpegmeT - 3MicCT Bifo6pakeHHs CTEHI0BO] peKIaMu
y CBiJOMOCTi MOJIOZIi Ta BJIACTUBOCTI iX 0COOUCTOCTI. MeTOoAM - TEOPETUYHUI aHaJi3 JITEPaTyPH; CIIOCTEPEKEHHS,;
MMCbMOBE ONUTYBAHHS; aHKETYBaHHS; [ICUXOiarHOCTUYHI MeToAu. HaykoBa HOBU3HA - BIIEpILIE€ BCTAHOBJIEHO, 1O
CTEHJI0Ba peKJlaMa, sIKa 1JII0CTPye aJIKOT0JIbHY Ta TIOTIOHOBY IPOIYKLIiI0, € HAaNO6ibII iCTOTHO NPEACTaBIEHOI0 ¥
CBiZoMOCTi M0J10[1i. TaKOK PO3KPUTO PO3XOIPKEHHS B 3HAYMMOCT] €JIeMEHTIB peKJIaMHOro muTa (rpagiyHa 4acTuHa,
CJIoTaH, TeKCTOBA iHdopmallis) y mpoleci Horo CHpUNRHATTS MK 0CO6aMU, Y CBiIOMOCTI SIKMX JOMiHY€ TIOTIOHOBA Ta
aJIKOTOJIbHA MPOJYKLis, i TUMH, y KOTO HEMA€ MoAi6HOI BUpa3HOCTi. BuniileHO MOTUBALIiliHi, eMOLiliHO-BOJIbOBI,
iHTeJIeKTyasIbHi, KOMyHIKaTUBHI Ta iHIIi BIaCTUBOCTi OCOGMCTOCTI, 1110 BUCTYNAIOTh IEBHOT'O POLY Je€TepMiHaHTaMU
IIpY BUOIPKOBOCTI CIIPUMAHSTTS PEKJIaMU Pi3HUX BUIiB IPOAYKILiil; yTOUHEHO YsIBJIEHHS PO IICUXOJIOTIiYHY CyTHICThb
PEKJIaMHU SIK TI€BHOI ICUXOTEXHOJIOTii, OpieHTOBAHOI HA MaHiIlyJII0BaHHS! MOTUBALIITHO-TIOTPE6OBOIO i CBiZOMOIO

ceporo 0codUCTOCTI, SIKa PO3BUBAETHCS;IEPIKAIO TIO1aJIbIINI PO3BUTOK YSBJIEHHS IIPO IICUXOJIOTO-TIearoriuHi



YMOBH, NIOB'S13aHi 3 a[IeKBaTHUM CIPUIHATTIM PEKJIAMHUX NOBiToMIIeHb Mosioano. Cpepa BUKOPUCTAHHS -

IICUXOJIOTUYHA.

2. An object - peculiarities of representation of the advertising in consciousness. A subject - content of
representation of the billboard advertising in youth's consciousness and their personal characteristics. Methods -
the theoretical analysis of the literature; observation; written questioning; psychological testing. Novelty - for the
first time it is established, that alcoholic and tobacco billboard advertising is most substentially represented in
consciousness of youth. Also differences in the importance of elements of the billboard (a graphic part, a slogan,
the text information) during perception between persons over which consciousnesses tobacco and alcoholic
production is dominating, and who does not have similar expressiveness, are allocated. Motivational, emotional,
intellectual, communicative properties of the person which act the certain sort as determinants at selectivity of
perception of advertising of different kinds production are allocated; the concept about psychological essence of
advertising as certain psychological technology, which is pointed to the manipulation of need-motivational and
conscious sphere of the developing person, was specified; the view about psychological and pedagogical
conditions of adequate apprehension of advertising has received the further development. The sphere of use -
psychological.
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