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V. BimomocTi npo gucepraniio

Moga guceprariii:

Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:

1. MapkeTtuHrosa indopmauiiiHa cucreMa KOMepLiiHOTO 6aHKY

2. Marketing information system of commercial bank

Pedepar:
1. CyKyIHICTb TEOPETUYHUX i IPAKTUYHUX [IPOOJIEM, IOB'SI3aHUX 3 PO3POOKOI0 MAPKETUHTOBUX iH(POPMaLIiHAX
cucTeM y KoMepLiltHuX 6aHKax YKpainu. OGI'PyHTYBaTH i pO3pOOUTH KOHLIENTYaIbHO-METOAUYHUI MiAXin Ta

IIpakTU4Hi pekoMeHalii 1o nobysoBr MapKeTUHIOBOI iHpOpMaLiliHOI cCTeMU KOMEPLIIHOro 6aHKy JJ1st

iHopmaiitHoro 3abe3rned4eHHs yIpassliHHSI MapKeTUHIOBOIO AislIbHICTIO. METOaMU JOCIIKEHHS € €EKOHOMIKO-

MaTeMaTU4HE MOJEJIIOBaHHS, CACTEMHUI aHali3, eKCIIePTHI OL[iHKY, ONUTYBaHHS. P03p06yieHO KOHIIeNIiio

MapKeTHHToBoi iHpopmaniitHOi cucTeMu KOMEPLiHOro 6aHKY, 3aIIPOIIOHOBAHO ii MOJIeJb, PO3LIMPEHO KOMILIEKC

MapKEeTUHIOBHUX 3a/1ay y ii cKj1afi, po3BUHYTO OKpeMi METOAMKY iX BUpilleHHs. [JoroBHEHO Kilacu@ikallio

MapKEeTUHIOBOI iH(popmallii, po3po6s1eHO METOAMKY OLIiHKH ii SIKOCTi. 3alIPONIOHOBAHO CUCTEMY IIPUHLIUIIIB

1o6yI0BM MapKeTUHIOBOI iH(OpMaliiiHOi cucTemMu y 6aHKy. PO3p06JIeHO METOMKY 31iliICHEHHSI MapKETUHIOBOI

PO3BIIKHU i CTPYKTYPY Ta 3MiCT BiAiTIOBifHOTO 6aHKy iHdopMalii. 3arrporioHoBaHo Kinacuikaliiio BUiB



MapKeTHHTOBUX JIOCTIIKeHb y 6aHKaX. PO3MNPEHOKOMIINIEKC POOIT 3 GOpMyBaHHS 3a6€31euyBaIbHOI YaCTUHU

MapKeTHHToBoi iHpopmaliitHOi cucTeMu KOMEPLiHOro 6aHKY.

2. The author fulfilled the complex theoretical-methodological research of marketing information system of
commercial bank, which provides in the certain measure the decision of problems concerning improvement of
operation of commercial banks. In particular, the methodological approaches to bank marketing and importance of
the marketing information in it were submitted, there was considered the concept of marketing information
system and its development in conditions of new information technologies, principles and methods of
construction of marketing information system. The formation of structure of marketing information system in
bank practice, from formation of parameters, and qualitative internal and external information for support of
marketing activity of commercial bank to methods and models of making the marketing decisions in banks was
researched. The model of marketing information system of commercial bank and complex of marketing tasks in its
structure and methods to their solving were offered.
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