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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

IIudp cnenianizoBaHoi BYU€HOI pagH (pa30Boi CleliaJai30BaHOI BYEHOI pazu): [l 58.082.03
IToBHe HaﬁMCHyBaHHH Iopn,qnqﬂoi ocoou: YOpTKiBCHKUU KOJIEI)K EKOHOMIKU Ta HiATTPUEMHULITBA
TepHOMNibCHKOro HALiOHAJILHOTO €EKOHOMIYHOTO YHIBEPCUTETY

Kopg 3a €IPIIOY: 37417766

Micqesﬂaxon)KeHHﬂ: ByJ. CrenaHa banpepu 46, YopTkis, YopTKiBChbKUI p-H., TepHOMinbCbKA 00651., 46009,
Ykpaina

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BizomocTi nIpo niznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IToBHEe HaﬁMeHyBaHHH lopn,rmquoi ocoou: YOpTKiBCBKUH KOJIEI)K €KOHOMIKU Ta HiATTPUEMHULITBA

TepHOMiNIbCHKOTO HALLiOHAJIBHOTO €KOHOMIYHOTO YHiBEPCUTETY

Kopg 3a €IPIIOY: 37417766

Micuesnaxo,lpKeHHﬂ: ByJ1. Crenana Bannepu 46, Yoptkis, YopTKiBChKuUii p-H., TepHOminbcbKa 0671., 46009,
Ykpaina

dopma BiracHoCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
Mosga guceprTariii:
Koau TemMaTHYHHX PYyOPHK:

Tema guceprarii:
1. IHTerpoBaHi MapKeTVHIOBi KOMyHiKallii MiANpUeMCTB BUPDOOHUKIB CIOPTUBHUX TOBApiB

2. Integrated marketing communications of enterprises manufacturing sports goods

Pedepar:

1. O6'eKT — MapKETUHIOBA TisJIbHICTh MiJMPUEMCTB BUPDOOHUKIB CTOPTUBHUX TOBApiB. MeTa — po3po6IeHHSs
TEOPETUYHUX 3aCall i METOOUYHUX MigXO0LiB 1O iHTErPOBAHUX MAPKETMHIOBUX KOMYHiKalliiA, @ TAKOX
OOIPYHTYBaHHS MIPAKTUYHUX PEKOMEH ANl o0 iX e(peKTUBHOrO0 BUKOPHCTAaHHS MifIPUEMCTBAMU BUPOOHKaMU
CIIOPTUBHUX TOBApiB.. MeTOM - 3arajbHi Ta CrieliajbHi HAYyKOBi METOOM: aKCIOMaTUYHUM, iCTOPUIHOTO
IIOPiBHSIHHS, CUCTEMHOT'0 aHaJli3y, CUHTe3y, HayKOBOi abCTpaKliii, CTpyKTYypHO-(QYHKIIOHaIbHOTO MiTX0my,
ONMTYBaHH4, HayKoBoi iHAyKuii Ta genykuii, SWOT, cuctemn SOSTAC, QpyHKLiIOHATIbHO-BAPTICHOTO aHAi3y.
Pe3ysnbTatul — TEOpETUYHE y3arajJbHEHHS i HOBE BUPILIEHHS] HAYKOBOTO 3aBJIaHHS, 1O N1OJIITa€ B yIOCKOHAJIEHHI

dopmyBaHHS Ta €PEKTUBHOTO BUKOPUCTAHHS iHTErPOBAaHMX MapKETUHTOBUX KOMYHIKalliil MiANPUEMCTB BUPOOHUKIB



CIIOPTMBHYX TOBApiB B PUHKOBOMY cepenoBulli. HoBu3Ha — yAOCKOHAJIIEHO: METOIUKY €EKOHOMIYHOI Ta COLiaJIbHOI
eeKTUBHOCTI iHTEerpOBaHNX MapKETUHIOBUX KOMYHIKalliil MApKETUHIOBOI HisIIbHOCTI MiANPUEMCTB BUPOOHUKIB
CIIOPTUBHUX TOBapiB Ha OCHOBI PO3PaxXyHKY iHJEKCIB, 110 aCTh 3MOT'y BUSIBUTH OCOOJIMBOCTI TaKUX KOMYHIKallii;
M€eXaHi3M e(eKTUBHOIO IIJIAHYBAHHSI MAaPKETUHIOBUX KOMYHIKAIIill i3 32aCTOCYBaHHSIM CUCTEMHU i METOIB
CTPATEeriyHoOro IJIaHyBaHH4, 110 AACTh 3MOTY (POPMYBATH LiJIbOBi TPYIH CIIOXKUBAYiB Ta BU3HAUUTH «30HU»
NiABUILEHHS pe3yJIbTaTy i 3[iiCHEHHS iHTerpoBaHMX MapKETUHIOBUX KOMYHIKallill; — HabyJy I0AaJIbLIIOrO
PO3BUTKY: TPAKTYBaHHS [IOHSATTS «iHTEIPOBaHi MapKETUHIOBI KOMYHIKallii»; 00I'PyHTYBaHHS €(EKTUBHOCTI BUTPAT
Ha pexylamy AudepeHLilioBaHUX 32 06CcsraMmy MPOJAXiB NPOAYKLii MigIPUEMCTB BUPOOHUKIB CIIOPTUBHUX TOBAPIB 3
YPaxyBaHHSM «BHUCOKOTO», «CEPEIHbOT0» Ta «HU3bKOT0» CeIMEHTIB PUHKY i3 3aCTOCYBaHHIM (YHKI[iOHAJIbHO-
BapTiCHOIO aHaJIi3y, 0 JACTb 3MOTY BUSBUTH €KOHOMIYHY IOLIJIBHICTb 31 ICHEHHS TaKUX BUTPAT; HAYKOBO-
METOJIWYHUI MiJXiJ] 1O OLiHIOBAHHS YMOB Ta MOXJIMBOCTEH 3a0€3Me4YeHHs iHTerpalii MapKeTUHIOBUX KOMYHiIKalii
Ta Ha OCHOBI I1HOT'O 3aIPOIIOHOBAHO 32CTOCOBYBATH /IBi METOIOMKY 3a6e3e4eHHs iHTerpaLii MapKeTHHIOBUX
KoMmyHikanii: «2CHM» i «[leB’saTb piBHIB iHTerpaii», 10 1acTb 3MOI'y BCTAHOBUTU ONITUMAJIbHI YMOBU 117151
371ifiCHEHHS e(PeKTUBHUX IHTETPOBAaHMX MAaPKETUHIOBUX KOMYHIKalliil i MaKCMMaJIbHO NOTOJIKEHHUX Jill BCiX
nizpo3zinis nignpremcTsa. BripoBamkeHo B OisibHICTb YKpaiHCbKO-ABCTpilicbKoro nianpuemcrsa TOB «dimep-
MyxkaueBo», TOB «Byddano 'pyn», TOB «Kommnanis CriopTTexHika» Ta B HaByaJabHUI npoLeci TepHoIiibCbKOro
HalljOHaJIbHOTO €KOHOMIYHOTO yHiBepcuteTy. Cdhepa BUKOPUCTAHHS - Hisi/IbHICTb MiIIPUEMCTB BUPOOHHKIB

CIIOPTUBHUX TOBApIB.

2. Object - marketing activity of enterprises manufacturing sports goods. Objective - deepening of theoretical and
methodological provisions to integrated marketing communications and development of practical
recommendation for their effective use by enterprises manufacturing sports goods. Methods - general and special
scientific methods: axiomatic, historical comparison, system analysis, scientific abstraction, structural-functional
approach, survey, scientific induction and deduction, SWOT, SOSTAC system, functional-cost analysis. Results -
theoretical generalization and introduction of the new solution to the scientific problem, which in contained in
improving the formation and effective use of integrated marketing communications of enterprises manufacturing
sports goods in a market environment. Novelty - improvement of the method of economic and social efficiency of
integrated marketing communications of the marketing activities of enterprises manufacturing sports goods based
on index calculation, which will identify the features of such communications; mechanism for planning effective
marketing communications using a system and methods of strategic planning that will help form the target group
of consumers and define the "zone", improve the result and implement integrated marketing communications; -
further development: the interpretation of the concept of "integrated marketing communications"; justification the
effectiveness of advertising costs from the point of view of selling differentiated products of enterprises
manufacturing sports goods taking into account the "high", "medium" and "low" segments, using a functional cost
analysis, which will help to determine the economic feasibility of such costs; a scientific and methodological
approach to assessing the conditions and opportunities for integrated marketing communications and on the basis
proposed using two methods for the integrated marketing communications: "2SNM" and "nine levels of
integration”, which will help to establish optimal conditions for effective integrated marketing communications
and maximize coordinated actions of all divisions of the enterprise. Introduced in the activity of Ukrainian-
Austrian enterprise Ltd. "Fisher-Mukachevo", Ltd. "Buffalo Group”, Ltd. "Company Sporttehnika". Sphere of use -
the activity of enterprises manufacturing sports goods.
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