O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMeP: 0416U005157
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 26-07-2016

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Tepemyk Mapuna IropiBHa
2. Tereshchuk Maryna Ihorivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi crieniaIbHOCTI: 23.00.04

Ha3Ba HayKoOBOi CIELiaJIbHOCTI: TToiTMYHI MPo6IeMU MiXKHAPOTHUX CUCTEM Ta IJI06a/IbHOTO PO3BUTKY

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHcCTy: 29-06-2016

CreniaJbHICTh 32 OCBiTOIO: 8.18010018

Micue po6oTH 34,00yBayva: Bumumii HaByasbHUMIA 3aKaj "YHIBEPCUTET EKOHOMIKM Ta 1paBa "KPOK"

Kopg 3a €IPIIOY: 04635922

Micue3Haxoa>keHHs: 03113, m.Kuis, By1. Jlarepna 30-32

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
IIudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi ClieliaJai30BaHOi BYEHOI pazu): [l 76.051.03

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI 0COOM: UepHiBenpKuii HallioHaIbHMI yHiBEpCUTET iMeHi FOpis

denproBuYa

Kopg 3a €IPIIOY: 02071240

Micue3HaxoaKeHHS: ByJ1. Komo6uHcbKoro, 2, M. YepHiBii, YepHiBerpka 06:1., 58012, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOH: CxiHOEBPONENChKNIA HALIIOHAIBHUI YHiBepcuTeT imeHi Jleci
Ykpainku

Kopg 3a €IPIIOY: 02125102

Micue3Haxoa KeHHS: M. JIyupk, npocr. Bosi 13

dopma BaacHOCTI:

Cdepa ynpaBriHHS: MiHicTePCTBO OCBITH i HAyKM, MOJIOZ Ta CIIOPTY YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYGPHK: 11.25.91

Tema guceprauii:

1. BpeHguHrOBI TEXHOJIOTIi y peasizaliii HallioHaIbHUX iHTEpeCiB IepskKaBy Ha Mi>KHApOAHiY apeHi (Ha NpuKiani
KpaiH 1ICE)

2. Branding technologies in the national interest implementation on the international stage (on example of the CEE

countries)

Pedepar:

1. B pucepTauii 3'sscoBaHO 0COOJIMBOCTI BUKOPUCTaHHS OPEHIMHIOBUX TEXHOJIOTIH [J1s1 iITPUMKU Ta IIPOCYBAHHS
HalliOHAJIbHUX iHTEPECIB lepKaBU i [OBELEHO, 110 B CY4aCHUX YMOBaX I7106a71i30BaHOTO CBiTy YCHIIHICTb AEP>KaBU
Ha CBITOBUI apeHi 3HAUHOIO MipOIO 3aJIEXXUTh Bifl yMiHHS BUKOPUCTOBYBAaTH HeMaTepiaybHi pecypcu ("M'IKy cuiy").
OxapaKkTepru30BaHO POJIb OPEHAMHTY SIK iHCTPYMEHTA 30BHIIIHBOI IIOJIITUKY AEP>KaBy, HAIIPaBJIe€HOro Ha
3a0e31e4yeHHs KOHKYPEHTHUX IlepeBar KpaiHu Ha MDKHapOHill apeHi, TokazaHo Micle OpeHINHIOBUX TEXHOJIOTIN
cepeJ iHIIMX CKJIaJJOBMX 30BHIIIHBOMOJIITUYHO]I cTpaTerii fep>kaBy. PO3IJISIHYTO KJII0YOBi 0COOJIMBOCTI
BUKOPUCTaHHS OpeHIuHry KpaiHamu LleHTpanbHo-CxigHoi €Bpony, BU3HAYEHO CIIJIbHI Ta cienudiuHi YNHHUKU

OpeHnuHroBoi noJyituky Kpaid LJCE, nputamaHHi okpeMuM KpaiHaM periony. [IpoaHasnizoBaHo nporpamHi Ta



iHCTUTYLIOHAJIbHI ACTIEKTH 3aCTOCYBAHHS HAL[iOHAIILHOTO OPEHIMHTY KpaiHaMU PETiOHY, IO JajI0 3MOTY BUSIBUTU
OCHOBHI MigX0Y Ta HANIPSIMU OPEHANHTOBOI MOJITUKYU. Ha OCHOBI aBTOPCHKOT METOOMKY ITPOBENEHO aHaJi3
IIPaKTHMKU BUKOPUCTAHHS 6PEHIVMHIOBUX TexHOJIoriN KpaiHamu LICE 111 mpocyBaHHS CBOiX HalliOHAJIbHUX
iHTEpeCiB, BUSABIEHO HAMOIIbII YCIILIHI B IbOMY BijHOLIEHH] KpaiHu. [IpoaHani3oBaHO NIPAKTUKY 3aCTOCYBaHHS
OpEeHIVHIOBUX TEXHOJIOTIN Y 30BHIIIHIN nosiTuli YKpainu i [oBefeHo ii HeCUCTEMHICTb Ta HEIPUITYCTUMO HU3bKY
MIPIOPUTETHICTD y CTPATETii AislJIbHOCTI AeP>KaBU HA MIXKHApPOHIN apeHi. [IpoBeieHO AOCTiIKeHHS Cy4aCHUX
OpeHIMHIOBUX XapaKTePUCTUK YKpaiHy, BUBHAYEHO iX CUJIbHI Ta CJ1a0Ki CTOPOHU, @ TAaKOXK MEPCIEeKTUBH iX
TpaHc@opmalii. Ha 0CHOBI iCHYI0UMX TEOPETUYHMX MiAXOiB, HA6/IbII YCIIMHYX IPAKTUK peaidalii
OpeHnnHroBoi noJiTuky Kpainamu LICE Ta aHai3y IOTOYHUX OPEHAVHIOBUX XapaKTePUCTUK YKpaiHU
3aMpOINIOHOBAHO KOMILJIEKC PEKOMEH IAllil 00 BUKOPUCTAHHS TEXHOJIOTIN 6PEHINHTY 1Sl IPOCYBaHHS
HalliOHAJILHUX iHTEpeCiB YKpaiHu.

2. The peculiarities of using branding technologies in support of and promote the national interests are explored. It
is proved that the success of the state on the international arena mainly depends on the skills to use intangible
resources ("soft power") in modern globalizing world. The role of branding as a tool of foreign policy, aimed at
ensuring the country's competitive advantage in the international arena, is characterized, and the place of
branding technologies among other components of a state's foreign policy strategy is outlined. The key features of
the branding usage by Central and Eastern European countries are reviewed, and both general and specific factors
of branding policies of CEE countries are defined. The analysis of policy and institutional aspects of the national
branding of countries, conducted in the research terms, allowed identifying the main approaches and directions of
branding policies. On the basis of the author's methodology, the practices of using branding technologies by CEE
countries in order to advance its national interests are analyzed, which allowed to identify the most successful
countries. The practice of branding techniques use in Ukrainian foreign policy is analyzed and as a result, its
unsystematic nature and unacceptably low priority in the state's strategy on the international arena is proved. A
study of the characteristics of nowadays Ukraine's brand identifies its strengths and weaknesses, as well as its
prospects for transforming. On the basis of existing theoretical approaches, best practices in implementing a
branding policy of the CEE countries and the analysis of current Ukraine's brand characteristics, a set of
recommendations on the branding techniques usage to promote the national interests of Ukraine is proposed.
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2. Tykhomyrova Yevheniya Borysivna

KBasigikanis: g.nomnir.z., 23.00.03
ImenTudikarop ORCID ID: He zactocoyerbcs
JoparkoBa iHdopmamist:

TloBHe HaliMeHYBaHHS IOPHIHUYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma BiracHocTi:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odilliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OTIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. ®icanos Bonopumup Iletposuy

2. @icanoB Bonogumup IleTpoBuy

KBasigikanis: n.i.n., 07.00.02
InenTudikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHs:

dopma BiracHoCTi:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBumie Im's I1o-6aTbKOBI:
1. leByenko OsieHa BonoguMupiBHa

2. lllesyenko Onena BosogumupiBHa

KBasigikanis: k.nonir.H., 23.00.03
Imentudikarop ORCID ID: He zactocoyerbcs
JoparkoBa indpopmamuist:
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Micue3HaxoaKeHHS:
dopma ByracHoCTI:
Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpisBuie Im'sa ITo-6aTbKOBI
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Makap IOpiit IBaHOBMY
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IOpuenko T.A.



