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1. MeTonnyHe 3a6e3ne4eHHs] BUKOPHCTaHHS ppaHYal3MHTY Ha MigIIPUEMCTBAX JIETKO] TPOMUCIIOBOCTI

2. Methodic support of franchising in the enterprises of the consumer goods industry

Pedepar:

1. O6'eKT BOCIIIPKEHHS: IPOLEC BUKOPUCTAHHS (PaHYal3UHTy B €KOHOMIYHUX BiTHOCMHAX IIPOMUCIIOBOTO
HiANpUEMCTBA; Me€Ta pOOOTU: OAANBIINANA PO3BUTOK TEOPETUYHUX MOJIOXKEHD i METOAUYHOTO 3a0€311eYEHHS 3
BUKOPUCTaHHS (ppaHYali3UHTY B [isJIbHOCTI MiZTIPUEMCTB JIeTKOi IIPOMUCIIOBOCTI; METOM JOCJIiJKEHHS Ta
araparypa: METOJY JIOT{YHOTO y3arajJbHEHHS i CUHTE3y, MOP(OJIOTiYHUI | CUCTEMHUI aHaJli3X, iCTOPUYHUI METO[,
CTaTUCTUYHU i IOPIBHANILHUM aHAaJIi3, CUCTEMAaTU3allii Ta y3araJbHEHHS, METOJ EKCIIEPTHUX OLiHOK,
OaraToBUMipHMI (PAaKTOPHUY aHAai3, KOpesLUilHO-perpeciiHuil aHai3, KIacTepHUN aHali3, rpadiyHuil MeTOx;
TEOPEeTUYHi i NpaKTUYHI pe3ysbTaTh: MoJesb 6peHya HifnprueMcTBa-dpaHyasepa, o 6a3yeTbCsl Ha BKIIOYEHHI 10
ii ckyamy NOATKOBUX €JIEMEHTIB, SKi XapaKTepU3yloTh (PpaHYaN3MHT: KiJIbKICTb 1 BAapTiCTh YKJIAI€HUX JOrOBOPiB
(ppaHyYaiI3MHTY, IO [O3BOJISIE 3aCTOCOBYBATU MOZEJb IIPU MOOYHO0BI 6peHa Ta MOro e(peKTUBHOMY IIPOCYBaHHI 115

PO3BUTKY (PpaHYalBUHIOBOI AisSIBHOCTI HiIIPYEMCTBAMU JIETKOI IIPOMUCIIOBOCTI; METOIUYHi [10JI0>KEHHS 010



BM3HAYEHHS BAPTOCTi (PpAHIIN3U HA OCHOBI BAPTOCTi OPEH[IA, BiIMIHHICTD SIKUAX MOJISITA€ B YpaxXyBaHHI
(paHyai3MHTOBUX PUBUKIB [JI1 PO3PaXyHKy HOPMU JUCKOHTYBAaHHS Ta OOIPYHTYBaHHI TepMiHy Iii Jorosopy
(dpaHyan3uHTYy, O J03BOJIsIE HOTO yYaCHUKAM 3MEHIIMTY PU3KKU B IIpolieci GopMyBaHHS ppaHYaliBUHTOBUX
BiJHOCHH; BU3HAUYE€HHS (PPAHYAN3UHIY, sIKe 6a3y€TbCS Ha BUOKPEMJIEHH] 0O0B'I3KOBUX Ta OLATKOBUX €JIEMEHTIB
B32€EMOBITHOCHH MiXX BJIaCHMKOM OpeHJia Ta I0ro MOTEHLiTHUM OPEeHIATOPOM Y BiflIOBIIHOCTI 10 BaXKJIMBOCTI Ta
BIIJIMBOBOCTI LIUX €JIeMEHTIB Ha epeKTUBHE (POPMYBAHHS B3a€EMOBITHOCUH MIX Cy6'€KTaMU rOCIOJlapIOBaHHS;
METOJWYHUH MifXiJ 10 BU3HAUYEHHS (AaKTOPiB MOKIMBOCTI BUKOPUCTAHHS (paHYal3UHTY Ta iX BIUIMBY Ha
MOKa3HUKHU €(PEKTUBHOCTI (PiHAHCOBO-TOCMOAAPCHKO]I isI/IbHOCTI MiATIPUEMCTBA, BiIMiHHICTb SIKOTO MOJISITAE Y
BUSIBJIEHHI 3aJI€)KHOCTI IIOKa3HUKA YMCTOr0 [OXOAY Bill Takux (aKkTopiB, K HamilHiCTh ppaHyalizepa, BIIi3HaHICThb
o6penpa dpaHyaiizepa, oprasisauiiiHe 3a6e3nedyeHHs ppaHyaiisi, CTaHIapTU3allisi OCHOBHUX HAPSIMKIB isLTbHOCTI
nianpuemcTBa-(ppaHyansepa 3a JOINOMOrOX BUKOPUCTAaHHS 6araTOBUMIpPHOTO (paKTOPHOTO Ta KOPEJISLiHO-
perpeciiiHoOro aHamisy, 10 4O3BOJIUTb OOIPYHTYBATH JOLIJIbHICTb 3aCTOCYBaHHS (PpaHYaN3UHTy IJ1s1 MiABULEHHS
eeKTUBHOCTI MiIbHOCTI MigITPUEMCTBA; MTOCiTOBHICTD i 3MiCT eTariB OliHIOBaHHS PiBHSI BUKOPUCTAHHS MOZeJTi
"Moszaika 6peHpa 3a yMOBU BUKOPUCTaHHS (paHyali3uHTy" Ha MiAIIPUEMCTBAX JIeTKOoi IPOMUCIIOBOCTI, BiTMiHHICTb
SIKMX TI0JITa€ B YPAaXyBaHHI BCiX €JIEMEHTIB 3alIpONIOHOBAHOI MoZeJti Ta ix KoedillieHTiB 3HA4yLOCTi, pO3PaXOBaHUX
3 BUKOPUCTaHHSIM €KCIIEPTHOT'O METOLY, 1110 J03BOJIsIE PO3POOUTH peKOMEeHIaLlil 3 TIOCUJIeHHS BIUIMBY OpeHa Ha
CIIO>KMBAYiB MiANPUEMCTBA; CTYIiHb YIIPOBAI)KEHHS: pO3POOKU BIIPOBAPKEHI B IPAKTUYHY JisI/IbHICTD QipMu
"TpukoTtaxHe 06'egHanHs", I1I1 "OcHOB'IHKA"; cepa BUKOPUCTAHHS: BIOCKOHAJIEHHSI METOUYHUX MiIXO/iB 1O

nigBUIIEeHHS e(PEKTUBHOCTI PO3BUTKY TPOMUCJIOBUX MiJIIPUEMCTB Ta iX (PpaH4aii3MHIOBOI Iis/IbHOCTI.

2. The object of the research: the process of using franchising in the economic relations of the industrial
enterprise; the purpose of work: further development of theoretical concepts and methods of the use of
franchising in light industry; research methodology and instruments: methods of logic synthesis and synthesis,
morphological and systematic analysis, historical method, statistical and comparative analysis, systematization and
generalization of the method of expert estimates, multivariate factor analysis, correlation and regression analysis,
cluster analysis, graphical method; theoretical and practical results: model-brand business franchise, based on the
inclusion of additional elements of its composition characterizing the franchise: the number and value of contracts
concluded franchising model that allows for the construction of a brand and its effective promotion for the
development of franchise business enterprises of light industry; methodological provisions for determining the
value of the franchise based on the brand value, the difference of which is the franchisees account of risks
calculating the rate of discount and justifying the term of franchise agreement that allows its members to reduce
the risks in the process of franchise relations, the definition of franchising, which is based on the selection of
mandatory and additional elements of the relationship between the owner of the brand and its potential tenant
according to the importance and influence of these elements in the effective formation of relationships between
entities; methodological approach to the possibilities of franchising factors and their impact on the performance of
financial and economic activities, the difference of which is to identify the dependence of the net income from
such factors as reliability franchisor vpiznanist brand franchisor, franchisee organizational support,
standardization of main business activities, the franchisor by using multivariate factor and correlation-regression
analysis, which will justify the feasibility of franchising to increase enterprise efficiency, consistency and
maintenance phases of evaluation of the use of models "Mosaic brand when used franchising" in light industry, the
difference of which is taking into account all elements of the proposed model and significant coefficients
calculated using the expert method to develop recommendations to strengthen the impact of brand on consumer
enterprise; degree of implementation:developments are implemented in practical firms "Trykotazhne association”,
PE "Osnovyanko"; the sphere of application: improving methodological approaches to improve the efficiency of
industrial enterprises and franchise operations.
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