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2. Construction of Gender Identities in Advertising Discourses

Pedepar:

1.V nucepranii IponoHyeTbCs aHali3 PEKJIAMU SIK OJHOTO 3 BU3HAYaJILHUX MEXaHi3MiB KOHCTPYIOBaHHS
CHMMBOJIIYHOT'O 3B'13KY Mi’K KOHC'FOMEPUCTCbKMMU NPAKTUKAMU Ta F€HIEPHUMH iIEeHTUYHOCTIMU. Po3pobeHa Ta
€MIIipUYHO MiATBEPA’KEHA aBTOPChKA KOHLENTYyalbHA CXeMa BUMIPY I'€HI€PHUX JUCKYPCiB PEKIaMH, sIKa
YMO>KJIMBIIIOE LiTICHUN aHaJli3 3MIiCTy peKJIaMHUX I'€HAEPHUX AUCKYPCiB Ta cienu@iku ix inTepnperari
aypuTopiero. Ls cxema, 30Kpema, 0XOIIJII0E MOZIEJIb CTPYKTYPHU Ta MO3ULIOHYBaHHS JOMIHYIOUMX i aJIbT€PHATUBHUX
IeHJEePHUX AUCKYPCIB Ta MOZEJb IX NEKOLYBAHHS ayIUTOPi€l0. 3AiICHEHO aHaJli3 IPAKTUK PEKJIAMHOI apTUKYJIALIL
LMX I'€HI€PHUX JUCKYPCIiB Ta 0COOJIMBOCTEN iX CIPMIAMAHHS i OLiHIOBAHHS Pi3HUMH I'€HI€PHO-BiKOBUMMU IPyIIaMHU.
2. Analysis of peculiarities of gender identities construction in the framework of consumer culture, which is
actively developing in modern Ukrainian society, is the basis of this research. Special emphasis is placed on the
development of a complex conceptual approach to the study of gender discourses in advertising. Discourse
analytical approach has become the basis for the theoretical definition and empirical study of gender identities and
their notions promoted by advertising and perceived by audience. According to this approach gender identity can



be considered as a discourse, i.e. as a structure of interconnected meanings, which defines the concepts of
masculinity /femininity and legitimizes membership of a particular gender group. Existence of a range of
definitions of masculinity and femininity is the evidence of the number of gender discourses and inevitable
competition among them. The antagonism of gender discourses is solved by the domination (hegemony) of
particular discourses (due to their spread in mass consciousness, values, stereotypes, support on state level and
mass media etc.). This leads to their subduing of other discourses that aspire to definition of the same semantic
field. It is suggested that gender discourses are classified according to their power influence, spread in mass
consciousness and particular way of definition of gender identities into dominant, alternative and mixed type.
Diverse practices of this gender discourse classification in advertising are analysed in the thesis. The conceptual
approach to the measurement of gender discourses of advertising, offered in the dissertation combines a model of
structure and positioning of gender discourses and a model of their decoding by an audience. According to this a
multi-method study, which embraced specially developed procedures of content-analysis and focus-group
discussion, was accomplished. A study of the dominant gender representations in advertisements reveals their
general correspondence to the patriarchal discourse. It manifests itself in opposite meanings of masculinity and
femininity when it deals with appearance and public/private sphere attachment. In particular, visual domination of
women and audio domination of men was among the main research findings. These representational practices
legitimise the ideals of women's attractive appearance and female recognition and actualization as an object of
gaze. Male characters tend to be depicted as a subject which defines social reality. Stressing the importance of
female beauty advertising also offers certain criteria for its construction. Being young and attractive are among
them. Meanwhile advertisements offer a quite blurred image of female beauty, assuming that there are a variety of
ways for women to express their attractiveness. As to male appearance in advertising, one can observe the
opposite tendencies in representations - wider range of age for male characters, however more strictly defined
criteria for appearance. In most cases this represents traditional roles divisionbetween the one who look and the
one who is being looked at.
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