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V. BimomocTi npo gucepraniio
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Tema guceprauii:
1. CermeHnTalnisi puHKY B MapKETUHTY

2. Marketing segmentation in marketing

Pedepar:

1. Inceprarnis npucBsYeHa O6IPYHTYBAHHIO TEOPETUYHUX, METOJNYHNX i IPUKJIAIHUX 3aCa], CETMEHTALil pUHKY B
MapKeTuHry. [1ornn61eH0 TeOPEeTUKO-METOANYHI [T0JI0KEHHS CETMEHTAllil PUHKY B MapKETHHTY, a CaMe:
cpopMOBaHO TEOPETUYHI 3aCaiU Ta BUOKPEMJIEHO aBTOPCbKE PO3YMiHHSI OCHOBHUX YMHHUKU Ta KPUTEPIiB
eeKTUBHOI MapKEeTUHIOBOi CerMeHTalliil. Y3araJjbHeHO TeOpeTHUYHI 3acaZiy CerMeHTallii HeOJHOPIHOTO PUHKY Ha
OCHOBI ITOPiBHSIHHA Bi]MiHHOCTE, 110 iCHYIOTh B reorpaivHOMYy, IICUXOJIOTIYHOMY, IEeMOTpadivHOMY,
[IOBEJiHKOBOMY, COLlialbHOMY Ta iHIuX daxkTopax. [IpoaHanizoBaHO OCHOBHI MOfiei, IPUHLINUNIN CETMEHTAllii pUHKY
B MAapKETHHIY Ta Cy4aCHi MapKETHUHIOBi CTpaTerii BiNIOBiAHO 10 PiBHSA CETMEHTALlii PUHKY, 3aBISKU SIKUM IIPU
BIDHOMY CETMEHTYBaHHi PUHKY JOCATAETHCS KOHKYPEHTOCIIPOMOXKHICTh 6i3HECOBOI OMHMLL. BU3HAUY€HO CTYIIiHb
IpUBAGIMBOCTI LiJIbOBUX CETMEHTIB YKPAiHChKUX MiANIPUEMCTB HA OCHOBI KOMIIIEKCHOTO TPMBUMIPHOTO MigXOY.

3anpornoHOBaHO MOXKJIMBOCTI MifIBUIIEHHS €PEKTUBHOCTI MAapKETUHTOBUX CTpaTeriil yKpaiHChKUX MiJIIPUEMCTB Ha



OCHOBIi cermeHTanii puHKy. Po3po6iiena cxema cermeHTallil pUHKY KOMITIOTEPHUX IIPUCTPOIB i3 PyHKIi€0
MEPEXKEeBOTO MiTKIII0YeHHS 1J151 yKPaiHChKOTO MiJIIPUEMCTBA, SIKa SIBJISETHCS JIOTIYHUM 3aBepLIEHHSIM Habopy
MOXJIMBOCTEN Ta iHCTPYMEHTIB JJ1s1 NiJIBULILEHHS €(PeKTUBHOCTI MAaPKETUHIOBOI CTpaTerii MifIpUeEMCTB BUPOOHUKIB
MOGIIbHUX MPUCTPOIB 3 PYHKLIE€I0 MEPEKEBOTO MiIKIIOUEHHS i HAZla€ MOSKJIUBICTb YiTKO NPOCTEXUTHU MIJISX, SKUM
HEeO0O0XiIHO IPOITU B IIPOLECi OL[iHKM PUHKOBOT'O CETMEHTY JJ151 BU3HAUYE€HHS MAapKETUHIOBOI CTparerii

HigIpUEMCTBA.

2. The thesis is devoted to justification of theoretical, methodological and applied principles of marketing activities
of research organizations at research market. The theoretical and methodological provisions of market
segmentation in marketing have been deepened, namely: the theoretical principles have been formed and the
author's understanding of the main factors and criteria of effective marketing segmentation has been
distinguished. The theoretical bases of heterogeneous market segmentation were summarized on the basis of
comparison of differences existing in geographical, psychological, demographic, behavioral, social and other
factors. The basic models, principles of market segmentation in marketing and modern marketing strategies were
analyzed in accordance with the level of market segmentation, by which proper segmentation achieves the
competitiveness of a business unit. The degree of attractiveness of target segments of Ukrainian enterprises was
determined based on a comprehensive three-dimensional approach. Opportunities for increasing the effectiveness
of marketing strategies of Ukrainian enterprises based on market segmentation were offered. The scheme of
segmentation of the market of computer devices with a function of network connection for the Ukrainian
enterprise was developed, which is the logical completion of the set of opportunities and tools for improving the
marketing strategy of enterprises of mobile device manufacturers with the function of a network connection and
provides an opportunity to clearly trace the path that needs to be followed in the evaluation process of market
segment to determine the marketing strategy of the enterprise.
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