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Pedepar:

1. O6rpyHTyBaHO TEOPETUKO-METOAMYHI 3acaiy i MPakTUYHI peKoMeHaLii mono GopMyBaHHS CTpaTeriu
ColjiaJIbHO-BifITIOBi1aJIbHOTO MapKeTHHIY MigIpUeMCTB y cepi criopTy. BusiBieHo 0co61MBOCTI €BOJIIOL]
COLjaJIbHO- BiAIIOBiAAIbHOIO MAPKETHHIY, PO3KPUTO CYTHICTb COLia/IbHO BilIIOBiIaJbLHOTO MAPKETUHTY Ta
OKPECJIEHO BM3HAYAJIbHI PUCH B MTOPIBHSHHI 3 CYMDKHUMU KaTeropisiMu. ChopmyIbOBaHO aBTOPCbKE BU3HAYEHHS
IIOHSITTS «COLia/IbHO-BiJITIOBIIaIbHUIT MapKETUHT», POKYCYIOUMCh Ha CTPATEeriYHOMY MiZIX0i IO YIIPaBJIiHHS Ta
iHTerpauii iHHOCTE! B IIpPOLieCi 337J0BOJIEHHS IOTPe6 Ta OUiKyBaHb CTEUKrosepiB. PO3po6yieHO TeOpeTHYHY
MOJI€JIb COLiaJIbHO-BiATIOBiAIbHOTO MAPKETHUHTY, SIKa IEMOHCTPYE OT0 PO3BUTOK Bif, nepudepiiiHoi 3axadi 10
LIEHTPaJIbHOTO KOMIIJIEKCHOTO CKJIagHUKa 6i3Hecy. [TpoaHanizoBaHO HAayKoOBi Minxony 1o GopMyBaHHS CTpaTerii
coljiajIbHO- BiNOBiAabHOTO MAPKETUHTY Ta OOIPYHTOBAHO JOLiJIbHICTb PO3POOJIEHHS KOMILJIEKCHOTO MifIX0AY,
SKUI 61 ollepyBaB IPUHLUIIAMU [TPOLLECHOTrO Ninxony, 4 P (kommniekcy mapkeTuHry) ta STP-nigxony.
CdopmyibOBaHO aBTOPChKE BU3HAYEHHSI CTPATETii COLia/IbHO-BiJIOBia/bHOTO MAPKETUHTY IIJISIXOM y3arajabHEeHHs

KJIIOYOBHUX aCIIEKTiB OCTaHHLOIO Ta 3MiCTYy MapKETHMHIOBOI CTpaTerii 3 ypaxyBaHHSIM YyTOYHEHOTO iepapXi4HOro



MiANOPSIKYBaHHS BiATIOBIIHUX 3aX0/iB i Aill. BusHayeHo Micle crparerii coniaibHO-BiANOBIANBHOIO MAPKETHUHTY
B CTpaTerivHoMy Habopi nignpuemcTsa. KiacudikoBaHo cTparerii coliaibHO-BifIOBiIaJIbHOrO MAapKETHHTY 32
PIBHSIMU YIIPaBJIiHHA Ta CUCTEMATU30BaHO aKTMBHOCTI COLIiaJIbHO-BiJIIIOBIIaJIbLHOTO MapPKETUHTY 3a
(yHKUiOHAIBHUMU cpepamMu. PO3KPUTO cTpaTeridyHy poJjib COLiaIbHO-BiNOBiAAIBHOIO MAPKETUHTY Y CUCTEMI
yIIpaBJIiHHS MiAIPUEMCTB CIIOPTUBHOI cpepu. PO3po6I€HO CTPYKTYpHY MOJI€JIb COLIialbHO-BiMOBiJaIbHOTO
MapKeTUHTY Y cdepi CIIopTy, sika PopMye ysIBIIEHHS NIPO iHPPACTPYKTYpy cPepy CIOPTY K €AUHUIN COLiabHO-
€KOHOMIYHMI ITPOCTIP, ONMCY€E PYLIiFHI CUJIM, CKJIAZ0BI Ta iIHCTPYMEHTH COLia/IbHO-BiAIIOBia/IbHOTO MAaPKETUHIY B
it chepi. BuOKpemsIeHO CTpaTeriuHi OpieHTUPH COLiaIbHO-BiANIOBiNAIbHOTO MAPKETUHTY Y C(Pepi CIIOPTY.
JlocimyKeHo eBOJIoLi0 KOHIIEMNIii ColjiaIbHO-BiAIOBiAAaIbHOTO MAPKETHHIY Y CIIOPTi, 0XapaKTEPU30BaHO
CTpaTeriyHi OpieHTUPHU COLiaIbHO] BiATIOBINAIbHOCTI NiAIIPUEMCTB Y cePi CIIOPTY, OKPECIEHO 3aC00H iX
IOCSITHEHHS. PO3BMHYTO HAyKOBO-METOIMYHUN IiMIXiJ 1O BUSHAUYEHHS HAIOIIbII BIVIMBOBUX JIpaliBepiB i 6ap’epiB
COLia/IbHO-BiZ[TOBiaIbHOTO MAPKETUHIY y CIIOPTUBHIN iHAYCTpPii HA OCHOBI MAaTPUYHOTO METOY €KCIIEPTHUX
oniHoK. CucTeMaTtrs3oBaHo (pakTopu GOpMyBaHHS CTpaTerii CollialbHO-BiANOBINAaIbHOTO MapKEeTUHTY Y cdepi
CIIOPTY 32 HaIPSIMaMy BHYTPIIIHBOTO i 30BHIMIHBOTO BIUIMBY. OOIPYHTOBAHO HANOIbII BaXKJINBI (PAKTOPH i HANpsSIMu
(opMyBaHHS CTpaTerii CoLiaIbHO-BiNOBIAATBHOIO MAPKETUHTY MiANPUEMCTB chepu cnopTy. OOrpyHTOBaHO
IoLinbHICTh GOPMYBAHHS COLiaIbHO-BiANIOBINAIbHOTO MAPKETUHIOBOTO BIVIUBY Yepe3 HaUIONyJIsIpHilI Bugy
CIIOPTY B KOHKPETHMX KpaiHax. Po3po6sieHo KOHLeNnTyaabHy MOieslb (POPMYBaHHS CTpaTerii colliabHO-
BiATIOBiJaJIbHOTO MAPKETUHTIY. BU3Hau€HO Ta y3arajJbHEHO XapaKTepHi pUCH NiINIPHUEMCTB chepu CIIOPTY Ha OCHOBI
ix rpynyBaHHs 3a Tunamu. KomnaparrupHuii aHai3 coLiajbHOI BiilOBinaIbHOCTI 6pEeHIiB CIOPTUBHOI chepu Ta
iHIIKX rajyseil cTaB MiArpyHTSIM AJ1s1 po3BuHeHHs STP-ninxony 1o GopMyBaHHS cTpaTerii coLiabHO-
BiITIOBiJaJIbHOTO MapKETUHIY B cpepi criopTy. YTOUHEeHO 6a30Bi Ta crieln(iuyHi NIPUHIMIIN COLiaIbHO-
BiZTOBiZja7IbHOTO MapKETUHTY MiAITPUEMCTB B cpepi CIOPTY B CKIIai po3podseHoi moaesni. CHOopMyIboBaHO
aBTOPCbKE BU3HAUEHHS MOHATTS «KOHKYPEHTHA COLliaJIbHO- BiNOBiNa/lbHA IEpEBaray, o AEMOHCTPYE MOKINBOCTI
opraxizallii epeKTUBHO y3roJpyKyBaTH CBOIO Jisi/IbHICTb, IPOLYKTU Ta IIOCJIYTY 3 €ETUYHMMU IPAaKTUKaMU, CTaIUM
PO3BUTKOM i 3aJTy4EHHSIM CIIIJIBHOTU Kpallle 32 KOHKYPeHTiB. OGI'PYHTOBAHO MOXJINBOCTI (POPMYBAHHS
KOHKYPEHTHOI COlliaslbHO-BifII0BiaIbHOI IlepeBaru Ha OCHOBIi 4P-niinxony. PO3po6sieHO CUCTEMHY MOZEJb
OlIiHIOBaHHS €(PeKTUBHOCTI CTpaTerill CollialbHO-BiANOBINAIbHOTO MapKEeTUHTY NiANpUueMCTB Y cdepi criopty. B ii
ME>Kax 3allPOIIOHOBAHO HAYKOBO-METOAUYHUM MiIXiM 40 OLiHIOBaHHS €(PEKTUBHOCTI CTPATETil COLliabHO-
BiZ[IOBiJAa/IbHOrO MapKETHHTY, 10 BpDAXOBY€E PUCU CIIOPTY K IIPOLYKTY i K iIHCTPYMEHTY COLiaJIbHOI
BiATOBiNaIbHOCTI. BU3HaYeHO npoLec 06rpyHTYBaHHS CTpaTerii CoLialbHO-BiANOBIIATbHOTO MapKETUHTY
nignpuemcts y cdepi criopTy Ha ocHOBi KPI Ta 06rpyHTOBaHO HOT0 I0LibHICTh. OXapaKTepU30BaHO HAIPSIMU
COljia/IbHO-BiTIOBIIaJIbBHOTO MapKEeTHHIY 17151 PyTOOJIbHUX Ki1y6iB, TPOBELEHO OLiHIOBAHHS €(EeKTUBHOCTI
COLliaJIbHO- BiJOBiJaIbHOrO MapKeTUHTy. OGI'PYHTOBAaHO METOAMKY BUOOPY CTpaTerii COLialbHO-BiAIOBiAJILHOTO
MapKeTUHTy GyTO0JIbHUMU KiIy0aMU Ha OCHOBI ITPOTHO3YBaHHSI KJII0UOBUX [TOKa3HUKIB e(DeKTUBHOCTI Ta I06Y0BU
IiepeBa pillleHb CTpaTeriYHOro BUOOPY ajbTepHATUBU. OXapaKTepPU30BaHO BIIUB iHTEPAKTUBHOI CTpaTerii

COLiaJIbHO-Bi/ITIOBi1aJIbHOTO MAapPKETUHTY Ha AislIbHICTb PyTOOIBHUX KITyOiB.

2. The theoretical and methodological foundations and practical recommendations for the formation of strategies
for socially responsible marketing of enterprises in the field of sports are substantiated. The features of the
evolution of socially responsible marketing are identified, the essence of socially responsible marketing is disclosed
and its defining features in comparison with related categories are outlined. The author's own definition of the
concept of “socially responsible marketing” is formulated, focusing on a strategic approach to management and
integration of values in the process of meeting the needs and expectations of stakeholders. A theoretical model of
socially responsible marketing has been developed, which demonstrates its development from a peripheral task to
a central integrated component of business. The scientific approaches to the formation of socially responsible
marketing strategies are analyzed and the expediency of developing an integrated approach that would operate on
the principles of the process approach, 4 P's (marketing complex) and STP approach is substantiated. The author's
own definition of the socially responsible marketing strategy is formulated by summarizing the key aspects of the
latter and the content of the marketing strategy, taking into account the clarified hierarchical subordination of



relevant measures and actions. The place of the socially responsible marketing strategy in the strategic set of
enterprise is determined. The strategies of socially responsible marketing are classified by levels of management
and the activities of socially responsible marketing are systematized by functional areas. The strategic role of
socially responsible marketing in the management system of sports enterprises is disclosed. A structural model of
socially responsible marketing in the field of sports has been developed, which forms an idea of the infrastructure
of the sports sphere as a single socio-economic space, describes the driving forces, components and tools of
socially responsible marketing in this area. The strategic guidelines for socially responsible marketing in the field
of sports are highlighted. The evolution of the concept of socially responsible marketing in sports is studied, the
strategic guidelines of social responsibility of enterprises in the field of sports are characterized, and the means of
achieving them are outlined. A scientific and methodological approach to identifying the most influential drivers
and barriers of socially responsible marketing in the sports industry based on the matrix method of expert
assessments is developed. The factors of formation of the strategy of socially responsible marketing in the field of
sports are systematized by the directions of internal and external influence. The most important factors and
directions of formation of the strategy of socially responsible marketing of enterprises in the sphere of sports are
substantiated. The expediency of forming a socially responsible marketing influence through the most popular
sports in specific countries is substantiated. A conceptual model for the formation of a socially responsible
marketing strategy has been developed. The article identifies and summarizes the characteristic features of sports
enterprises based on their grouping by type. A comparative analysis of the social responsibility of brands in the
sports sphere and other industries has become the basis for the development of the STP approach to the
formation of a strategy for socially responsible marketing in the sports sphere. The basic and specific principles of
socially responsible marketing of enterprises in the field of sports as part of the developed model are clarified. The
possibilities of forming a competitive socially responsible advantage based on the 4P approach are substantiated. A
systematic model for evaluating the effectiveness of socially responsible marketing strategies of enterprises in the
field of sports has been developed. Within its framework, a scientific and methodological approach to evaluating
the effectiveness of socially responsible marketing strategies is proposed, taking into account the features of sport
as a product and as an instrument of social responsibility. The process of substantiating the strategy of socially
responsible marketing of enterprises in the field of sports on the basis of KPIs is defined and its feasibility is
substantiated.The directions of socially responsible marketing for football clubs are characterized, the
effectiveness of socially responsible marketing is evaluated.The methodology for choosing a strategy for socially
responsible marketing by football clubs based on forecasting key performance indicators and building a decision
tree for strategic choice of an alternative is substantiated.The influence of the interactive strategy of socially
responsible marketing on the activities of football clubs is characterized.
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IToBHE HafIMeHyBaHHﬂ IOPUIHUYHOL 0CO0H: Jlep>kaBHUII TOProBeJIbHO-€KOHOMIYHUIl YHiBEpCUTET
Kog 3a €EAPIIOY: 44470624

Micue3Haxoa KeHHS: sy Kioro, 6yz. 19, Kui, 02156, Ykpaina
dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBITH i HAayKu YKpaiHu

InmenTudikarop ROR:

VIII. 3aKkJII04Hi BiZOMOCTi
Bnacue IlpisBume Im'a IT0-6aTbKOBI Bonpaperko Onena CepriiHa

TOJIOBH pagu

Biacue IpizBume Im's ITo-6aThKOBI Bonnapenko Onena CepriisHa

rOJIOBYIOYOTO Ha 3aciJaHHi



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZINIOBiZaJIbHUM 32 peECTpallil0 HAyKOBOIi

OisIIBHOCTI

CigenpbHikoB [anuno CepriioBrny

VKpIHTEI

FOpuenko TetsHa AHaToJiiBHA



