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1. Incepraniiiny po60Ty IPUCBSIYEHO OOIPYHTYBAHHIO TEOPETUKO-METOIUYHUX 3acafl i 3IiiiICHEHHIO TPaKTUIHUX
XapaKTepUCTHUK, BUSHAYEHHIO OCOOGJIMBOCTEN PO3BUTKY Ta YIOCKOHAIIEHHIO peasi3aliii MapKeTUHTOBUX CTpaTerii
arpoIrpoMHKCJIOBOTO BUPOOHMIITBA B perioHi. Y nucepTallii 06IpyHTOBaHO TEOPETUKO-METOI0JIOTiYHi 3acany Ta
IIPAKTUKU PO3BUTKY, 3aX01H, 1110 IIONepeIHbO BU3HAYAIOTh BIIPOBAIKEHHSI €(PeKTUBHOI perioHasbHoi cTparerii
po3BuUTKY nignpuemcts AlIK periony, BpaxoByl0YM B3a€MO3B'SI3KU CTYIIE€HIB TOTOBHOCTI MiANIPUEMCTB
arpornpoMHCJIOBOrO BUPOOHUIITBA [I0 BIIPOBA)KEHHSI HOBUX MAaPKETUHIOBUX CTPATETii Ta KOMIIJIEKCHUX
IIOKa3HUKIB €(PEeKTUBHOCTI iX BIIPOBAIKEHHS. YIOCKOHAJIEHO BU3HAYEHHSI KaTeropii «MapKeTUHIOBA CTpaTeris
arpornpoMHCIIOBOTO BUPOOHUIITBA» Ta iH.; BAOKPEMJIEHO YOTUPY METOJI0JIOTIYHUX PiBHI perioHaIbHOro
arpornpoMuCJIOBOrO MapKETUHTY; AeTepMiHallis Cy4aCHUX MIPiOPUTETIB Ta 3aBHaHb HA OCHOBI CUCTEMHOTO Ta
CUTyalifHoro nigxopis. OGIpyHTOBAHO MiIX0U 10 CUCTeMaTU3allii YMHHMKIB MapKETUHTOBOTO CEPENOBUILE, 1110 €
BU3HA4YaJIbHUMU IIpU (POPMYBAHHI pe3y/IbTaTUBHUX CTpATETill MiTIPUEMCTB arpopOMUCIIOBOrO BUPOOHUIITBA HA
perioHasibHOMY piBHi. Po3mupeHo BU3HaUY€HHS 0COOIMBOCTEN PUHKOBOI CTpaTerii periony i 3araom KOHKypEeHTHOI
[IOBEeJiHKY Ha pUHKY IIPOJYKTiB XapuyBaHHs. [IolaHO HayKoBe MOSICHEHHSI OCHOBHUX CIIOCO0IB pUHKOBUX [,
OL[iHEHO METOMM 1 IPUIOMU KOHKYPEHTHUX il OKPEMUX y4aCHUKIB. [loKpalleHo opraHizaniiiHo-eKOHOMIYHUI
MEXaHi3M peasisalii MApKETUHIOBUX CTPATETIN AJ1s periony. JIonoBHEeHa apagurma CTpaTerivHoro po3BUTKY
PETiOHaZIbHOTO arpapHOTo CEKTOPY, 110 AiaJIEKTUYHO NIOENHYE PUCH TPAIULIIMHOI Ta HOBOI arpapHoi napajgurm,
BpaxoBye crienuQiky CijibCbKOTro rocrofiapcTsa YKpainu Ta #oro icropuyHi acnektu. [IpoBeseHo kiacudikaliito
MapKeTHMHTOBUX CTpaTeriil Cy0'eKTiB rOCIIOIapIOBaHHs, sIKa BUKOHAHA 33 IPUHLIUIIOM i€papXiyHOCTi 3 ypaxyBaHHIM
cnenuiky arpapHoi cepu.

2. The dissertation is devoted to the substantiation of theoretical and methodological principles and the
implementation of practical characteristics, defining the features of development and improvement of marketing
strategies of agro-industrial production in the region. The dissertation substantiates the theoretical and
methodological principles and practice of development, measures that pre-determine the implementation of an
effective regional strategy for the development of enterprises of agroindustrial complex in the region, taking into
account the relationship between the degrees of readiness of agro-industrial enterprises to introduce new
marketing strategies and integrated performance indicators. Improved definition of the category "Marketing
strategy of agro-industrial production”, etc.; The four methodological levels of regional agro-industrial marketing
are distinguished; Determination of modern priorities and tasks based on systemic and situational approaches.
Improved procedures for the factor analysis of the environment of functioning of agro-industrial enterprises,
which, unlike existing approaches, are based on convergence of marketing, competition, competition, regional
economics and hierarchies and allow identifying, to systematize the type, direction, probability and force of
influence by exo- and endogenous factors for further subsequent their taking into account for the construction of
an effective marketing strategy of agro-industrial production. Approximates approaches to systematization of
marketing environment factors, which are decisive in the formation of productive strategies of agro-industrial
production enterprises at the regional level. An algorithm for the process of forming marketing strategies of the
region, which is based on the systematic and continuity of strategic marketing planning and marketing audit,
which, unlike existing approaches to strategic planning, allows them to ensure their adaptability to global changes
in the economic system and environmental challenges. The methodical tool for evaluating the marketing potential
of the enterprises of the agro-industrial complex of the region is determined, which, unlike existing analogs, allows
the qualitative and quantitative assessment of the components of the potential, provides: a systematic analysis of
marketing functions of enterprises; possibility of comparing marketing potential of agro-industrial enterprises
with the help of an integral indicator; Formulation of relevant provisions of marketing development strategies, as
well as their adaptability to higher level marketing strategies. The definition of the features of the market strategy
of the region and in general competitive behavior in the food market is expanded. The scientific explanation of the
main methods of market action is given, methods and techniques of competitive actions of individual participants
are evaluated. Improved organizational and economic mechanism for implementing marketing strategies for the
region. A complemented paradigm of strategic development of the regional agrarian sector, which dialectically
combines the features of the traditional and new agrarian paradigm, takes into account the specifics of agriculture



in Ukraine and its historical aspects. The classification of marketing strategies of economic entities, which is
carried out on the principle of hierarchy, taking into account the specifics of the agrarian sphere, was carried out.
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