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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
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IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo
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V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTHYHHUX PYOPHK: 06.81.55

Tema gucepranii:
1. IndpopmauiiiHe 3a6e3redeHHs] CTPATEriYHOr0 MAPKETUHTY MiATIPUEMCTB TOPTiBIIi

2. Information support of strategic marketing in trade

Pedepar:

1. Incepraliiiio NpUCBSYEHO JOCTIIKEHHIO TEOPETUYHUX Ta METOJMYHUX 3acaji GOPMYBaHHS Ta BIIPOBAPKEHHS
inpopMauifiHOro 3ab6e3MeYeHHs CTPATETiYHOrO0 MaPKETHHTY MiNIPUEMCTB TOPTiBii. TeopeTH4HO O6IPYHTOBAHO
NOHATTA "iH)OPMaLiHUIA LUKJI CTPATETiYHOTO MAPKETUHTY". BU3HAa4€HO MeTY, 3aBJJaHHs, IPUHLMIIN Ta €TaIu
dbopmyBaHH# iHOpMaLliiiHOro 3ab6e3eueHHs CTPaTeriYHoro MapKeTUHry. YI0CKOHaleHo Kiacudikallito
MapKETHHIOBOI yIIPaBJliHChKOI iHpopMaliii. YTOUHEHO HalpsIMK BUKOPUCTAaHHS iH(pOpMaLiIHUX TEXHOJIOTi B
IiSJILHOCTI MiZMIPUEMCTB TOPTiBJli IPY BUKOHAHHI 3aBJaHb CTPATEriYHOrO MapKeTHUHTY. [IpoaHani3oBaHO CTaH Ta
TE€HJEHLii PO3BUTKY MiATIPUEMCTB TOPTiBJIi, piBEHb BUKOPUCTAHHS CTPATEriYHOTO MAPKETUHTY i IE€PCIEKTUBHI
HarnpsMu po3po6JIeHHSI MApDKETHHIOBUX CTPATeTill Ha MiAITPUEMCTBAxX TOPTiBJi. BU3HaUeHO HANIPsSMU
YyIOCKOHaJIEHHS iHpOPMaLiiHOTo 3a6€3MeYeHHs] CTpaTeriyHoro mapketuHry. ChopmMoBaHO peKOMeHTALLil 1on0
CTPYKTypu3alii Ta iHpopmaLillHOro HaNOBHEHHS 6a3u CTPATEriYHUX JAHUX MiAIPUEMCTB TOPTiBi. 3alIPONIOHOBAHO

aJITOPUTM BHOOPY IPOrPaMHOro 3abe3nedeHHs JJ1s1 BAKOHAHHS 3aB/IaHb CTPATEriYyHOTO MApKETUHTY MiJTIPUEMCTB



TOPriBii. PO3p0o6sieHO METOOWYHI 3acaiy IPOBEIEHHSI MOHITOPMHTY pearisallii MapKeTHHIOBOI CTpaTerii

MiIIPUEMCTB TOPTiBJI.

2. Theoretic and methodological principles of strategic marketing information support formation and their
implementation investigated in dissertation. The concept of "information cycle of strategic marketing" was
grounded. Goals, objectives, principles and stages of information support of strategic marketing are defined. The
classification of strategic marketing information was developed. Specified using of information technology on
commercial enterprises during the fulfillment of strategic marketing activity was investigated.The state and trends
of trade enterprise development, level of strategic marketing usage, perspective directions of marketing strategies
development in trade are analyzed. The ways of strategic marketing information improving defined.
Recommendations for structuring and filling of strategic marketing database of trade enterprise are given. The
algorithm of software choice for tasks of strategic marketing of trade enterprise was proposed. Methodological
principles of marketing strategy monitoring implementation of trade enterprises are given.
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