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Pedepar:

1. O6'eKT - nponec GopMyBaHHSI MAapKEeTUHTY iepcoHany Ha ATTI. MeTa - ornu6ieHHs] TEOPETUYHUX [10JIOKEHb Ta
PO3poOKa HAyKOBO-METOIUYHUX PEKOMEH ALl [0/10 MAPKETUHTY IIEPCOHAY Ha aBTOTPAHCIIOPTHUX
mignpreMcTBax. MeToniu - OJI0KeHHsT eKOHOMIYHOi Teopii; pinocodChKi MPUHLMIY TTi3HAHHS, AiaTeKTUYHUH,
JIOTiYHMH i CUCTEMHUN MifXif [0 iX po3riisay; HayKoBi Ipalli BITUM3HSHUX i 3apyOiKHUX (axiBLiB y cepi npobdiem
YIIPaBJliHHS Ta MapKETUHTY IIepcoHany. HoBU3Ha - nossirae y norjaru6eHHI TEOPETUYHUX MTOJI0KEHD 1 pO3po01ii
HayKOBO-METOJMYHUX PEKOMEH ALl MOJI0 MapKeTUHTY niepconany Ha ATII. Pe3ysnbTatu - yIOCKOHANIEHO: CYyTHICTh
ITOHATTS "MapKETHUHTY [ePCOHAIY" SIK LiJIeCIIPSIMOBAHOTO BUY YIIPABJIIHCHKOI AiSI/IbHOCTI, 10 XapaKT€PU3y€EThC
OJJHOYaCHUM B3a€EMOBUTIIHUM 33/J0BOJIEHHSM BUSIBIEHUX IIOTPED MifIpUEMCTBA B HEOOXiTHOI poboyiil cui, 3
oHOrO OOKY, i IEPCOHAJy B iCHYIOUMX i HOBOCTBOPEHHUX POOOYMX MiCLISIX 3 HEOOXiTHUMU KiJIbKICHUMM i SIKICHUMU

XapaKTepUCTUKaMH, 3 iHIIOro GOKY; 3MICT CKJIaJIOBUX KOMILJIEKCY MapKETHUHTY II€PCOHAY, SIKi, Ha BigMiHY Bif



icHyI0unX, COPMOBAHO 32 PO3MMPEHOI0 MO0 "7P", 10 € MAIPYHTSIM PO3pOOKU e(PEKTUBHUX YIIPABIiHCbKUX
pilieHs A0 JOBrOCTPOKOBOIO 3ab6e3redeHHs MiApreMCTBa IIEPCOHAIOM; IIPOLIeC MAapKETHUHTY IIEPCOHAIY, SIKUU
IIO3BOJINTH 3a0€3I1eYnTH €(PEKTVBHE y3rOI )KEHHS! BUKOHAHHS POOIT 11010 OJJHOYAaCHOTO 33/10BOJIEHHS [1OTPED
HiANPUEMCTBA i IepCOHay; AiCTaNN NOAAJIBLUIOrO PO3BUTKY: METOIMYHI OJIOKEHHS OO0 OLIiHKY NPUBAGIMBOCTI
ATTI sk po60TOaBLS, SIKi JO3BOJISTh OLIHUTH CTYIiHb BiATIOBIHOCTI MigIIPUEMCTBA K POOOTOABLISI OYiKYBAaHHSIM i
noTpebam NOTEHLiHOTO Ta iCHYI04YOro IepCcoHasy; HAayKOBO-METOUYHI peKOMeHAlii , SIKi CIpUITUMYThb
eeKTUBHIN peasnizalii MapkeTuHry nepcoHany Ha ATTI. BnpoBampkeHo - Ha HiTIPUEMCTBAX aBTOMOOIJIbBHOTO

TPaHCHOPTY. ['any3b - aBTOMOGINIbHMI TPAHCIIOPT.

2. Object - the formation process of the personnel marketing within the motor transport enterprises. Goal - is to
improve the existent theoretical positions and to develop the methodological and practical recommendations as to
the forming the personnel marketing (PM) within the motor transport enterprises (MTEs). Methods - general
positions of economic theory; philosophical principles of knowledge, dialectical, logical and systematic approach
to their examination, scientific works of domestic and foreign experts in the field of personnel management and
marketing. Novelty - is in the deepening the theory and in the development the scientific and methodological
recommendations as to the PM within the MTEs. Results - improved: the definition of "the personnel marketing" as
a deliberate form of management, which is characterized by simultaneous mutually meet of the enterprise
identified necessary labor force needs, on the one hand, and the staff needs in existing and newly created jobs with
the necessary quantitative and qualitative characteristics, on the other hand; the content of the PM-complex ,
which, in contrast to the existing , formed according to the extended model "7P", that may serve as the basis for
the development of effective management decisions as to the long-term coverage of the enterprise's needs in
personnel; the process of PM that could ensure effective work coordination on the simultaneous coverage of
enterprise and personnel needs; acquired subsequent development: the methodological bases as to the of the
employer attractiveness by measuring the level of employer correspondence to the expectations and needs of
potential and present personnel; the scientific and methodological recommendations that will contribute to the
effective implementation of the PM within the MTEs. Introduced - at the auto transport enterprises. Branch - auto
transport.
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