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Pedepar:

1. Incepranjiiine QOCIiIKEHHS IPUCBSIYEHE OOI'PYHTYBAHHIO TEOPETUYHUX 3aca]l i po3po0Li NPaKTUYHUAX
PEeKOMEeHAIIi} o0 OpraHi3aliiiHoro 3a6e3nedeHHs] OMHIKaHaJIbHOTO MApKETHHIY Ha MigIPUEMCTBAX PO3LPiOHOI
TOPTiBJIi. AKTyalbHICTh 0OPaHOI TEMU 3yMOBJIEHA IJI00aJIbHUMU TeHeHLisIMU I1dpoBizallii eKOHOMIKY, 3MiHOIO
MoJeJsiell CIIOXXUBYOi IOBEMIiHKY, @ TAKOXK 3POCTAIOU0I0 IOTPe60oIo 6i3HeCy B MiJIBUIIEHHI KIIiEHTOOPiEHTOBAHOCTI Ta
KOHKYPEHTOCIIPOMOJKHOCTI. PO3BUTOK iH(OpMaL[iTHMX TEXHOJIOTIH, IOIMPEHHS MOOIJIBHUX IIPUCTPOIB, COLiaIbHUX
MepexX i OHNalH-TI71aTOOPM PaAUKaJIbHO 3MIHMIIM O4YiKYBaHHS KJIi€HTIB, SKi HUHI BUMaraloTb 6e3l1epepBHOro,
3PYYHOTO i IepCOHasi30BaHOTr0 OOCIYrOBYBaHHSI HE3aJI€5KHO BiJi 06pPaHOr0 HUMU KaHajly KOMyHiKalii.
OMHiKaHaIbHUN MapKETUHT JO3BOJISIE NiJIIPUEMCTBAM iHTETpyBaTH BCi OCTYIHI KaHaIM — (i3N4HI MarasuHy,
iHTepHeT-caiiTy, MOOLIbHI LOJATKY, COLiaibHi MEpeXKi, KOHTaKTHI LLIeHTPU — B €JMHY CUCTEMY /1J1sI 3a6e31e4eHHs

LIiJTiCHOTO KJIIEHTCHKOTO HOCBiNy. Y POOOTI MiIKPECIIOETHCS, 110 OMHIKAHAJIBHICTD € €TalloM €BOJIIOLiIITHOrO



PO3BUTKY MAPKETUHIOBUX KOHLIETIIii: Bifi BUPOOHMYOI Ta TOBApHOI OpieHTallii 10 MapKETUHTY B3a€EMUH i
KJIiEHTOLEHTPUYHOCTI. MyJIbTUKaHAIBHUH MiJXiz, SIKUH rependadaB BUKOPUCTAHHS KiJIbKOX He3aJle>KHUX KaHaliB,
IIOCTYIIOBO BTPaYae CBOIO €(PEKTUBHICTb, [IOCTYIAIOUNCh MiClleM OMHiKaHaJIbHOMY MiTX0A4Yy, A€ BCi KaHaIu
Y3roJIKeHi, CHHXPOHI30BaHi i Ipalol0Th HA CTBOPEHH €IMHOI B3aeMoii 31 criokuBadeM. TeopeTrdHe NifrpyHTs
IOCIiIKeHHs 6a3yeThCsl Ha aHali3i Cy4YaCHMUX HAayKOBUX IMITXOMIB 1O 1106yIOBM OMHIKaHAJIbHUX CTPATerii, 110
PO3IJISLAAIOTD iHTerpallilo KaHasiB K HeoOXiJHy YMOBY IiJiBUIIEHHS 32J0BOJIEHOCT] KJIi€HTIB i 3pOCTaHHS 6i3HeC-
pe3ysbTaTiB. Y po60Ti CHCTEMATU30BAaHO KJIOUOBi 03HaKM OMHIKaHAJIbHOCTI, CEpe], SIKUX 6e3M1epePBHICTb B3aeMO;i,
nepcoHasizallisi KOMyHikaliil, BAKOPUCTaHHS €IMHOI 623U JaHUX KJIi€HTiB, aalITUBHICTb KaHaJIiB Ta IIPO30PIiCTh
iHpopmaLiiiHUX NOTOKIB. MeTOL0JIOTis LOCTiIKeHHS IPYHTY€ETbCS Ha ITO€JHAHHI CHCTEMHOTO, IIPOLIECHOTO Ta
CHHEPreTUYHOrO MiAXO0AiB. 3aCTOCOBAaHO METOLY €KOHOMIKO-CTaTUCTUYHOTO aHasli3y, KOHTEHT-aHaJli3y,
€KCIIEPTHOTO OL[iHIOBaHHS, KOPEJISILiTHO-PErpeciiHOro aHai3dy, iepapxiuHoi kinactepusauii. OcobuBicTIO
IOCIIIKEHHS € 3aCTOCYBaHHSA KJIACTEPHOI'O aHaJIi3y [AJIs1 OLiHKM PEriOHaJIbHUX BiIMiIHHOCTEN Y PO3BUTKY
pOo3api6HOi Toprieii B YKpaiHi, 1110 J03BOJINIO BUOKPEMUTU TPU TUIIM PETiOHIB i3 pi3HUMU MigX0JaMu 10
BIIPOBAP)KEHHSI OMHIKaHAJIbHOCTI. Y paMKax JOCiIKeHHs po3p006JIeHO aBTOPChbKE BU3HAUYEHHSI OMHIKaHaJIbHOTO
MAapKETHUHTY SIK iHTEerpalifHOro Mifxony 4O YIIPaBJiHHS KaHAJaMU B3a€EMOZi, SKuM niependadae CTBOPEHHS
6e3repepBHOTro i IepCOHAaTi30BAaHOTrO KJIiEHTCHKOT'O JOCBiNY MIJIIXOM CHUHXPOHI3allii BCiX TOYOK KOHTAaKTY 3i
CIIO>KMBaveM. 3aIIpOIIOHOBAHO MO/IEJIb OpPraHizaliiiHoro 3a6e3rne4eHHs OMHIKaHaJIbHOTO MapKEeTHHIY, sIKa BKJIIOYA€e
cTpaTeriyHe IVIaHyBaHHS KaHauliB, po3BUTOK CRM-cucrem, aBTOMaTH3al1lil0 MAPKETUHTOBUX IIPOLIECIB,
[epCcoHasi3oBaHy KOMYHiKallil0, BLOCKOHAJIEHHS JIOTICTUYHUX IIPOLECIB Ta aHAIITUYHY IIITPUMKY IIPUAHATTS
pilieHs. Y mpakTHU4Hi 4acTHHI poOOTH NOCiI)KEHO YCIillHI IPUKJIAAU BIPOBaJKEHHS OMHIKaHa/IbHOTO MiX0ny
yKpaiHCbKMMU KOMIIaHiSIMU. 30KpeMa, PO3TJIsIHyTO [OCBif Rozetka, sika 3abe3neuye 6e3nepepBHy iHTerpalio
OHJIAaH-TIIIaTGOPMU, MOOIJIBHOTO IOAATKY i (pi3MYHMX TOYOK BUIayi ToBapiB; EVA, sKa yCHilIHO oenHye poboTy
MarasuHiB i 1nppoBUX KaHaJIB, IPOIIOHYIOUHY KJlieHTaM IlepcoHasizoBaHi npomnoauuii; Hosa [TomiTa, sika akTHUBHO
PO3BUBa€ OMHiKaHaJIbHI CEpBiCU NOCTaBKU Ta OOCJIYyTOBYBaHHS KilieHTiB. Ha npuxiani Toprosoi mapku «PoraHcbka»
PO3p06JI€HO KOHKPETHI peKOMEHallil o0 iHTerpalii OMHiKaHaJIbHUX KOMYHIKallill y MapKETHUHIOBY CTPATETilo
nignpueMcTsa. Y po6oTi 06rpyHTOBAaHO HEOOXiIHICTb BIIPOBAKEHHSI CUCTEMU MOHITOPUHTY €(DEKTUBHOCTI
OMHIKaHaJIbLHOIO MAPKETHHTY Ha OCHOBI iHTErpajbHOTO iHAEKCY, KU BpAXOBYE TaKi MOKa3HUKHY, K ROI, piBeHb
3a,0BOJIEHOCTI KJIi€HTIB, 4aCTOTa [IOBTOPHUX TIOKYIIOK, KOHBEPCis 3 KaHaJIiB KOMYHiKallii, CEpelIHii1 Y€K Ta iHIIi
BAXKJIMBI 6i3HEC-MeTPUKU. [IpakTUYHe 3HAUE€HHSI pe3yJIbTaTiB AUCEPTaLii [T0JISITae y MOXKIJIMBOCTI iX 3aCTOCYBaHHS
MigIPUEMCTBAMU PO3IPiIOHOI TOPTIBJI 1718 MiIBUIEHHS €(EeKTUBHOCTI MaPKETUHTOBOI AisIIbHOCTI, ONTUMi3arii
KaHaJIiB B3aeMOJIi 3i CTIO)KMBaYaMU Ta 3MilJHEHHSI KOHKYPEHTHUX MTO3ULiN HAa PUHKY. 3allpOIIOHOBaHi METOOUYHI
IiAX0AM MOXKYTb OYTU BUKOPUCTAHI TaKOX Iif} Yac po3pOOKY AE€P>KaBHUX NIPOrpamM MiATPUMKY HUdpoBizalii
6i3Hecy, OCBITHIX TPOrpam 3 MapKETUHTY Ta YIPaBJIiHHS. BUCHOBKY IOCiIPKEHHSI MTiAKPECIO0Th, 10 e(PeKTUBHE
opraxizallifiHe 3a0e3M1e4YeHHs] OMHIKaHaJIbHOrO MapKETHUHTY € OJHUM i3 BupimanbHuX GaKkTopiB yCHilIHOTO
(YHKIIOHYBaHHS MiJIPUEMCTB y Cy4aCHUX YMOBaX. [1iilpreMCTBa, 1110 BIPOBAIKYIOTh OMHIKaHaJIbHi cTpaTeri,
OTPUMYIOTh 3Ha4Hi IlepeBaru y BUTJIs i MiABUINEHHS JIOSJIbHOCTI KIiEHTIB, 3DOCTaHHS OOCATIB IPOIAXKIB,
HiABUILEHHS penyTaliiiHoi BapToCTi OpeHy i 3araspHoi cTifikocTi 6i3Hecy. Pesynbpratu gociimkeHHs GOpPMYIOTh
TEOPETUYHY i IPaKTUYHY OCHOBY JJIs1 I0JAJIbIINX HAYKOBUX PO3BiJIOK ¥ chepi OMHIKaHAJIbHOTO MAPKETUHTY Ta
uudpoBoi TpaHcdopmallii miAnpueMCTB B YKpaiHi.

2. The dissertation research is devoted to the substantiation of theoretical foundations and the development of
practical recommendations for the organizational support of omnichannel marketing in retail enterprises. The
relevance of the chosen topic is determined by global trends in the digitalization of the economy, changes in
consumer behavior models, and the growing need for businesses to increase customer orientation and
competitiveness. The development of information technologies, the proliferation of mobile devices, social
networks, and online platforms have radically changed customer expectations, which now require seamless,
convenient, and personalized service regardless of the communication channel chosen. Omnichannel marketing
allows enterprises to integrate all available channels - physical stores, websites, mobile applications, social
networks, contact centers - into a single system to ensure a holistic customer experience. The study emphasizes



that omnichannel marketing is a stage in the evolutionary development of marketing concepts: from production-
and product-oriented models to relationship marketing and customer centricity. The multichannel approach,
which involved the parallel existence of several independent channels, is gradually losing its effectiveness, giving
way to the omnichannel approach, where all channels are coordinated, synchronized, and work to create a unified
interaction with the consumer. The theoretical foundation of the research is based on the analysis of modern
scientific approaches to building omnichannel strategies that consider channel integration as a necessary
condition for improving customer satisfaction and business performance. The study systematizes the key
characteristics of omnichannel marketing, including the continuity of interaction, personalized communications,
the use of a unified customer database, channel adaptability, and transparency of information flows. The research
methodology is based on a combination of systemic, process, and synergistic approaches. Methods of economic
and statistical analysis, content analysis, expert evaluation, correlation-regression analysis, and hierarchical
clustering were applied. Within the framework of the research, the author proposes a definition of omnichannel
marketing as an integrative approach to managing interaction channels aimed at creating a seamless and
personalized customer experience by synchronizing all points of contact with the consumer. A model of
organizational support for omnichannel marketing is developed, including strategic planning of channels, the
development of CRM systems, marketing process automation, personalized communication strategies, logistics
optimization, and the use of advanced data analytics for decision-making support. The practical part of the
dissertation explores successful examples of omnichannel strategy implementation by leading Ukrainian
companies. In particular, the experience of Rozetka is analyzed, ensuring seamless integration of its online
platform, mobile application, and physical pick-up points; EVA, effectively combining physical stores and digital
channels to offer personalized promotions; and Nova Poshta, actively developing omnichannel delivery and
customer service platforms. Based on the example of the Roganska trademark, specific recommendations were
developed for integrating omnichannel communications into the company’s marketing strategy. The study
substantiates the need to implement a system for monitoring the effectiveness of omnichannel marketing based on
an integral index, which takes into account indicators such as ROI, customer satisfaction levels, repeat purchase
rates, conversion from communication channels, average transaction size, and other key business metrics. The
practical significance of the dissertation results lies in their applicability for retail enterprises aiming to enhance
marketing efficiency, optimize interaction channels with consumers, and strengthen their competitive positions in
the market. The proposed methodological approaches can also be used in the development of state programs to
support business digitalization, as well as in the design of educational programs in marketing and management.
The conclusions of the study emphasize that effective organizational support for omnichannel marketing is one of
the critical factors for successful business operation in today’s rapidly changing environment. Enterprises
implementing omnichannel strategies gain significant advantages, including higher customer loyalty, increased
sales, enhanced brand reputation, and greater overall business resilience. The results of the research form a
theoretical and practical basis for further studies in the field of omnichannel marketing and digital transformation
of enterprises in Ukraine.
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BignoBigasbHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

PeecTpaTtop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbHUM 32 peECTpallilo HAayKOBOIi

OisSIIBHOCTI

[Ipockypuina Hagis BikropiBHa

[Ipockypuina Hagis BikropiBHa

bausniok T. I1.

VKpIHTEI

Opuenko TetsaHa AHaTosiiBHa



