O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI
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KBasigikamis: k. nen. 1., 13.00.04
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AcnipaHTypa/JIOKTOpPaHTypa: Tak
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Jata 3axucry: 31-05-2023

CnenianbHICTB 32 OCBITOMO: ITenarorika i MeToamKa cepeiHbOi OCBiTH. YKpaiHChbKa MOBa i JliTepaTypa Ta MOBa

i iTeparypa (aHIJICbKa)

Micue po6otu 3a06yBaqa: Jep>kaBHUI TOPrOBEJIbHO-€KOHOMIYHNN YHIBEPCUTET

Kopg 3a €PIIOY: 44470624

Micue3Haxoa KeHHS: By Kioro, 6yz. 19, M. Kuis, 02156, Vkpaina

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CleliaJai30BaHOi BYEHOI pazu): [l 26.451.01

IToBHe HaﬁMCHyBaHHH Iopn,qnqﬂoi ocoou: [HCTUTYT nemarorivyHoi OCBITHU i OCBiTU IOpOCINX iMEHI [BaHa

34a3ioHa HanioHasnbHOI akageMii megarorivHux Hayk YKpaiHu

Kopg 3a €IPIIOY: 21593122

Micqesﬂaxon)KeHHﬂ: ByJl. Makcuma BepnuHcbkoro, 6ya. 9, M. Kuis, 04060, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBiiHHS: HaujonanbHa akaziemis rearoriyHux HayK Ykpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI OCOOH: YKpaiHChKMIi epKaBHUII yHiBEpCUTET iMeHi Muxaiina

JparomaHoBa
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ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHUX PYOPHK: 14.35

Tema guceprauii:
1. TeopeTrko-MeTOL0JIOrIYHI 3acany GopMyBaHHS 6peHy HAyKOBO-TIeArorivyHoOro npaliBHuKa 3aKkiay BUIIOL

OCBiTH.

2. Theoretically-methodological foundations of the university professor's brand formation.

Pedepar:

1. ¥ puceprauinlHOMy IOCJIiIKEHH] 3alIPOIIOHOBAHO aBTOPCHKUM TEOPETUKO-METONOJIOTTYHUN MiIXin 10
dhopmyBaHHS OpeHly HayKOBO-II€JJaroriyHoro MpaniBHUKa 3aKaaay BULoi ocBiTh. O3HaYeHu peHOMeH
iHTepIpeTyeThCs SIK B3ipLeBUil colljanbHO-TIpodeciiiHnil 0bpa3s (axisis, cGopMOBaHUI B YABi LIiIbOBOI ayJuTOPii
rapMOHINHNM NO€AHAHHAM MOTr0 JOCTEMEHHUX iMiZPKEBUX Ta peNnyTalilHUX KOHCTPYKTIB. BUCBITIIEHO CTPYKTYpPY
OpeHzy HayKOBO-TI€[IaroriyHOTO MpaLliBHUKA 3aKJIaAy BUIOI OCBITH, B3AEMOIIOB'SI3aHi KOMIIOHEHTH SIKOI
BiJOOpaKalOTh AMHAMIUHI XapaKTEePUCTUKU IMITKy MOr0 HOCIs SIK BUKJIaZiaya, sIK HAyKOBLS Ta K (axiBLsI-IPaKTUKA,
300yTOrO 11032 MEXaMU CUCTEMU BUIIOI OCBITH, @ TAKOK OCOOUCTICHY PEIlyTallilo, sIKa 3aBSKM CBOill YMOBHIN
cTabinbHOCTI 36a/1aHCOBYE TPY IBUAKO3MiHHI BUAM iMiIKy (paxiBLs. BusHaueHO KpUTepianbHO-TIapaMeTPUYHUIA

6a3uc LOCIiIKEeHHs, pOo3p0o06JIeHO TEXHOJIOTI] JiarHOCTUKY CTaHy CPOPMOBAHOCTI OpEH Iy HayKOBO-TI€JarOriyHOro



IpaliBHUKA 3aKJIa/ly BUILIOi OCBITU. Y pe3ysbTaTi IPOBEeLEHHS KOHCTATyBaJIbHOTO €KCIIEPUMEHTY 3'SICOBAaHO
HEBIiJOBIAHICTD AiI0YMX MifX0/iB HAYKOBO-TIeAAroTiYHMX [IPaLiBHUKIB 3aKJIa/iB BUIOI OCBITU 4O GOPMYyBaHHS
BJIACHUX OpPEH/IiB CyYaCHUM BUMOTaM BUCOKOKOHKYPEHTHOI'O PUHKY HaJJaHHS OCBITHbO-HAyKOBUX IIOCJIYT.
ExcriepuMeHTaIbHO IOBENEHO, 10 (pOpMasbHA MeJaroriyHa OCBiTa BUCTYIA€E NEeTEPMiHAHTOIO MiICUIEHHS OpeHIy
HAyKOBO-TI€JJaroriYHOro MpaliBHUKa 3aK1aay BULIOi ocBiTU. OGIPYHTOBAHO TEOPETUKO-METOIOJIOTYHI 3acanyu
dhopmMyBaHHS OpeHly HayKOBO-TI€JaroriyHOro MpaliBHUKA 3aKjaly BULOi OCBITU B COLIi0EKOHOMIYHUX YMOBax
cy4yacHOCTi. CIpOEKTOBaHO KOHLEITyalbHy MOZesb (OPMYBaHHS OpeHY HAyKOBO-TIEAAroriyHOro npaliBHUKa
3aKJIaJly BUILIOI OCBITH, 5IKa XapaKT€PU3YETHCS IIUKIIIYHICTIO, YUM YMOXKJIUBIIIOE CUCTEMATUYHE BIOCKOHAJIEHHS BXE
copmoBanoro 6peHny PaxiBis 3 ypaxyBaHHSIM 3aKOHOMiIPHOTO HAaKOIIMYEHHS Y HbOI'O OCOOUCTICHO-TIPOdeciiHOro
IIOTEHI1jajly, 3MiHHOCTI COLIil0EKOHOMIYHMX YMOB OPEHMHIY i [10SIBM HOBUX NOTPED Yy 11iIbOBOI ayiUTOPii.
Po3po6s1€H0 11 eKCIIeprUMEHTAIbHO allpOO0BAHO KOMILIEKC aBTOPChKMX METOIUK LiJeCIIPSIMOBAHOrO (POPMYyBaHHS
OpeHZy HayKOBO-TI€IaroridyHOro NpaliBHUKa 3aKjaly BUIOi OCBITH, SIKWil Peasi3yeTbCsl CTBOPEHHSIM TPbOX IPYII

IeJlaroriyHuX YMOB 3aBJISIKU BIIPOBAIKEHHIO Y Ipodeciiivy AisnbHICTb (PaxiBLiB aJlrOpUTMIYHOIO 3MiCTy HACTAHOB.

2. The problem of university professor's brand formation is considered in dissertational research. This
phenomenon as an exemplary socio-professional image of a specialist is formed in the imagination of the target
audience by a harmonious combination of its authentic image and reputation constructs. The structure of
university professor's brand is highlighted there. The interrelated components of this structure reflect the
dynamic characteristics of the image of the brand bearer as a university lecturer, as a scientist and as a
practitioner, acquired outside the higher education system. In addition, components of the university professor's
brand structure reflect his personal reputation, which, due to its conditional stability, balances three rapidly
changing types of specialist's image. The author's theoretical and methodological approach to the formation of
university professor's brand is proposed. The criterion-parametric basis of the research is determined;
technologies for diagnosing the state of formation of the university professor's brand were developed. As a result
of the ascertainment experiment, the inconsistency of the university professor's current approaches to formation
of their own brands with the modern requirements of the highly competitive market of educational and scientific
services was clarified. It has been experimentally proven that formal pedagogical education is a determinant of
strengthening the university professor's brand. The theoretically-methodological foundations of the university
professor's brand formation are substantiated. They ensure prolonged competitiveness of the given phenomenon
by development-oriented balancing of the degrees of formation of its components due to the effective
implementation of specialist's personal and professional potential, taking into account the needs of its target
audience and the socioeconomic conditions of today. A conceptual model of the university professor's brand
formation is designed. This model is characterized by cyclicality, which enables the systematic improvement of an
already formed brand of a specialist. The complex of author's methods of purposeful university professor's brand
formation is developed and experimentally tested. These methods is implemented by creating three groups of
pedagogical conditions due to the implementation of algorithmic content of instructions into the professional
activity of specialists. The first group of pedagogical conditions provides an audit of the degree of formation of
structural and functional constructs of the university professor's branding, the second - directs the specialist's
willful efforts to create a mental image of his own brand, the third - contributes to increasing the efficiency of this
mental image embodiment into professional activity. Each group of pedagogical conditions of the university
professor's brand formation is endowed with an autonomous significance, but their interaction makes it possible
to achieve a synergistic effect that positively affects the course of the specified process.
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PeuenseHTu
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rOJIOBYIOYOTO Ha 3aciJaHHi
BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

Peectparop

KepiBHuKk Bigginy YKpIHTEI, mo €
BiZIOBiZasIbHUM 32 peecTpallilo HayKOBOi
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Jlyk'ssHoBa Jlapuca bopuciBHa

Jlyk'ssHoBa Jlapuca BopuciBHa

IOpuenko T.A.



