O0Js1ikoBa KapTKa aucepTaii

I. 3arasbHi BimOMOCTI
Jep>kaBHUH 00J1iKOBHI HOMeP: 0523U100089
Oco06J1uBi TO3HAYKH: BinKkpura

JaTa peecrtpamnii: 01-06-2023

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. IOnuK IBan IMUTpOBUY

2. Yunyk Ivan Dmutrovuch

KBasmigikamis:

InenTudikarop ORCHID ID: He sactocosyerbcs

Bup, pucepranii: nokrop Hayk

IIIu¢p HayKOBOi cCHeniaIbHOCTI: 13.00.04

Ha3zBa HayKoBOi CIeniaJIbHOCTI: Teopis i MeToauka npodeciitHoi ocsitn
Tanysp / rajysi 3HaHb: He 3acTOCOByeThCS

OcBiTHBO-HayKOBa IMporpama 3i creniaJbHOCTI: He 3acTocoByeThCH
Jara 3axucrTy: 31-05-2023

CnenianbHICTB 32 OCBITOIO: [Tenarorika i MeToMKa cepeiHbOi OCBiTH. YKpaiHCchbKa MOBa i JliTepaTypa Ta MOBa

i jiTepaTrypa (aHIJIiCbKa)

Micue po6oTu 3no6yBaqa: Jep>kaBHUI TOPrOBEJIbHO-€KOHOMIYHNN YHIBEPCUTET
Kog 3a €EAPIIOY: 44470624

Micueanaxo,szeﬂml: ByJ. Kioro, 6yz. 19, m. Kuis, 02156, Ykpaina

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBITH i HayKu YKpaiHu

Imentudikarop ROR: He zacrocoyerbcs

CeKTop HayKH: He 3aCTOCOBYETHCS



I11. BizomMocTi mIpo aucepraiiiro
Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CleliaJai30BaHOi BYEHOI pazu): [l 26.451.01

IToBHe HaﬁMCHyBaHHH Iopn,qnqﬂoi ocoou: [HCTUTYT nemarorivyHoi OCBITHU i OCBiTU IOpOCINX iMEHI [BaHa

3s310Ha HanjionasnbHoOI akageMii efgarorivHux Hayk YKpainu

Kopg 3a €IPIIOY: 21593122

Micqesﬂaxo,lpKeHHﬂ: ByJl. Makcuma BepnuHcbkoro, 6ya. 9, M. Kuis, 04060, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBiiHHS: HaujonanbHa akaziemis rearoriyHux HayK Ykpainu
InenTugikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

IV. BizomocTi n1po nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH: YKpaiHChKMIi ep>KaBHUII yHiBEpCUTET iMeHi Muxaiina

JparomaHoOBa

Kopg 3a €IPIIOY: 44807628

Micue3Haxo KeHHS: [Tuporosa, 9, m. Kuis, 01030, Vkpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictrepcTBo ocBiTH i HayKu YKpainu
InenTudgikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

V. BimoMocTi npo gucepraniio
MoBga gucepraiiii:
Koau TemaTHYHHUX PYOPHK: 14.35

Tema gucepranii:
1. TeopeTrUKO-MeTO0JI0riYHi 3acany GopMyBaHHs 6peHY HAyKOBO-II€4AroridyHoro npaliBHUKa 3aKialy BUIIOL

OCBiTH.

2. Theoretically-methodological foundations of the university professor's brand formation.

Pedepar:

1.V pucepraniiHoMy JOCJiIKEHH] 3alIPONIOHOBAHO aBTOPCHKUI TEOPETUKO-METONOJIOTIYHUN MifXil] 4O
(opMyBaHHs OpeHly HayKOBO-II€JarorivyHOro MpaliBHUKA 3aKaaay BULOi OCcBiTU. O3HaYeHUN (PEHOMEH
iHTepnpeTyeThCs SIK B3ipLieBU collianbHO-TIpodeciiiHmii 06pa3 ¢axisiis, cOpMOBAHUIA B YSIBi LiNbOBOI ayAUTOPIi
rapMOHIHAM NOE€QHAHHAIM MOTO JOCTEMEHHUX iMiZPKEBUX Ta peNyTalilHUX KOHCTPYKTIiB. BUCBITIIEHO CTPYKTYPY
OpeHzly HayKOBO-IIeJlaroriyHOro MpalliBHUKA 3aKJIay BULO OCBiTY, B3a€MOIIOB'SI3aHi KOMIIOHEHTH SIKOI

BiZOOPa’KAIOTh AMHAMIUHI XapaKTEPUCTUKU iMIIKy MOro HOCIS SIK BUKJIaZaya, sIK HAYKOBLS Ta SK (axiBLSI-TIPAKTUKA,



31,00yTOrO 11032 MeKaMU CUCTEMU BUIIOI OCBITH, & TAKOXK OCOOMCTICHY PEMNyTallilo, sIKa 3aBOSIKMA CBOIll YMOBHIN
CTabisIbHOCTI 36a71aHCOBY€E TPU WIBUAKO3MIHHI BUAM iMITHKy axiBiisg. BusHaueHO KpuTepiasbHO-TIapaMeTpUYHUN
6a3uc AOCiIKEHHs, pOo3p006JIeHO TEXHOJIOTI] JiarHOCTUKY CTaHy CPOPMOBAHOCTI OpeH Iy HayKOBO-T1€laroriyHOro
IpaliBHYKA 3aKJIafly BUIIOI OCBITU. Y pe3ysbTaTi IpOBeeHHs! KOHCTATyBaJIbHOIO €KCIIEPUMEHTY 3'5ICOBAaHO
HEBIiJOBIAHICTD AiI0YMX MifX0/iB HAYKOBO-TIeAAroTiYHMX [TPALliBHUKIB 3aKJIa/1iB BUIIOI OCBITH 4O GOPMYyBaHHS
BJIACHUX OpEH/IiB Cy4YaCHUM BUMOTaM BUCOKOKOHKYPEHTHOI'O PUHKY HaJJaHHS OCBITHbO-HAyKOBUX IIOCJIYT.
ExcriepuMeHTasIbHO I0BENIEHO, 10 (popMasibHA MejaroriyHa oCcBiTa BUCTYIA€ NeTEPMiHAHTOIO MiICUIEHHS OpeHy
HayKOBO-TI€JIaroTi4YHOro NpaljiBHMKa 3aKJIaAy BUILOI OCBiTH. OGI'PYHTOBAaHO TEOPETUKO-METOA0JIOTIUHI 3acangy
dopmyBaHHS OpeHly HayKOBO-TI€JaroriyHOro MpaliBHUKA 3aKJIa/ly BULIOi OCBITH B COL[iI0EKOHOMIYHUX yMOBax
cyyacHOCTi. CIpOEKTOBaHO KOHLEITyalbHy MOZesib (OPMYBaHHS OpeHy HayKOBO-IIeAaroriyHoro npaiiBHuKa
3aKJIaZly BULLOi OCBITH, SIKa XapaKT€PU3Y€EThCS LIUKIIYHICTIO, YM YMOKJIMBIIIOE CUCTEMATUYHE BIOCKOHAJIEHHS BXe
copmoBanoro 6peHny PpaxiBig 3 ypaxyBaHHSIM 3aKOHOMiPHOTO HAKOIIMYEHHS Y HbOI'O OCOOUCTICHO-TIPOQeCciiHOTrOo
[IOTeHL1jajly, 3BMiHHOCTI COLIil0EKOHOMIYHMX YMOB OPEHIMHIY i [10SIBM HOBUX IOTPeO Yy 11iIbOBOI ayiuTOpii.
Po3po61eH0 11 eKCliepruMEHTAIbHO allpOO0BAHO KOMILJIEKC aBTOPChKMX METOIMK LiieCIPsSIMOBaHOro (POpMyBaHHS
OpeHly HayKOBO-T€JaroriyHoro MpauiBHUKA 3aKJIaZy BULLOI OCBITH, SIKMH peali3yeTbCsl CTBOPEHHSM TPbOX IPYIL

IeJjaroriyHUX YMOB 3aBJISIKU BIIPOBAIKEHHIO y Tpodeciiiny AisabHICTb (PaxiBLiB alrOpUTMIYHOIO 3MiCTy HACTAHOB.

2. The problem of university professor's brand formation is considered in dissertational research. This
phenomenon as an exemplary socio-professional image of a specialist is formed in the imagination of the target
audience by a harmonious combination of its authentic image and reputation constructs. The structure of
university professor's brand is highlighted there. The interrelated components of this structure reflect the
dynamic characteristics of the image of the brand bearer as a university lecturer, as a scientist and as a
practitioner, acquired outside the higher education system. In addition, components of the university professor's
brand structure reflect his personal reputation, which, due to its conditional stability, balances three rapidly
changing types of specialist's image. The author's theoretical and methodological approach to the formation of
university professor's brand is proposed. The criterion-parametric basis of the research is determined;
technologies for diagnosing the state of formation of the university professor's brand were developed. As a result
of the ascertainment experiment, the inconsistency of the university professor's current approaches to formation
of their own brands with the modern requirements of the highly competitive market of educational and scientific
services was clarified. It has been experimentally proven that formal pedagogical education is a determinant of
strengthening the university professor's brand. The theoretically-methodological foundations of the university
professor's brand formation are substantiated. They ensure prolonged competitiveness of the given phenomenon
by development-oriented balancing of the degrees of formation of its components due to the effective
implementation of specialist's personal and professional potential, taking into account the needs of its target
audience and the socioeconomic conditions of today. A conceptual model of the university professor's brand
formation is designed. This model is characterized by cyclicality, which enables the systematic improvement of an
already formed brand of a specialist. The complex of author's methods of purposeful university professor's brand
formation is developed and experimentally tested. These methods is implemented by creating three groups of
pedagogical conditions due to the implementation of algorithmic content of instructions into the professional
activity of specialists. The first group of pedagogical conditions provides an audit of the degree of formation of
structural and functional constructs of the university professor's branding, the second - directs the specialist's
willful efforts to create a mental image of his own brand, the third - contributes to increasing the efficiency of this
mental image embodiment into professional activity. Each group of pedagogical conditions of the university
professor's brand formation is endowed with an autonomous significance, but their interaction makes it possible
to achieve a synergistic effect that positively affects the course of the specified process.

Jep>kaBHHHM peecTpaniiiHuii Homep JiP:
IIpiopuTeTHHH HANIPpSIM PO3BHTKY HayKH i TEXHIKH!

CrpareriyHuii npiopUTETHUHA HaNIPSIM iIHHOBALLiHHOI JisJIbHOCTI:



ITizcyMKH JOCTiI>KEeHHS:

Iyo6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxoponHi gokymeHTH Ha OIIIB:

BrnpoBaa>keHHs pe3yJIbTaTiB AHcepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kosup Anna BonogyumupiBHa

2. Kozur Alla Volodumurivna

KBasidikanis:

InenTudikarop ORCHID ID: He sactocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micie3HaxoaKeHHS:

dopma BiracHoCTI:

Cdepa ynpasiiHHSL:

InenTudikarop ROR: He zacrocosyerscs

CeKTOop HayKH: He 3aCTOCOBYETHCS

Baacwue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kosup Anna BonogumupiBHa

2. Kozyr Alla Volodymyrivna

KBasidikamis:

InenTudikarop ORCHID ID: He sactocosyerbcs
JoparkoBa iHpopmamist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHS:

dopma ByracHoOCTI:

Cdepa ynpasiriHHS:



InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€HTiB
OdiuiiiHi OIOHEHTH
BaacHe IlpizBume Im's I1o-6aThKOBI:

1. Josra TetsHa SIkiBHa

2. Dovga Tetiana Iakivna

KBasigikamis:

InenTudikarop ORCHID ID: He sactocoyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoO KeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Yepuyxa Hagis MukosaiBHa

2. Chernuha Nadia Mukolaivna

KBasigikamist:

InenTudikarop ORCHID ID: He sactocoyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBY€ETHCS

Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. JTazapenko Harasis IBaHiBHa



2. Lazarenko Natalia Ivanovna

KBasmigikamis:

ImenTudikarop ORCHID ID: He zactocosyetbcs

JoparkoBa iHdopmamist:

TloBHe HaliMeHYBaHHS IOPHIHUYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma BiracHocTi:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

Penensentu

VIII. 3aKkJII04Hi BiZoMOCTi

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

TOJIOBH pajgu

BaacHe IlpizBuie Im's ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBigasbHUIH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

PeecTpaTtop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peeCcTpallilo HayKOBOi

OisSIIBHOCTI

Jlyk'sHoBa Jlapuca bopucisHa

Jlyk'sHoBa Jlapuca bopuciBHa

IOpuenko T.A.



