O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0824U002292
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 20-06-2024

Craryc: Haka3 npo Bugady gumnioma

PexBi3utu Haka3y MOH / Haka3y 3akjazy: Hakas N°401-34 iz 08.08.2024

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. [ToHomapenko TeTsHa BacuiBHa

2. Tetiana V. Ponomarenko

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs

Bupg, pucepranii: nokrop dinocodii
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKOBOi CHIELiaIbHOCTI: 292

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: MiXXHapoiHi EKOHOMIYHI BiTHOCHHU
T'anyss / ranysi 3HaHb!

OCBiTHbo—HayKOBa nmporpama 3i CreniaJibHOCTI: MiKHApO/IHi EKOHOMIYH BiiHOCHHM
Jara 3axucTy: 11-07-2024

CrneniaJbHICTh 3a OCBITOIO: BisHec-anminicTpyBaHHs

Micue po6oTu 3400yBayva:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
IIudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CIeNiali30BaHOI BYEHOI pagH): 5889

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOM: KuiBChKuil HaLiOHAbHMIA YHIBEpCUTET iMeHi Tapaca

[lleByeHka

Kog 3a €IPIIOY: 02070944

Micue3HaxoO KeHHS: By. Bonogumupcebka, 6ya. 60, Kuis, 01033, Ykpaina
dopma ByracHOCTI: Jlepxasna

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTudikarop ROR:

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOM: Kuichkuil HauioHaIbHMI yHiIBEpCUTET iMeHi Tapaca

[lleByeHKa

Kopg 3a €IPIIOY: 02070944

Micue3HaxoaKeHHS: ByJI. Bonogumupceka, 6ya. 60, Kuis, 01033, Ykpaina
dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

InmenTudikarop ROR:

V. BimomocTi npo gucepraniio
MoBga guceprTaiiii: Vkpaincoka
Koau TemaTHyHHUX PyOpPHK: 06.52.01

Tema guceprauii:
1. Pu3uK opi€eHTOBaHi MapKETUHTIOBI CTPaTETii Mi’>KHapOJIHUX KOMIIaHIl HA PUHKY TOBapiB MTOBCSIKIEHHOTO IIONIUTY

2. Risk-oriented marketing strategies of international companies in FMCG sector

Pedepar:

1. AKTyasIbHICTb TEMU JOCIIiIPKEHHS IPOJUKTOBAHA HEOOXIIHICTIO CTBOPEHHSI HOBUX BUPOOHUYMX MiIIPUEMCTB B
YkpaiHi B cdepi puHKY TOBapiB MOBCAKAEHHOTO NTONUTY. BpeHau 6araToHanioHasbHUX KOMITaHii 3 KOKHUM POKOM
3aliMaloTh Bce Oisibllle TOProBoi IJIOL Ha MOJIMLAX CyllepMapKeTiB. BifTak, KOHKypeHllist cTae Bce 6ibll CKIaIHOIO.
[IpoTsiroM OCTaHHIX POKIiB, CBIT Ta pUHOK YKpaiHU 3iTKHYJINACS 3 6araTbMa BUKJIMKAMU Ta PU3MKaAMU, TIOB'I3aHUMU 3
HacTaHHAIM GOpC-MaKOPHUX OOCTaBUH. Y XO[li IOTJIMOGIEHOTO BUBUEHHS JAHOTO [IUTAHHS, aKTyaJbHUM CTa€
OaraToQakTOpPHUI MifXiT A1 MoOyI0BY Ai€eBOi MapKETUHIOBOI cTpaTerii. B muceprauii posrisHyTa Ta focimgkeHa
reHes3a Cy4yaCHOI KOHLIEIIii MApKETUHIOBUX CTPATETil, TUIIM PU3KKIB €KOHOMIYHOI JislJIbHOCTI HA PUHKY TOBapiB
MOBCSIKAEHHOTO NIONUTY Ta a[allTallisl MApKETUHIOBOI CTpaTerii 3 METOI0 IOMSIKIIEHHS BIIJINBY TAaKUX PU3MKIB.
HaykoBa HOBU3HA [OCIIiI)KEHHS MOJIArae y BUpPilIeHHI aKTyaJbHOTO HAyKOBOTO 3aBJIaHHS, a CaMe — BU3HAYEHHS Ta

OKpEeCJIEeHHSI HEOOXiTHUX Cy4acHUX eJIeMEeHTIB, IHCTPyMEHTIB Ta 3acaj, MapKeTHHIOBOI cTparerii 1151 eeKTHBHOro



Ta YCHIIIHOTO PO3BUTKY KOMIIaHii Ta ii CIPOMOKHOCTI KOHKYPYBaHHS 3 6araToHalliOHaJIbLHUMU KOMIIaHisIMU. JlaHe
3aBIaHHS BUPIIYEThCS 3 ypaxyBaHHSIM IOAATKOBUX (HaKTOPIB, a caMe YNHHUKIB pUBNKOI'€HHOCTI CepefloBUILa, Y

SIKOMY KOMIIaHisl BeJle€ CBOI0 €KOHOMIUHY MIiSJIbHICTb.

2. The relevance of the research topic is due to the need to create new producers in the sector of fast-moving
consumer goods. Multinational brands take up more and more space on supermarket shelves each year. This hikes
the competition, making it difficult to keep up. Recently, the world and the Ukrainian market have faced many
challenges and risks due to force majeure obstacles. An in-depth study of this issue revealed the relevance of a
multifactorial approach to building an effective riskbased marketing strategy. The dissertation analyses and
explores the genesis of the modern concept of marketing strategies, the types of business risks in the FMCG sector
and the adaptation of the marketing strategy in order to mitigate the impact of these risks. The scientific novelty of
the study is solving a relevant scientific task, namely defining and outlining the necessary modern elements, tools
and principles of marketing strategy for the effective and successful development of the company and its ability to
compete with multinational companies. This task is investigated and solved under the lens of additional factors,
such as the factor of riskiness of the environment where the company operates.
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