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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. DopmyBaHHS peKJIaMHOI CcTpaTerii IpoAyKLil BUpOOHUYO-TEXHIYHOTO IIPU3HAYEHHSI

2. Formation of an advertising strategy for technical and industrial goods

Pedepar:

1. O6’eKT mOCiI)KEHHS: peKJIaMHa JIisJIbHICTh IPOMUCIJIOBUX MiJIIPUEMCTB; METa POOOTHU: OJAJIbIINI PO3BUTOK
TEOPETUYHUX N10JI0KEHD, METOJIUYHOTO 3a6€3I€4eHHSI Ta PO3PO6JIEHHS IPAKTUYHUX PEKOMEHIANliil 010
dhopMyBaHHS PeKJIIAMHUX CTpaTeriil poAyKLii BUpOOHUYO-TEXHIYHOI0 IPU3HAYEHHS IPOMUCJIOBUX MiJTIPUEMCTB;
METOJY AOCJiIpKEHHS Ta anlaparypa: abCTaKTHO-JIOTIYHMI aHasli3, CUCTEMHHUI MifXifl, METOM aHali3y Ta CUHTE3Y,
6araToBUMipHMI (PaKTOPHUI Ta KOPEJIALIMHUI aHali3, METOZ, IiJIOBOrO €KpaHy, KJIaCTePHUI aHasli3, METOIU
MaTpPUYHOTO [I03UL{OHYBaHHS, €KCIIEPTHUX OL[iHOK, MOJIeJli KpUBUX POCTY, rpadiuHmii; TEOPETHYHI i TPaKTUYHi
pe3yabTaTU: METOAMYHUM MifXiA 00 POpMyBaHHS PEKJIaMHUX CTpaTeriil NpOoayKLii BUPOOGHNYO-TEXHIYHOTO
[IPU3HAYEHHS Ta BUOOPY HAMOIMIbII Ai€BUX 3 HUX, BIIMIHHICTIO SIKOTO € BpaxyBaHHSI CKJIAJJOBUX: PE3YJIbTaTiB
rOCIOJIaPIOBAHHSI MiATIPUEMCTB Ta CIIPUIHSITTS CIIOXKUBAaY€eM SIKOCTi IPOAYKLii BUPOOHUYO-TEXHIYHOTO

[IPM3HAYEHHS, 110 00’€IHAHO Y ABOBUMIPHUI NPOCTIp POPMYBaHHS PEKJIAMHUX CTPATeriil; MeTOIUYHUH Tiaxin 1o



BU3HA4YEHHS Pe3yJIbTATiB rOCIOAAPIOBAHHS MAIIMHOOYAIBHUX MiAMPUEMCTB 17151 GOPMYBaHHS PEKJIAMHO] cTparerii
IIPOAYyKIii BUPOOHNYO-TEXHIYHOTO MPU3HAYEHHS, L0 BiPi3HAETHCS ypaxyBaHHIMM HAUOIIbII 3HAUYIUX
MMOKA3HUKIB, IKi 00’efHaHI B iHTErpaJbHUN; METOIUYHUI MiNXiTl 4O OLiHKU PiBHS CIIPUMHSATTS CIIOKUBaYeM SIKOCTI
IPOAYKLUii BUPOOHUYO-TEXHIYHOTO NPU3HAYEHHS, OCOOJIMBICTIO € YPaxXyBaHHSI IPIOPUTETHOCTI MOKA3HUKIB SIKOCTI,
sKi iHT€rpOBaHO y piBeHb CIIPUMHATTS 32 IX 3HAUYILICTIO AJ11 CIIOKMBAYiB; TEXHOJIOTiS OO PYHTYBaHHS 3aXO/IiB 3
NoKpalleHHs iHpOpMaLiliHOTO KOHTEHTY PeKJIaMHUX CTpaTeriil IPOoLyKLii BUPOOGHNYO-TEXHIYHOTO [IpU3HAUYEHHS, ii
BiIMiHHICTb I0JI5ITa€ y IPOTrHO3yBaHHI pe3yJbTaTiB rOCIIOAAPIOBAHHS Ta CIIPUMHSITTS SIKOCTI IPOAYKLii BUPDOOHNYO-
TEXHIYHOTO [TPU3HAYEHHS, 1[0 JO3BOJIIE€ OOIPYHTYBATU 3aX0IU i3 3pOCTaHHS, SIKi € 00'€KTUBHUM IiAIPYHTSIM
iHpOopMyBaHHS CIIOXXMBAYiB IIPO MOXJIMBOCTI MiANIPUEMCTBA Ta [lepeBary NpoLyKiii BHPOOHNYIO-TEXHIYHOTO
Npu3HayeHHs; kiaacudikallisi pekJaMHUX CTpaTeriil 3 BUAiIEHHIM J0IaTKOBUX Ki1acuQikaliitHUX 03HaK:
«CIIPSIMYBaHHS PEKJIAMHUX CTPaTeriil NPOAyKLii BUPOOHNYO-TEXHIYHOTO IPU3HAYEHHS», «Y3TOJKEHHS PiBHS
CIPUIHSTTS CIIOXKUBAYaMU SIKOCTi IPOAYKLii BUpPOOHNYO-TEXHIYHOTO IPU3HAYEHHSI TA PE3YJIbTATIB
rOCIIOJIapIOBAHHSI»; BUSHAYEHHS [IOHATTSI «PEKJIAMHA CTPATETisI», sIKa BiAPi3HSAETHCS epCOHAI3alli€0 CII0KMBAYIB,
110 [103BOJIsI€ HA6IU3NUTU iHPOPMATUBHUI KOHTEHT PEKJIaMHUX CTPATETil 10 aKTUBHUX MTOTPED CIIOXKUBAUIB Ta
MOXJIMBOCTEN MiINIPUEMCTB; CTYIIiHb YIIPOBAI)KEHHSI: PO3POOKU BIIPOBA’KEHI B IPAKTUYHY LisiibHICTb [I1
«XapkiBchbKe JepykaBHe aBialjiliHe Bupo6Hude ninnprueMcTBo», TOB «TIIK «<HOBA»; XHEY im. Cemena Kysneus npu
BUKJIQJAHHI JUCLMILIIH «MapKeTHHT iHHOBaLii» Ta «CTpaTeriyHe ynpasiliHHS iHHOBAL[iTHUM PO3BUTKOM» IS
MaricTpiB 3a CleLialbHICTIO «MeHeIKMEHT»; c(pepa BUKOPUCTAHHS: OOI'PYHTOBaHE YXBaJIEHHS YIIPaBIiHCbKUX

pimens mopo GopMyBaHHS PEKJIAMHUX CTPATEriil IPOAYKLii BUPOOHUYO-TEXHIYHOTO [IPHU3HAYEHHSI.

2. Research object: advertising activity of industrial enterprises; purpose of the work: further development of
theoretical provisions, methodological support and the development of practical recommendations on the
formation of advertising strategies for industrial products of industrial enterprises; research methods and
apparatus: abstract logical analysis, system approach, analysis and synthesis, multivariate factor and correlation
analysis, business screen, cluster analysis, matrix positioning, expert assessments, growth curves models,
graphical; theoretical and practical results: a methodical approach to the formation of advertising strategies for
production of industrial purposes and the selection of the most effective of them, difference is accounting
components: economic results of enterprises and the consumer perception of the quality of products for industrial
purposes, which are combined in a two-dimensional space of the formation of advertising strategies; methodical
approach to determining the results of management of engineering enterprises for the formation of the
advertising strategy of products for industrial purposes, feature in accounting for the most significant indicators
that are integrated into the integral; methodical approach to assessing the level of consumer perception of the
quality of industrial products, feature is the consideration of indicators of quality of priority; technology of
justification of measures to improve the information content of advertising strategies for industrial products, its
difference is the prediction of the results of management and the perception of the quality of products for
industrial use, it allows us to justify measures on growth, an objective basis to inform consumers about the benefits
of enterprise capabilities and products for industrial purposes; classification of advertising strategies with the
allocation of additional classification features: "the direction of advertising strategies for production of industrial
purposes, "harmonization of the level of perception of quality by consumers of products for industrial purposes,
and the results of management”; the definition of "advertising strategy" difference is the personalization of users
that allows you to bring informative content advertising strategies to the needs of active consumers and business
opportunities; degree of implementation: development is implemented in practical activities SE "Kharkov Aviation
Plant" LLC "TPK" NOVA "; Simon Kuznets KNUE when teaching the disciplines "Marketing Innovations" and
"Strategic Management of Innovative Development" for masters in the specialty "Management"; Sphere of use:
justified adoption of managerial decisions on the formation of advertising strategies for production of industrial
purposes.
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