O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeP: 0410U004039
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamnii: 06-07-2010

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. HInunuk CiTnaHa BacusniBHa

2. Shpylyk Svitlana Vasylivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axucTy: 29-06-2010

CnenianpHICTB 32 OCBiTOIO: 7.050108

Micue p060TI/l 3a06yBaqa: TepHOMiNbCLKUI HaLliOHAJILHUY TEXHIYHUN yHiBepcuTeT iMeHi IBaHa [lymos

Kopg 3a €IPIIOY: 05408102

Micue3Haxoa KeHHS: M. TepHoIi/b, By Pychbka, 56

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CleliaJi30BaHOi BY€HOI pagu): K 58.052.05
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: TepHOMiNbCHKUI HAl[iOHATILHUI TEXHIYHUI YHIBEPCUTET iMEHi
IBaHa [lymos

Kopg 3a €IPIIOY: 05408102

Micue3HaxoaKeHHS: M. TepHorinb, By Pycbka, 56

dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:

1. PO3BUTOK KOHKYPEHTHOI CTpaTerii Ha 3acafiax MapKEeTUHIY (Ha IPUKJIaJi BUJABHUYOTO MifIPUEMHUIITBA)

2. Development of the competitive strategy on the basis of marketing (on example of publishing business)

Pedepar:

1. O6'eKT - nIpoLeC MapKETUHTOBOTO YIIPaBJliHHS CTPAaTEriYyHUM PO3BUTKOM BHUIABHUYOIO MiTIPUEMHHULITBA B
yMOBax iHTeHcHuiKallii KOHKYpEeHTHOi 60pOoThOU. MeTa - pO3pPOOJIEHHS TEOPETUKO-METOAMYHUX [10JI0KEHb Ta
IPONO3uLili mMono (OPMYBAHHS MEXaHI3MY PO3BUTKY KOHKYPEHTHOI CTPATeTil BUIABHUYMX MiATIPUEMCTB Ha OCHOBI
BJJOCKOHAJIEHHSI MAPKETHMHIOBOTO IHCTPYMEHTAPIIO iX OLIIHKY 1 OKPECJIEHHS IPIOPUTETHUX BAXKEJIB OpraHi3aliiiHO-
€KOHOMIYHOT'O MeXaHi3My CTpaTeriyHoro MapKeTUHIOBOrO MEHEIKMEHTY BUIaBHUYOrO NiJIIpUeMHULTBA. MeToau
- aHaJsli3y i CMHTE3Yy, ICTOPU3MY 1 Y3arajbHEHHS; €KCIIEPTHI, SIKICHI METOAM OLiHIOBAHHS; QHAJITUYHOI'O IPYITyBaHHS,
KOpeJIALiHUI MEeTO[, perpeciiHoro aHasnisy; iHmykuii i memykuii, HaykoBOTO y3arajbHeHHS; 1IOPTHEIbHOrO aHaJIi3y.
PesynbTaTu - pobsieHo nigxonu 1o GopMyBaHHS MeXaHi3My PO3BUTKY KOHKYPEHTHOI cTpaTerii Ha OCHOBI
BIOCKOHAJIEHHS MAPKETMHIOBOTO iHCTPYMEHTAPIiIO OLiHKY AisIbBHOCTI BUAABHUYOrO nignpuemcrtsa. HoBusHa -
PO3p06JIeHO OpraHizaliliHO-€eKOHOMIYHMI MeXaHi3M PO3BUTKY KOHKYPEHTHOI CTpaTerii BUJaBHUYOTO

nianpueMHuULTBa; cGOPMOBAHO MOHSTIMHUE anapaT CTOCOBHO KAaTeropiil ,KOHKypPeHTHA cTpaTeris” Ta ,BUljaBHAYe



MiANPUEMHULITBO”; YAOCKOHATIEHO METOINYHI Mifmxoau 1o GopMyBaHHS CTpaTerii pO3BUTKY, IPOLEIyPY PO3PaXyHKY
KOHKYPEHTOCITPOMOJKHOCTI, KOHLENITYyaJIbHi MiIX0AU i 3aX01¥ CTUMYJIIOBAHHS PO3BUTKY BUIABHUYOTO
niAnpueMHULITBA. BpoBamkeHo - B [isIJIbHICTD CY0'eKTiB OL[iHOYHO] Jisi/IbHOCTI, y IPAaKTUYHY AisJIbHICTD

BUABHUYO-TIOJIrpadiyHuX NiiIpUeMCTB, y HaB4asbHUH npouec. Chepa — BUgaBHUYO-NI0JlirpadiyHa raayss.

2. An object is a process strategic development of marketing management of the publishing business in the
conditions of intensifying of competition. A purpose is the development of theoretical and methodical positions
and suggestions concerning the formation mechanism of competitive strategy based on publishing companies
improve their marketing tools for assessment and identify priority levers of organizational-economic mechanism
for strategic marketing management of the publishing business. Methods are analysis and synthesis, historical
method and generalization; expert, quality methods of evaluation; analytical grouping, correlation and
mathematical economics methods of regressive analysis; induction and deduction, scientific generalization;
portfolio analysis. Results - developed approaches to the formation of competitive strategy mechanism based on
improving marketing tools to evaluation of the publishing company. Novelty - going is developed near
determination of competitive strategy organizational-economic mechanism of the publishing business, the
conceptual apparatus in relation to categories of "competitive strategy" and "publishing business" were formed.
The approaches to development strategy, the process of calculation of competitiveness, conceptual approaches
and measures to stimulation of development were improved. It is implemented in activity of subjects of evaluation
activity, in practical activity of the publishing business, in an educational process. A branch is publishing and
printing industry.
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CrpareriyHu# NpioOpHTETHHUI HAIIPSIM iHHOBaLLiMHOI Aig/ILHOCTI:

ITizcyMKH JOCTiI>KEeHHS:

Iyo6sikaii:
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BrnpoBaakeHHS pe3yJIbTaTiB AHCEpPTalii:
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VI. BizomocTi Npo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Kupuny Haranig borpaniBHa

2. Kyrych Nataliya Bogdanivna

KBasidikanis: n.e.n., 08.00.04
ImenTudikarop ORCID ID: He zactocoyerbcs
JonaTkoBa iHdopmarisi:

IloBHEe HaMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

VII. BizomocTi npo odiniiHHX ONIOHEHTIB Ta PELeH3€HTiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBumie Im's Ilo-6aTbKOBI:

1. ITasinra €BreH MukoJiaioBUY

2. [Tanura €sreH MukoJjanioBuy4

KBasigikanis: n.e.n., 08.06.02
ImenTudikarop ORCID ID: He zactocoyerbcs
JonaTkoBa iHdopmanist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. Kotnsapescekuii SIpocnas BikTopoBud

2. Kotnapescbkuil fIpocias BikropoBud

KBasmigikamis: x.e.x., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetscs
HoparkoBa indopmamnist:

IloBHe HallMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

Imentudikarop ROR: He zacrocoyerbcs

PeuenseHTu



VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI
TOJIOBH pagu

BaacHe IlpizBuiie Im's ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acCifiaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaJIbHUM 3a PEECTpalLilo HayKoBOi

OisIJIbHOCTI

Anpnpymkis borgan Mukosanosuy

AHpnpymkiB borgan MukosiaiioBuy

FOpuenko T.A.



