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Pedepar:

1. Y po6oti Bu3Ha4yeHo 3MicT i posib 6peHpa B fistibHOCTI [TPET, cdpopmoBaHo cyTHiCTh OHATH «6peHy, TIPET» Ta
«iHTEPHET-OPEHIMHI». YJOCKOHAJIEHO TEOPETUYHI MiIXOY 10 PO3MEKYBaHHSI IIOHATD «{HTepHET-Mara3uH» Ta
«MiATIPUEMCTBO pPO3APidHOI eseKTpoHHOi Toprisii» ([TPET). Posmupeno kinacudikaniio 6peHziB Ta iHTepHeT-
MarasuHiB. PO3KpUTO 3MiCT i 3alIpOIIOHOBAHO iHTErPOBaHy CTPYKTYPY CUCTEMU YIIPaBliHHS 6PEHOM 3arajioM Ta 3a
ii OKpeMUMU €JIEMEHTaMHU, & TAKOXK 3aIIPOIIOHOBAHO MiIXiM 10 IX 3aCTOCYBaHHS. JJOCIIIIPKEHO Ta CUCTEMATU30BAHO
METOM0JIOTIUHI MiAX0AM 1O MOJIEIIOBAaHHS MPOLIECIB i CTPYKTypH cucteMu BM HifgnprueMCTB, Ha OCHOBI 4OTO
3aIPOIIOHOBAHO aBTOPChKE 6aueHHs po3pobky ineHTuyHOoCTi 6peHpa [IPET Ta chopmyiboBaHO BUMOTH 10 6peH] -
opieHTOBaHOi MozeJli yripasaiHHA MapKeTUHroM [TPET. OxapakTepu3oBaHO CTaH i TEHIEHLI DO3BUTKY PUHKY
pOo31pibHOI eIeKTPOHHOI KoMepliii y ¢BiTi Ta B YKpaiHi 30Kkpema. BusBieHo Ta cucTeMaTru30BaHo (pakTopu
dopmyBaHH# i1 po3BuTKy 6penpa [IPET. JliarHocToBaHO cTaH i mpobsiemu peasizauii 6pens-menenxxmenty [1PET, 3



OIJISIy Ha 11O HigTBEPAXKYETHCS IOLiNBbHICTb PO3PO6IEHHS KOHLENTYaIbHUX TI0JI0KE€Hb GPEH/I-0OPi€HTOBAHOTO
yrnpasiiHHg MapkeTuHroM [TPET Ta BianoBigHuX IPakKTUYHUX PEKOMEHIALiN 111010 CTBOPEHHS i pO3BUTKY O6peHiB
[TPET. ChopmoBaHO cucteMy OpeHA-opieHToBaHMX PYHKIiH ynpasiiHHg mapkeTuHrom [TPET, mo noksianeHo B
OCHOBY 3aIllPOIIOHOBAHOI (PYHKLiOHAIBHOI MOJieJli 6peH]-OpieHTOBAHOrO ynpasiinHsa mapkeTtuHrom [TPET. [ls
3a6e3neyeHHs €(PEKTUBHOIO NPAKTUYHOTO 3aCTOCYBaHHS MOZEJi PO3PO06JI€HO IPUHIMUIIN YIIPABJIiHHS OPEHIIOM
[TPET, noptdens 6peHp-crpateriit [IPET, nonaTkoBi 6peH-opieHTOBaHi Kputepii MikpocerMeHTyBaHHSI Ta
aJNropuTMm nobynosu nosuiroBaHHs 6pexis I[IPET. CpopmoBaHO cuCTEMY IIOKa3HUKIB OLiHIOBAaHHS €(EKTUBHOCTI
ynpasiiHHs 6pennom [TPET. Pesynbraty auceprauiiiHOro fociakeHHs anpoboBaHo Ha 6a3i martepiasniB [TIPET
«AnTOmKa», «[To3HaBaska» Ta «Mictep Bomner». KinovyoBsi cinoBa: 6peHy, 6peHIUHT, OpeH ] -MeHEIKMEHT,
yIPaBJliHHS OPEHIOM, IiANPUEMCTBO PO3LPiOHOI €J1eKTPOHHOI TOPriBJli, iHTEpHET-OPEeHINHT.

2. The thesis is devoted to research and development of theoretical bases, scientific and practical methods, applied
recommendations on brand management (BM) of the e-commerce enterprise. The relevance of the topic is
conditioned by the sharp distributions of the Internet in the world as well as in Ukraine. It promotes development
of Ukrainian e-commerce, which is also in line with global trends. Therefore, doing business on the Internet
requires attention in terms of online store management and application of marketing technologies for e-
commerce retailers, branding in particular. However, the coverage of the issue of brand-oriented Internet projects
management is currently fragmentary and insufficient. Scientists have revealed only some aspects that do not
reflect the specifics of the online store brand creation and development. The above actualizes the chosen topic of
the dissertation research and the need for it theoretical addition, as well as the development of scientific and
methodological approaches to improve the practical implementation of brand management in the Ukraine Internet
network. The content, significance and role of the brand at enterprises operation in general and for retail e-
commerce enterprises in particular are determined in the work. The definition of the "retail e-commerce
enterprise brand" is formed - it is a brand of an enterprise that partially or completely operates through an online
store, therefore one of its mandatory attributes is the web address of the online store. Theoretical approaches to
distinguish between "online store" and "e-commerce enterprise" concepts are improved: online store is an online
tool or place based on a specific site, which at least allows to provide information about products and services of
the seller, his contact information and /or opportunity to contact him; e-commerce retail enterprise is the one
that partially or completely operates through an online store. Along with this, the concept of branding is
researched and the definition of corporate internet branding is defined. The classification of brands is expanded by
features related to the online environment, and the classification of online stores is supplemented by brand-
oriented classification features, thus reflecting the interconnection of these concepts and the need for their
symbiosis. The state and development trends of the e-commerce retail market in the world and in Ukraine are
described. Despite certain problems that hinder Ukrainian digitalization, the prospects of e-commerce
development and the importance of the brand in it have been established. The variety of creation and development
of the Internet projects (work exclusively online or omnichannel, multi-brand or mono-brand strategies, a classic
online store or marketplace) were revealed. Based on a survey of online buyers and the theoretical information
what was analyzed the factors of formation and development of the e-commerce enterprise brand are determined
and systematized. Based on the survey results of Ukraine online stores representatives, the state and problems of
brand management implementation on the Internet were diagnosed. In order to improve the current situation
with scientific coverage of BM in the online environment and its practical implementation, a system of brand-
oriented marketing management functions for e-commerce enterprises is formed. This system is the basis of the
proposed functional model of brand-oriented marketing management for e-commerce enterprises. To ensure the
effective practical application of the model, a set of methodological recommendations are developed. They include
the principles of online store brand management and a brand strategies portfolio. Within the individual functions
of the model, additional brand-oriented micro segmentation criteria and the algorithm for developing the
positioning of online store brands are proposed. A system of indicators for assessing the effectiveness of online
store brand management and methodological approaches to determining each of the assets that reflect the
specifics of the online brand functioning are proposed. Theoretical provisions and practical recommendations for



the e-commerce enterprise brand management developed by the author were approbated based on the materials
of online stores «Antoshka», «Poznavalka» and «Mr. Wallet».
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