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1. DopMyBaHHS MapKeTUHIOBOTO CTPATEriYHOTO YIPaBIIiHHS KOHKYPEHTO3aTHICTIO MifIPUEMCTBA.

2. Formation of marketing strategic management of enterprise competitiveness.

Pedepar:

1. Incepraliio pUCBSIYEHO TEOPETUKO-METO0JIOTIYHOMY OOI'PYHTYBAHHIO aCIIEKTiB MAPKETUHIOBOTO
CTPATEeriyHOro yNpaBJliHHSA KOHKYPEHTO3[AaTHICTIO Ta BUPIilI€HHIO HAyKOBOI IPo6seMu o0 (POPMYBaHH i
3a0€e31e4eHHs KOHKYPEHTO3aTHOCTi B CUCTEMi MAapPKETUHTOBOI'O CTPATETiYHOTO YIIPaBJliHHS MiIIPUEMCTBOM. Y
KpUTEpiaJIbHO-METOMOJIOTIYHIN iHTepIIpeTalii, BiAlIOBiAHO [0 HAaBHUX PiBHIB YIIPABJIHHA MigIIPUEMCTBOM,
BM3HAUYE€HO KpUTEPii OLiHIOBAaHHS Ta METOAMYHI MiAX0aM IPU (OPMYBAHHI KOHKYPEHTO3JATHOCTI B KOHTEKCTI
MapKETHMHIOBOTO KOMILIEKCY. 3alIpONIOHOBAHA AEKOMIIO3ULisl CTPYKTYPU Cy4aCHOI CUCTEMU MapPKETUHTOBOTO
CTpaTeriyHoro 3abes3nevyeHHs MallMHOOYiBHOTO MiAIIPUEMCTBA. 3allpONIOHOBAHO MiZICKCTEMY alallTUBHO-
KOMIIETEHTHICHOTO 3a0€3e4YeHHs y MiiBUIEHHI KOHKYPEHTO34aTHOCTI MiANpreMCTBa. 3allpOIIOHOBAHO
iHTepHpeTarnilo B3aeMOii CTPYKTYPHUX €JIEMEHTIB CUCTEMU MapPKETUHIOBOI'O CTPATETIYHOTO YIIPABIIiHHA Y

IiABUILEHHI KOHKYPEHTO34ATHOCTI IIPOMUCIIOBOIO HiANPUEMCTBA, 1110 6a3yeThCs HA XOJIICTUYHOMY HiIXOxi



yIpaBliHCbKUX NpoueciB. ChopMoBaHa KpUTepiaabHa MifcCUCcTeMa OLiHOYHUX [1aPAMETPIB CTPATEriYHOTO
3a0e3ne4eHHs] KOHKYPEeHTO30aTHOCTI TPOMUCIIOBOTO MiAIpueMcTBa. [106yJ0BaHO CTPYKTYPHOJIOTIYHY MOTEJIb
MapKETUHIOBOT'O CTPATETIYHOTO YIIPaBJliHHS KOHKYPEHTO3AATHICTIO MiATIPUEMCTB, SIKa CKJIAAETHCS 3 YOTUPbOX
0JIOKiB: METOJ0JIOTIYHOTO, OPraHi3aliliHOro, PYHKIiOHATIBHOTO, iIHPOPMAaLiTHO-aHAIITUYHOTO 3a6€311€YEHHSI.
3arpoIroOHOBaHO MOJEI MiJCUCTEM MOHITOPUHTY Ta KOHTPOJIHIY PiBHS KOHKYPEHTO34ATHOCTI IPOMMCIIOBOTO

HigIpUEMCTBA.

2. The dissertation is devoted to the theoretical and methodological substantiation of aspects of marketing
strategic management of competitiveness and the decision of a scientific problem concerning formation and
maintenance of competitiveness in system of marketing strategic management of the enterprise. In the criterion-
methodological interpretation in accordance with the existing levels of enterprise management, the evaluation
criteria and methodological approaches in the formation of competitiveness in the context of the marketing
complex are defined. The decomposition of the structure of the modern system of marketing strategic support of
the machine - building enterprise is offered. The scheme of influence of formation processes of competitive
potential in marketing management of competitiveness of the enterprise on realization of development strategy is
constructed. The subsystem of adaptive competence support in increasing the competitiveness of the enterprise is
offered. Interpretation of interaction of system’s structural elements of marketing strategic management in
increase of competitiveness of the industrial enterprise based on the holistic approach of administrative processes
is offered. The proposals of conceptual provisions development of marketing strategic management of the
enterprise on increase of its competitiveness are formulated. The main marketing strategies of the enterprise are
analyzed and the structure of the main elements of the marketing strategy is formed. The basic approaches to the
development of key competencies in achieving the appropriate level of components of competitiveness of
machine-building enterprises are detailed. The main factors that should be determined by the management staff of
the enterprise in the formation of marketing strategy are identified. Methods of diagnostics and assessment of
enterprise competitiveness in the system of strategic management are systematized. The stages of monitoring the
level of consumer satisfaction with products have been identified. The modern directions of development of
investment activity for increase of competitiveness of the enterprise are substantiated. The criterion subsystem of
strategic maintenance estimation parameters of the industrial enterprise’s competitiveness is formed. A
structurally logical model of enterprise’s competitiveness marketing strategic management has been built, which
consists of four blocks: methodological, organizational, functional, information and analytical support. The
dissertation systematizes indicators for monitoring the level of marketing and strategic support of the industrial
enterprises’ competitiveness. Subsystems’ models of monitoring and controlling of the level of industrial
enterprise’s competitiveness are offered.
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