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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTuyHHUX pyopHK: 39.01.75

Tema gucepranii:

1. MapkeTtuHrosa reorpadisi: TEOpeTUKO-METOI0JIOTiYHi OCHOBHU.

2. Marketing geography: theoretical and merhodological fundamentals.

Pedepar:

1. Y puceprauii po3po6seHO HayKOBO-METOWYHI 3acaZii MapKeTHHIOBO-TeorpadiuHUX NOCIiIKeHb. Y BITUU3HSIHUN
HAyKOBUM O0Ir yBeIEHO TEPMiH "MapKeTHUHIOBa reorpadis” 1 pO3KpUTO MO0 CYTHICTb. T€OPETUYHO NOBEIEHO
HEeOOXiIHICTb PO3BUTKY MapKeTUHIOBOi reorpadii B YkpaiHi BHACIiIOK BIIPOBAaIKEHHSI PUHKOBOT'O PETyJII0BAHHS
€KOHOMIKH Ta Ipoliecy rymanisalii reorpadii. OkpecneHo Miclie MapKeTHHIoBoi reorpadii B CTpyKTypi CycHiibHOI
reorpadii.

2. Scientific and methodological principles in research in the field of markiting geography have been developed in
this thesis. The term "marketing geography" has been introduced into national scientific terminology and its
essence has been shown. The necessity of the bevelopment of marketing geograohy as a result of introduction of
market regulation of the economy and the oricess humanization of the giography in Ukraine has been tneoretically
proved. The place of marketing geography in the structure of human geography has been defines.
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PeuenseHTu

VIII. 3aKkJIr04Hi BiZoMOCTi
BiiacHe IIpizBuie Im's ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI
roJIOBYIOYOro0 Ha 3acigaHHi
BignoBigasibHHUI 3a HiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTparop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZaJIbHUM 3a peecTpallilo HayKOBOi

OisIIBHOCTI

[TictyH Mukosa JJaHunoBuY

[TictyH Mukosa JaHunoBuY

IOpuenko T.A.



