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1. O6'eKT: pouec yrnpapiliHH MApPKETUHTOBUMHU iHCTPYMEHTaMU IPOMUCIJIOBOrO MiAnpruemcTsa. Mera:
OOI'PYHTYBaHHSI i pO3p06Ka TEOPETUKO-METOL0JIOTIYHMX M0JIOKEHDb Ta HAYKOBO-IIPAKTUYHUX PEKOMEH ALl o0
YIIPaBJliHHS MAPKETUHIOBUMH iHCTPYMEHTaMU IPOMUCIIOBUX HMiJIIPUEMCTB. MeTOIY OOCIiI>KEHHS:
TE€PMiHOJIOTI{YHOTO aHali3y, JiaJleKTUYHUI, METOJ, aHali3y i CUHTe3y, abCTPaKTHO-JIOTIYHUI, MaTeMaTUKO-
CTaTUCTUYHUI, MOJIEJIIOBAHHS, PO3PaXyHKOBUH, IIOPiBHSJIBHUH i TpaiyHmil, peTPOCIIEKTUBHUI aHaJli3, KJIACTEPHUI
aHaJii3, KOH/KOMHT-aHai3, MeTOI! MOPIBHSJILHOTO 1 (PaKTOPHOTO aHasli3y, BUOipKOBUX JOCIiKeHb, aHKETHUX
ONUTYBaHb. 3alIpOIIOHOBAHO: BIIEpPILE: OOIPYHTOBAHO KOHUEMiIO YIIPaBJIiHHS CIIOKUBYMM CIIPUMHSTTIM
MapKETHMHTOBUX iIHCTPYMEHTIB ITPOMUCJIOBOTO MiAIIPUEMCTBA, SIKa Nlepeadavae rinoresy, nediHinii, nigxonu no
OLIiHKM Ta YIIPaBJliHHS CUCTEMOIO B3aeMOZIi “nifanpremcTBo — KiieHT”; po3p06JieHO AEKOMITO3ULITHY MOJIeJb

IIpoLieCy YIIpaBJIiHHS MapKEeTUHIOBUMH iHCTPYMEHTaMU [IPOMHUCJIOBOTO MiTIIPUEMCTBA, SIKa [PYHTYETbCS Ha



MYJIBTUATPUOYTUBHIl Teopii KOpUCHOCTI Ha OCHOBI KOHIKOMHT-aHai3y aTpuOyTiB MiANPUEMCTBA, SKi IOPIBHSIHHI 3
IIBOMa IrpyIlaMM aCIeKTiB: pallioHaJbHOIO Ta EMOLIOHATIBHOIO OLIIHKAMU MAapPKETMHTOBUX iHCTPYMEHTIB;
3aIIPOITIOHOBAHO iHTEPIIPETALi0 KOMIIOHEHTIB YIIPABJIiHHSA MaPKETUHTOBUMU IHCTPYMEHTAMU [IPOMUCJIOBOTO
HiANPUEMCTBA Y BUTJISi CYKYITHOCTI 6JI0KiB-KOHTYPIB YIIPaBJIiHHS, TAKUX K OJIOK IPOCTOPY, 610K (POPMYBaHHS
MOJIITUKY yTIPaBJIiHHS MapKETHHIOBMMU iHCTPYMEHTaMU MiJIIPUEMCTBA, 6JI0K IJIaHyBaHHS, 6J10K iHpOpMaLiiHO-
aHaJIiITUYHOrO 3abe3redeHHs, 6JI0K 3BOPOTHOTO 3B'S13KY; Y OCKOHAJIEHO: MOHATIHHO-KaTeropiajabHuil anapar Teopii
MapKETHHTY, 30KpeMa 3allpOIIOHOBAHO BU3HAYEHHS [IOHATTS “MapKETUHIOBi iIHCTPYMEHTH”, CUCTEMATHU30BaHO Ta
y3arajibHEHO Cy4acCHi Ipynu iHCTPYMEHTIB MaPKETUHTY [IPOMUCJIOBUX IiATIPUEMCTB; CKJIa0BI HAYKOBOT'O MiIXO0my
IO BCTAHOBJIEHHS MiClisl, BUZiB Ta POJIi MAPKETUHIOBUX iHCTPYMEHTIB Y HisJIBHOCTI IPOMUCJIOBUX MiJIPUEMCTB,
SIKVMMM € PEe3yJIbTaTH OLIHKY €BOJIIOLIMHYUX [1€Pi0JIiB PO3BUTKY MAPKETUHTOBUX IHCTPYMEHTIB, TEHIEHIII,
3aKOHOMIPHOCTI 1bOTO IIPOLECY, METOAU KlacUuiKallii MAPKETUHIOBUAX iHCTPYMEHTIB MiATIPUEMCTBR,
BUOKPEMJIEHHS CYy4aCHUX I'PYIl iHCTPYMEHTIB MapKETHHTY MMiZIIPUEMCTB; PiI3BHOMaHITHICTb MAPKETUHIOBUX
iHCTPYMEHTIB 3aJIe>KHO Bif opraHizallifiHOi CTPYKTYypH MiJIIPUEMCTBA, sIKa 6a30BaHa Ha BpaxyBaHHI €BOJIOLi]
HayKOBUX LIKiJI yIIPaBJIiHHY OpraHi3alliiiHMMU 3MiHaMU Ha MiAIIPUEMCTBAX Ta BU3HAYEHHI BIUIMBY PO3Mipy
IiAnpueMCTBA Ta MAaCIITAGHOCTI MAPKETUHIOBOTO Bifllifly HA BIJ, MAPKETHUHIOBOTO iHCTPYMEHTY; HAyKOBO~-
METOAWYHI MiTXOIX N0 OLiHKM MapKETHUHIOBUX iHCTPYMEHTIB MiJIIIPUEMCTBA 32 PaXyHOK IIEPEOCMUCIIEHHSI aBTOPOM
nediHilii pyHKOBOi BApTOCTI MAPKETUHIOBUX IHCTPYMEHTIB Ta OOIPYHTYBaHHS METOIUKHU OLiHKM MapKeTUHIOBUX
iHCTPYMEHTIB MiAIIPUEMCTBA 32 PaXyHOK BUKOPUCTAHHS KOMOIHOBAaHOT'O METOY, SIKMI 6a3yeTbCs Ha CMMOi03i
BUTPATHOTO, JOXOAHOTO i PUHKOBOI'O METOIIB OLIiIHKA MapPKETUHIOBUX IHCTPYMEHTIB; CTPYKTYPHO-JIOTTYHY MOJI€JIb
npolecy yrnpasiliHHS GOPMYBaHHSIM Ta PO3BUTKOM MapKETHMHTOBUX iHCTPYMEHTIB 3a JOIIOMOTOI0 METOLLY
ynpasiiHHS “GAP - po3puB MapKeTHHIOBOTIO iHCTPYMEHTY”, sIKa Ilepedadae oeTarnHy po3pooKy TPbOX
B32€MOIOB'SI3aHUX OJIOKIB, [0 JO3BOJISIE OOIPYHTYBATU 6a30Bi IOHATTS Ta AJITOPUTM LIbOTO MIPOLIECY; HAYKOBO-
METOAWYHI MiTXOIN 0O PaH>)KyBaHHSI MAaPKETUHIOBUX iHCTPYMEHTIB IIPOMMCJIOBOTO MiAIIPUEMCTBA, SIKi TOJAraloTh ¥
KJlacTepusallii JaHUX KOMIJIEKCHUX OL[iHOK KOPUCHOCTI NTPOQisliB MApKETUHTIOBYX iHCTPYMEHTIB; HAYKOBUH MiAxif,
10 iH(popMalLiiHO-aHaJIITUYHOrO 3a6€3I1e4EeHHS IIPOLECY YIIPABIiHHSI MapKETUHIOBUMU IHCTPYMEHTaMU
HiANPUEMCTBA, [0 IPYHTYETHCS HA OOIPYHTYBaHHI POJIi, MiCLisl, €7IEMEHTIB aHATIITUYHOTO CYIPOBOY IIPOLIECY
YIIPaBJliHHS MAPKETUHIOBUMY iHCTPYMEHTAMU MiJIIPUEMCTBA B CUCTEMi PO3BUTKY IPOMUCIIOBOrO MifIIPUEMCTBA Ta
Ha B3a€MOIIOB’I3aHUX KOMIIOHEHTax IificucTeMu iHpopMaliliHOro 3abe3MeyeHHs JisiyIbHOCTI NiAIIpUeMCTBa; HabyJI0
MOAAJIBLIIOTO PO3BUTKY: KaTErOPiTHO-TIOHATIMHMN anapar OJHOrO 3 BUIiB MAPKETUHIOBUX iIHCTPYMEHTIB — 6peHza
3a paxyHOK pO3BUTKY Horo gediniuii Ta 3a paXxyHOK OOIpyHTyBaHHS €TalliB €BOJIIOL|i KITI0UOBUX KOHLEMLiN OpeH/-
MEHEPKMEHTY; HAyKOBO-TEOPETHUYHi MiIX0AU 10 METOIUKM OLiHKY (PaKTOPiB BIIJIMBY Ha OpPEH], MiJIPUEMCTBA, SIKi
OLIIHEHO 3a 3HAYYIIICTIO, 32 PaXyHOK 3aCTOCYBaHHS €KCIIEPTHOTO METOly PaH>)KyBaHHS TPbOX I'PYIl Cy0'€KTUBHUX
CKJIJIOBUX (KOMEPLiNHOI, piHaHCOBO-MatHOBOI Ta yNPaBJIiHCHKOI); CKJIaZ0Bi KOMIIOHEHTH yIIPABJIiHHS
MapKeTUHTOBMMH iHCTPYMEHTaMU MiJIIPUEMCTBA, SIKi 6a3yI0ThCSl HAa BU3HAYEHHI KII0UOBUX OCOOJIMBOCTEN
MapKETUHTOBUX iHCTPYMEHTIB, IOPiBHSAJILHOMY aHaJli3i BU/IiB MAPKETUHTOBUX iHCTPYMEHTIB, OOIPYHTYBaHHI
OCHOBHUX IIPMHLMIIIB YIIPaBJIiHHA MAaPKETUHIOBMMU IHCTPYMEHTAMU; HAYKOBI MIIXOOU IO 3[iICHEHHS MOHITOPUHIY
iCHYI04OrO piBHS 3aJI0BOJIEHOCTI Ta JIOSIJIBHOCTI CIIOKMBAUiB 070 MAPKETUHIOBUX iHCTPYMEHTIB IPOMUCIIOBOTO

nignpuemctsa. Chepa BUKOPUCTAHHS: TIPOMUCIIOBI MifIIPUEMCTBA.

2. Object: the process of the industrial enterprise marketing tools management. Purpose: the development of the
theoretical and methodological provisions and scientific and practical recommendations for the industrial
enterprises marketing tools management. Research methods: terminological analysis, dialectical, method of
analysis and synthesis, abstract-logical, mathematical-statistical, modeling, computational, comparative and
graphical, retrospective analysis, cluster analysis, conjoint analysis, methods of comparative and factor analysis,
sample surveys, questionnaires . Proposed: for the first time: the concept of consumer perception of the industrial
enterprise marketing tools management is substantiated, which provides hypotheses, definitions, approaches to
evaluation and management of the interaction system "enterprise - client”; a decomposition model of the process
of the industrial enterprise marketing tools management is proposed, which is based on multi-attributive utility
theory based on conjoint analysis of attributes of the enterprise, which are comparable to two groups of aspects:



rational and emotional evaluations of marketing tools; the interpretation of components of the industrial
enterprise marketing tools management in the form of set of blocks-contours of management, such as the block of
space, the block of policy formation of the enterprise marketing tools management, the planning block, the block
of information and analytical providing, the block of feedback is offered; improved: the conceptual and categorical
apparatus of marketing theory, in particular, the definition of the of "marketing tools" is proposed, modern groups
of industrial enterprises marketing tools are systematized and generalized; components of the scientific approach
to establishing the place, types and role of marketing tools in the industrial enterprises activities, which are the
results of assessing the evolutionary periods of marketing tools, trends, patterns of this process, methods of
classification of marketing tools; identification of modern groups of enterprises marketing tools;variety of
marketing tools depending on the organizational structure of the enterprise, which is based on taking into account
the evolution of scientific schools of organizational change management in enterprises and determining the
impact of enterprise size and marketing department on the type of marketing tool; scientific and methodological
approaches to the assessment of the enterprise marketing tools by rethinking the definition of marketing tools
market value and justification of the enterprise marketing tools evaluation methodology of through the use of a
combined method based on a symbiosis of cost, revenue and market methods of marketing tools evaluation;
structural and logical model of the formation management process and marketing tools development, using the
management method "GAP - the gap of the marketing tool", which involves the gradual development of three
interconnected blocks, which allows to justify the basic definitions and algorithm of this process; scientific and
methodological approaches to the ranking of industrial enterprise marketing tools, which consist in clustering the
data of complex assessments of the profiles of marketing tools usefulness;scientific approach to information and
analytical support of the enterprise marketing tools management process, based on substantiation of the role,
place, elements of analytical support of the marketing tools management process in the industrial enterprise
development system and interconnected components of the information support subsystem; was further
developed: categorical-conceptual apparatus the one of the marketing tools types - the brand through the
development of its definition and through the justification of the stages of brand management key concepts
evolution; scientific and theoretical approaches to the method of assessing the factors influencing the brand of the
enterprise, which are assessed by significance, through the use of an expert method of ranking three groups of
subjective components (commercial, financial and property and management); components of the enterprise
marketing tools management, which are based on the definition of marketing tools key features, comparative
analysis of marketing tools types, justification of the marketing tools management basic principles; scientific
approaches to monitoring the existing level of customer satisfaction and loyalty to the industrial enterprise
marketing tools. Scope: industrial enterprises.
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