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2. Social-economic aspects of enterprise advertising activity management

Pedepar:

1. O6'eKTOM HOCHIIIKEHHS € TIPOLIEC PeKIAaMHO] JisiIbHOCTI MiANIPUEMCTB Ha pUHKY po3ApibHOI TOpriBii. MeToo
IYicepTaLifiHOi poOOTH € y3arajbHEHHs Ta PO3BUTOK TEOPETUYHUX aCIeKTiB COLialbHO-€KOHOMIYHOTO yIIPaBJliHHS
PEKJIaMHOIO IisIZIbHICTIO i po3p0o0Ka HAayKOBO-METOANYHMX PEKOMEHAALiN y 1ill chepi. Y nuceprauii
BUKOPUCTOBYBAJIUCS CIIE€LiaJIbHi METOIU EMITIPUYHOIO ¥ TEOPETUYHOIO NOCJIIIKEHHS: CUCTEMHUMN MiAXiz,
COLiOJIOTiYHI METOAM, METOIM €KCIIEPTHUX OLIHOK Ta MiMjI-MeTPii, METOOM MaTeMaTUYHOI CTaTUCTUKU. Haykose
3HAUY€HHS POOOTHU IOJISITAE B TOMY, 1I0 OTPMMAaHi B poOOTi HOBi HAyKOBIi [TOJIO’KEHHSI Ta TPAaKTUYHI peKoMeHaallii
(HOpMYIOTh KOMILJIEKCHUY MiAXi[ JO YIIPABJIiHHS PEKJIAMHOIO JisVIbHICTIO MiANPUEMCTBA, KU BPDaXOBYy€ TEHIEHLIiI
Ta OCOGJIMBOCTI PO3BUTKY COLiaIbHO-€KOHOMIYHUX ITPOoLeciB cycrinbcTBa. OCHOBHI HayKOBI MTOJIOKEHHS cepTaii
IOBEJEHi 10 PiBHSI METOAUYHUX PO3POOOK, 110 AO3BOJISIE BUKOPUCTOBYBATH iX B YIIPaBJliHHI pEKJIaMHOIO IisI/IbHICTIO
nignpuemcrsa. OCHOBHI HayKOBi pe3yJIbTaTy JOCHiIKEHHS Oy BUKOPUCTaHi Ha nianpuemcrsax: TOB «I'padika-
XapkiB» (akT N2 83 Biz 12.02.2003p.), AT «Immpus» (akT N2 29 Biz 28.01.2003p.); TOB «Tomn-cepsic» (akT N2 04-150
Bizg 30.06.2003p.); TOB «Exomenmnpom» (akT N215/04-03 Bin 15.04.2003p.); AIT «ABTOTpeiiniHr-Xapki» (akt N2 79



Big 09.07.2003p.). HaykoBa HOBM3HA OTPUMAaHUX PE3YJIbTAaTIiB NOJISra€ B HACTYITHOMY: BIIEpIIE pO3POOIEHO
METOAMKY IIPOTHO3YBaHHS NPUPOCTY BUPYUYKHU IIJNPUEMCTBA Bifl pEKJIaMHOI KaMIlaHii 3 ypaxyBaHHSIM COLiaJIbHO-
€KOHOMIYHMX 3aKOHOMIPHOCTEH NOBEIIHKU LI1JIbOBOI ayJUTOPIi; BIIEpIlE 3aIIPOIIOHOBAHO METOAUYHUN MiAXiz 1o
BM3HAUEHHS Pe3epPBiB MakcuMisalii npubyTKy MiAIIpUEMCTBA y IPOLECi peKIaMHOi KaMIIaHii Ha OCHOBI MoAesel
IIapaMeTpUYHOrO aHaJli3y B3a€MO3B'I3Ky [I0Ka3HUKIB 00CATy MONUTY, 3arajabHOi BUPYYKHU Bif peaisauii Ta
3araJlbHUX BUTPAT HA TOBAp Y AOPEKIJIAMHUN i MiCsIpEeKIaMHUI NIepiof; OTPUMAB MONAJIBIINNA PO3BUTOK MOPSTOK
BM3HAUEHHS iepapxii JOMiHyI0UO]i Ta CYIyTHIX IOTpe6 CroKMBayva Iif, BIVIMBOM COLiaJIbHUX, EKOHOMIYHUX,
MOJIITUYHUX i KyJIbTypHHUX (PAKTOPiB MaKpOCEPELOBUILA Ta BpaXyBaHH: ii B IPOrHO3yBaHHI iMOBIPHOCTI IPUI0aHHS
TOBapYy IIiJ] 4aC NPOBEIECHHSIPEKIaMHOI KaMIIaHii; OTpUMAaJo NMOJaNbIINN PO3BUTOK BU3HAYEHHS ONITUMAJILHOI
YaCTOTHOCTI PEKJIAMHOTO 3B€PHEHHS B YIIPABJIiHHI PEKJIAMHOIO JislIbHICTIO MiAIIPUEMCTBA HA OCHOBI BUKOPUCTAHHS
II0JI0KEHD TEOPil IPaHMYHOI KOPUCHOCTI B aHali3l TEHAEHLIN B3a€MOBILIMBY [TOKa3HUKIB «BUPYYKa MiANPUEMCTBA
BiJl peKJIaMHOI KaMIaHii» i «peKiaMHi BUTpaTh»; yI0CKOHaNIEeHO Kiaacu@ikallilo 30BHIIIHIX i BHYTPIlIHIX YMHHUKIB

PEKJIaMHOTO IIPOLIECY HA OCHOBI BpaxyBaHHS XapaKTepy y4acTi PEKJIaMOaBLS B iX PEryJl0BaHHi.

2. Object of research is process of advertising activity of enterprise. The purpose of dissertation work is the
improvement and development of the social-economic theoretic aspects of enterprise advertising activity
management and elaboration of the scientific-systematic recommendation in this sphere. The special methods of
empirical and theoretical research were used in dissertation: the system approach, sociological methods, people-
metric methods and expert valuing, methods of mathematical statistics. Scientific value of work is in forming of
complex approach to management of advertising activity of enterprise, which takes into account tendentcies and
peculiarities of the social-economic development process in the society. The main scientific positions of the
dissertation lead to the level of methodical elaborations that allow to use them in management of advertising
activity of enterprise. The basic scientific results of research have been used at the following enterprises: JSC
«Grafika-Kharkiv» (the statement N2 83 from 12.02.2003); SC «Impris» (the statement N2 29 from 28.01.2003); JSC
«Top-servis» (the statement N2 04-150 from 30.06.2003); JSC «Ekomedprom» (the statement N 15/04-03 from
15.04.2003); Subsidiary enterprise «Autotraiding-Kharkiv» (the statement N2 79 from 09.07.2003). Scientific novelty
of the received results consists in the following: for the first time the prognoses methodic of enterprise receipt
increase from advertising campaign is elaborated with account of the social-economic conformity target audience
behavior law; for the first time the methodical approach to the determination of the enterprise profit maximization
reserves is suggested in process of advertising campaign on the basis of parametrical analysis models of
correlation such indexes as: “demand volume”, “receipts” and “expenses” of good in before advertising and after
advertising periods; has received the further development the order of dominate and accompanies consumer
requirements hierarchy with influence of social, economics, political and cultural factors of macro surroundings
and its accounting in prognosis of goods’ buying probability at the time of advertising campaign; has received the
further development definition of optimum particularity of advertising message in the management of enterprise’
advertising activity on the basis of using the thesis of top useful in tendencies analysis of receipt and expenses
indexes correlation; has received the further development classification of external and internal factors of
advertising process on the basis of character of advertising maker participation in their regulation.
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