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1. ®opmyBaHHS HalLliOHAJILHOTO OPEHIy B yMOBaX I7100a/IbHOi KOHKYpPeHLii

2. Formation of a national brand in the context of global competition

Pedepar:

1. Y puceprallii HaBeJleHO HOBE BUPillleHHS HayKOBOi Ipo6yiemu (OpMYyBaHHS HalliOHaJbHOTrO 6peHy B yMOBax
ry106aJ1bHOI KOHKYPEHILii B yMOBaxX Cy4acHUX (PaKToOpiB, IeTEPMiHAHT Ta Mojeslell (GOpMyBaHHS HallilOHAJILHOTO
OpeHny 3 METOIO HAOYTTS [J1I006aJIbHAX KOHKYPEHTHHUX II€PEBAr, 10 JaJjI0 aBTOPY HifcTaBu cHOPMYJIIIOBATH HU3KY
BHCHOBKIB TEOPETHUYHOTO Ta IIPAKTUYHOIO 3HAYEHHSI UIJIIXOM OOIPYHTYBaHHS KOMILJIEKCY HAIIPSIMIB, CIIPSIMOBaHUX
Ha NIpaKTUYHE BUpIlleHHs IpobseMy (GOpMyBaHHS Ta peasizallii HalliloHaJbHOro 6peHy B yMOBax IJ1006aj1bHOI

KOHKypeHTOCHpOMO)KHOCTi, sIKa Mae€e peaJIiSOBYBaTI/ICb Ha 3aCallaX Cy4daCHUX (l)aKTOpiB, ,I[eTepMiHaHT Ta MO,[[C]Ieﬁ



(opMyBaHHS HalliOHAJILHOTO OPEHy 3 METOI0 HaOYTTs [J106a7IbHUX KOHKYPEHTHUX IIepeBar, 10 a0 aBTOpy
nigcraBy cOPMYIIIOBATH HU3KY BUCHOBKIB TEOPETUYHOTO TA IIPAKTUYHOTrO 3HAYEHHSI; Y PE3YJIbTaTi y3araabHEeHHs
HAYKOBMX ITiZIXOJIiB Ta KOHLEMNLi/ (POPMyBaHHS Ta PO3BUTKY HallioOHAJIbHOTO 6peHly CPOPMYIbOBAHO KOHCTPYKT
OpeHny B cCMCTeMi HallioHaJIbHOI iMixKeos10rii Ta OOIPYHTOBAaHO aBTOPCHKMM MifIXill 4O YTOUHEHHS KaTeropii
«HalioHaJIbHUI OpeH/1»; BUOKPEMJIEHO AeTepPMiHaHTH, 110 BIJIMBAIOTh HA e(EeKTUBHICTh 6PEH0BOI CTpaTerii;
BM3HAYEHO Cy4acCHI MiJIX0Ju 10 OLiHIOBaHHS O6peH/IiB KpaiH; IpoBeeHO KOMIIApaTUBHUI aHali3 BUKOPUCTaHHS
HalliOHaJIbHUX OPEHJiB y I7100abHIll €KOHOMILi I 0XapaKTepHU30BaHO POJIb Cy4YaCHUX OpEeH/-CTpaTeriil KpaiH y
IIOCWJIEHHI HallioHaJIbHOI KOHKYPEHTOCIIPOMO>KHOCTI Ha [J106a7IbHUX PUHKAX; BU3HAUEHO NIPO6JIEMU Ta OCOOIMBOCTI

$hopMyBaHHS IO3UTHUBHOTIO iMiIKy YKpaiHU B ry106abHill eKOHOMILI].

2. The thesis presents theoretical generalization and offers a new approach to the realization of a scientific task of
defining modern factors, determinants and models of national brand formation, in order to gain global competitive
advantages, which provided the author with the grounds to formulate a number of theoretical and practical
conclusions. As a result of generalization of scientific approaches and concepts of formation and development of a
national brand, the construct of the brand in the system of national imageology has been formulated and the
author’s approach to clarification of the category «national brand» has been substantiated. The determinants that
influence efficiency of the brand strategy have been distinguished. Modern approaches to the evaluation of
country brands have been identified. A comparative analysis of the use of national brands in the global economy
has been conducted and the role of modern brand strategies of the countries in enhancing national
competitiveness at global markets has been characterized. The issues and peculiarities of formation of a positive
image of Ukraine in the global economy have been identified.
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