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V. BimoMocTi npo guceprariio
MoBga guceprariii:
Koau TemaTHYHHUX PYOPHK: 72.25.37, 06.51.65

Tema gucepranii:
1. opmyBaHHS HalliOHAJILHOTO OPEHJy B yMOBaX I7106a/IbHOi KOHKYPEHIii

2. Formation of a national brand in the context of global competition

Pedepar:

1. Y puceprauii HaBeJleHO HOBe BUPillI€HHsI HAYKOBOi po6sieMU (POPMYBAHHSI HalliOHAJILHOTO OPEHly B yMOBax
ry106aJ1bHOI KOHKYpEeHIIii B yMOBaxX cy4acHUX (paKkTopiB, leTepMiHaHT Ta Mojesell GopMyBaHHS HalliOHaJbHOTO
OpeHzly 3 METOI0 HAaOyTTS [71006aJIbHUX KOHKYPEHTHHUX II€PEBar, 110 a0 aBTOPY HifcTaBu cHOPMYJIIIOBATH HUBKY
BHCHOBKiB TEOPETUYHOTO Ta MPAKTUYHOTO 3HAYEHHS MIJISXOM OOI'PYHTYBAaHHS KOMILJIEKCY HAIIPSIMiB, CIIPSIMOBaHUX
Ha IPaKTUYHEe BUPIlleHHs Ipobsemy GOpMyBaHHS Ta peasizauii HaljioHaJbHOTO 6peHy B yMOBaxX I100aIbHO]
KOHKYPEHTOCIIPOMOJKHOCTI, sIKa Mae peasli3oByBaTHUCh Ha 3acafiaX cydacHuX (GakTopiB, eTepMiHAHT Ta MOoJeeil
(opMyBaHHS HalliOHAJILHOTO OPEHy 3 METOI0 HAOyTTS IJ100aJIbHUX KOHKYPEHTHUX TI€PEBar, 10 Jajio aBTOPY
nigcraBy cOPMYIIIOBATH HU3KY BUCHOBKIB TEOPETUYHOTO Ta IIPAKTUYHOTO 3HAYEHHSI; Y Pe3YJbTaTi y3araJabHEeHHs

HAyKOBUX ITiTXOMiB Ta KOHILENLili ¢OpMYyBaHHS Ta PO3BUTKY HallioHAJIbHOTO OpeHay cpOpPMYIbOBAHO KOHCTPYKT



OpeHAy B cucTeMi HalliOHAJIbHOI iMifKeoJs1oTii Ta 06IPYHTOBAHO aBTOPCBKUI MifIXi]] 10 YTOUHEHHS KaTeropii
«HAIiOHAJIPHUY OPEHT»; BUOKPEMJIEHO TIETEPMiHAHTH, IO BIUIMBAIOTh Ha €(PEeKTUBHICTh OPEHIOBOI CTpaTerii;
BM3HAUEHO Cy4yacHI MiJIX0u 10 OLiHIOBaHHS 6peH/iB KpaiH; IpoBeieHO KOMIIAPaTUBHUI aHali3 BUKOPUCTaHHS
HalliOHAJIbHUX OPEHJIB y [J100aIbHINl €KOHOMILi I 0XapaKTeprU30BaHO POJIb Cy4YaCHUX OPEHM-CTpaTeriil KpaiH y
[IOCHUJIEHHI Hal[ilOHaIbHOI KOHKYPEHTOCIIPOMO>KHOCTI Ha I7100a/IbHUX PYUHKAX; BU3HAYEHO MTPO6JIeMU Ta OCOOIUBOCTI

(opMyBaHHS IO3UTHUBHOIO iMizKy YKpaiHU B ry106aybHill eKOHOMILI].

2. The thesis presents theoretical generalization and offers a new approach to the realization of a scientific task of
defining modern factors, determinants and models of national brand formation, in order to gain global competitive
advantages, which provided the author with the grounds to formulate a number of theoretical and practical
conclusions. As a result of generalization of scientific approaches and concepts of formation and development of a
national brand, the construct of the brand in the system of national imageology has been formulated and the
author’s approach to clarification of the category «national brand» has been substantiated. The determinants that
influence efficiency of the brand strategy have been distinguished. Modern approaches to the evaluation of
country brands have been identified. A comparative analysis of the use of national brands in the global economy
has been conducted and the role of modern brand strategies of the countries in enhancing national
competitiveness at global markets has been characterized. The issues and peculiarities of formation of a positive
image of Ukraine in the global economy have been identified.
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