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Moga guceprariii:
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Tema guceprauii:
1. YnpaBsiHHSI MapKeTHHIOM MiAIPUEMCTB Y cdepi po3pibHOi es1eKTpOHHOI TOPTiBi

2. Marketing Management at Companies in Retail e-commerce

Pedepar:

1. luceprauio IpucBsI4EHO TEOPETUYHYM Ta NIPUKJIAJHMAM 3acafiaM IIJIaHyBaHHS, OpPraHisauii Ta KOHTPOJIIO
MapKEeTHHIOBOI iSJIbHOCTI MigIPUEMCTB y cdepi po3pi6HOI es1eKTPOHHOI TOPriBili. BU3HaY€HO CYTHICTD
MapKeTUHTOBO] Jisi/IbHOCTI NianpreMcTB y cdepi po3apidHOi e51eKTPOHHOI TOPTiBIIi Ta 3alIPOIIOHOBAHO IIOHSITTS
"KOMILJIEKCHUN €JIEKTPOHHUI ITPOAYKT". [[poaHai3oBaHO OCHOBHI CKJIa[0Bi KOMIIJIEKCY MAPKETHHTY MifIIPUEMCTB
PO31pibHOI €J1IEKTPOHHOI TOPriBJIi. BusiBlI€eHO ro10BHI (PyHKLII yIpaBliHHI MApPKETUHIOM MIiANPUEMCTB y cdepi
po31pibHOI esniekTpoHHOI TOpriBi. [IpoanasnizoBaHo cTaH i cydacHi TeHeHLii po3BUTKY cepu eleKTPOHHO]
TOPriBJi B YKpaiHi, BUsIBJIEHO yIIOJ00aHHS iIHTEPHET-CIIOKMBayYiB B YKpaiHi, BUOKPEMJIEHO CKJIaJIOBi KOMILJIEKCY
MapKETHHTY MiAIIPUEMCTB Ta CUCTEMATU30BAHO IIPIOPUTETHI HAIIPSIMU peaidallii OCHOBHUX (QYHKIiH yIIPaBliHHS
MapKeTHHIOM MiJIIPUEMCTB y cdepi po3apibHOI eseKTpOHHOI TOpPriBii. OGIPYHTOBAHO NPUBAGJIUBICTD

BIIPOBA/’)KEHHSI aBTOMATU30BAHUX ITiZICUCTEM yIIPaBJliHHS MAPKETHUHIOBOIO [isIJIbHICTIO MiIIPUEMCTB y cdepi



PO31pi6GHOI €/1eKTPOHHOI TOPTiBJli, pO3p0O6IEHO METOAUKY 3aCTOCYBAaHHS MAaPKETUHTOBUX CTPATETil BillIOBIIHO A0
BUIy Cy0'eKTa po3ApiOHOI e71eKTPOHHOI TOPriBi, 3alIPOIIOHOBAHO OCHOBHI HAIIPSIMU BIIOCKOHAJIEHHS IIPOLIECY
opraxizallii MApKeTHMHIOBOI [isIbHOCTI MigIIPUEMCTB y cpepi po3npibHOI eJ1eKTPOHHOI TOPTiBJIi.

2. The thesis is devoted to theoretical and applied principles of planning, organization and control of marketing
activities of enterprises in the retail e-commerce. The essence of company marketing activity in the retail e-
commerce is defined and t a concept of "comprehensive electronic product" is proposed. The basic components of
a company marketing mix in the retail e-commerce are analyzed. The basic functions of company marketing
management in the retail e-commerce are identified. An analysis is given to the state and current trends in the
development of the electronic commerce in Ukraine, and the online consumer preferences in Ukraine are
identified, the components of the company marketing mix are highlighted and the priority areas of the main
functions of company marketing management in the retail e-commerce are systemized. The rationale is formed for
the attractiveness of introducing automated control subsystems for company marketing activities in the retail e-
commerce, the methodology for applying marketing strategies according to the type of an e-commerce retail unit
ecommerce is developed and the main areas of improving the process of company marketing activities in the retail
e-commerce are proposed.
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