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1. Inceprariiio IpUCBsYEHO PO3POOLi TEOPETUKO-METOA0IOTTYHUX [10JI0KEHD i IPAKTUYHMAX PEKOMEHIALIIN 3
reHepyBaHHsI Ta iMIJIeMeHTallii MapKeTUHIOBO-30YTOBUX CTpaTerili arpapHuX MifpUeMCTB. B nociuimkenHi
BIIOPSIIKOBAHO MTOHATIMHO-KaTeropiaJbHUM anapart JOCiI)KeHb MapKETUHTY Ta 30yTy NPOAYKLii arpapHUX
nignpuemcts. OGIPYHTOBAHO IPUMHLMIIN OOYJOBU MEXaHi3MiB CTPATEriyHOro yIpaBliHHS MapKeTHHIOBO-30yTOBOI
LisITIBHOCTI arpapHuX MigIIPUEMCTB. BUBYEHO reHe3uc Ta O0rPyHTOBAHO HAYKOBI MiTXOAM W00 TUIIOJIOTII CUCTEM
VIPaBJliHHS MapKETUHIOBO-30yTOBOIO [isl/IbHICTIO arpapHUX NignpuemMcTts. BusHayeHo kpurepii inenTudikauii ta
CHACTeMaTHu3allii MAapKeTUHIOBO-30yTOBUX CTPATETiil arpapHuX nianpruemcts. O6rpyHTOBAaHO METOMOJIOTIYHI 3acau
OLIiIHKM KOHKYPEHTHUX Ta KOH'IOHKTYPHUX (PAaKTOPIB 3/1iiICHEHHSI MADKETUHIOBO-30YyTOBOI [isi/IbHOCTI arpapHuX

nipnpuemcts. OKpecieHO METONUYHI MiZIX0AU 010 OLiHKY PalliOHaJIbHOCTI, Pe3yJIbTaTUBHOCTI Ta €(PEeKTUBHOCTI



MapKETHMHTOBO-30yTOBUX CTpaTerii. BusHaueHo (yHKIiOHANIbHE HABAaHTA)KEHHS Ta OpPraHisaliiizi 3acagu
3MifICHEHHS [TPOLeCy CTPATeriyHOro yIpaBiliHHS MapKeTUHIOBO-30yTOBOIO [isJIbHICTIO arpapHUX IiANPUEMCTB.
IneHTn¢ikoBaHO CTPYKTYPHI OCOOJIMBOCTI CUCTEM CTPATEriYHOTO YIIPABJiHHS MapPKETUHTOBO-30yTOBOIO [IisJIbHICTIO.
BMKOHAHO OLIiHKY KOMEPLITHOrO MOTEHLialy arpapHUX HiJNPHUEMCTB B yMOBax iX MAapKETUHIOBOIO CEPEOBUIIA.
O6rpyHTOBaHO METOAMYHI IiIXOY I[0/I0 OLIiHKY CTPaTeriyHMX aJbTePHATUB IIPU PO3pOOLi Ta iMITIeMeHTalLii
cTpaTeriii MAapKeTUHTY Ta 30yTy IPOLYyKIii arpapHuX nianpreMcTs. [neHTn(dikoBaHO HAIPSIMUA PO3BUTKY
MapKETHMHIOBO-30yTOBOI [IisJIbBHOCTI arpapHUX MiJIIPUEMCTB Ta PO3POOUTH OpraHisaliliHo-eKOHOMIUYHNN
iHCTpyMeHTapii ix peasnisauii. O6IpyHTOBAHO iHTErpauiliHi CTpaTerii NigBUIIeHHS €(PEKTUBHOCTI MAPKETUHIOBO-
30yTOBOI HisIIbHOCTI arpapHUX MiANpueMcTB. B nuceprarii BuKoHaHO ifeHTudikaliiio CTpyKTypHUX 0COOINBOCTEN
CHCTEM CTPATETiYHOr0 YIPaBiHHSI MapKeTUHIOBO-30yTOBOIO HisIJIbHICTIO MIJIIXOM iHTerpauii iHCTpyMeHTIB
3[1iICHEHHS Ta OOCJIyTOBYBaHHSI MaPKETHMHIOBUX 3aXO/iB B IIPOLECi 3AilICHEHHS 30yTOBUX IIPOLEAYP, 1O J03BOJISIE
IOTPUMYBATHUCS THYYKOCTi CUCTEMHU 30yTOBOI [isI/IbHOCTI arpapHOro MifIIPUEMCTBA 3 OIJISIAY Ha 3MiHU Y
30BHIIIHBOMY Ta BHYTPIlIHbOMY C€penoBUlli. JJoBEIEHO CUCTEMHUI XapaKTeP BILJIMBY KOHKYPDEHTHUX Ta
KOH'IOHKTYPHMX (aKTOPiB 37i/iICHEHHS] MapKETUHIOBO-30yTOBOI [isIbHOCTI arpapHUX MiJIIPUEMCTB Ha OCHOBI
dopmastizanii METOOUYHUX MiIXOMiB IOA0 OLiHKU €(PEKTMBHOCTI (PYHKIIOHYBaHHSI MAaPKETUHIOBUX KaHAJIB
IIPOCYBaHHS Ta KOMEPLIMHUX KaHaJliB pPUHKOBOTO PO3IOJiNy IPOAYKLi, & TAKOXK CIiBCTaBJIEHHS BKa3aHUX OLHOK 3
pesyabTaTamu ineHTudikallii 30yTOBUX MOXJINBOCTEH MifgnpueMcTBa. O6IPYHTOBAHO KOHILIENII 0 100y I0BU
OpratizalilHO-€KOHOMIYHOI'O MeXaHi3My yIIpaBJliHHSI MapKETUHTOBO-30yTOBOIO [IisSJIbHICTIO arpapHUX
MiAIIPYEMCTB, B OCHOBI SKOI JIEXKUTb BUAIJIEHHS CTPATEriil pO3BUTKY Ta CTPATETii afarTallii, a TaKOK CUTyaTUBHE
[IO€JHAHHS iHCTPYMEHTApIl0 IPUIHSATTS pillleHb 11010 BUOOPY Ta JeTasizallii cTpaTeriyHux pilleHb B 3aJ1€KHOCTI
Bifl pe3yJIbTaTiB OLiHKYM CTaHy Ta TE€HJEHLIiil [[iIbOBUX PUHKIB y CIiBCTaBJIEHHI 3 OLliHKaMU BUPOOHUYOTO Ta
KOMEPLiMHOr0 NOTEHLiaNy MianprueMcTsa. HaykoBe 3Ha4Y€HHS pe3yJIbTaTiB AOCIIIKEHHS [10JISIra€ B OTPUMAaHHI
HOBOTO BUpIllIeHHs IPO6JIeMH TeHepyBaHHS Ta iMIJIEMEeHTALlil cTpaTeriil yrpasiliHHI MapKeTUHIOM i 30yTOM
MIPOAYKIii arpapHUX MiAIIPUEMCTB Ha LiJIbOBUX PUHKAX, CIIPSIMOBAaHMX Ha 3MiLIHEHHS] PUHKOBUX T103ULIIN

NiANpUEMCTB-BUPOOHUKIB i MiJIBUILIEHHSI EKOHOMIYHOI €(PEKTUBHOCTI iX OCHOBHOI JisI/IbHOCTI.

2. The dissertation is devoted to the development of theoretical and methodological provisions and practical
recommendations for the generation and implementation of marketing and marketing strategies of agrarian
enterprises. The research has arranged a conceptual-categorical apparatus for marketing research and marketing
of agrarian enterprises. The principles of construction of mechanisms of strategic management of marketing and
sales activity of agrarian enterprises are substantiated. The genesis and scientific approaches to the typology of
management systems of marketing and sales activity of agrarian enterprises are substantiated. The criteria of
identification and systematization of marketing and marketing strategies of agrarian enterprises are determined.
The methodological principles of estimation of competitive and opportunistic factors of marketing and sales
activity of agrarian enterprises are substantiated. The methodical approaches to assessing the rationality,
efficiency and effectiveness of marketing and marketing strategies are outlined. The functional load and
organizational principles of the strategic management of marketing and sales activity of agrarian enterprises are
determined. Structural features of systems of strategic management of marketing and sales activity are identified.
The estimation of commercial potential of agrarian enterprises in conditions of their marketing environment is
fulfilled. The methodical approaches for the estimation of strategic alternatives in the development and
implementation of marketing and marketing strategies of agrarian enterprises are substantiated. Areas of
development of marketing and sales activities of agrarian enterprises have been identified and organizational and
economic tools are being developed for their implementation. The integration strategies of increasing the
efficiency of marketing and sales activities of agrarian enterprises are substantiated. In the dissertation the
identification of the structural features of the systems of strategic management of marketing and sales activity is
accomplished through the integration of tools for the implementation and maintenance of marketing measures in
the process of sales procedures implementation, which allows for flexibility in the system of sales activity of the
agrarian enterprise in view of changes in the external and internal environment. The systematic nature of the

influence of competitive and market factors on the marketing and sales activities of agrarian enterprises on the



basis of formalization of methodological approaches to assess the effectiveness of the functioning of marketing
channels of promotion and commercial channels of market distribution of products is proved, as well as
comparison of these estimates with the results of identification of sales opportunities of the enterprise. The
concept of construction of the organizational and economic mechanism of management of marketing and sales
activity of agrarian enterprises based on the allocation of development strategies and adaptation strategies, as well
as the situational combination of decision making tools on the choice and detailing of strategic decisions
depending on the results of the assessment of the state and trends of the target markets in comparing the
estimates of the production and commercial potential of the enterprise. The scientific significance of the results of
the research is to obtain a new solution to the problem of generating and implementing marketing and sales
marketing strategies for agricultural enterprises in target markets aimed at strengthening the market positions of

manufacturing enterprises and increasing the economic efficiency of their core business.
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