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1. O6'ekTOM HOCHITKEHHS € TIPoLieC BUOOPY peKIaMHOi KaMmInaHii nignpuemcrsa.MeToo qucepraniiHoi poboTH €
PO3pOOKa KOMILJIEKCY aJalITUBHUX EKOHOMIKO-MaTeMaTUYHUX MOZiesiell BUOOPY PEKJIAMHOI KaMIaHii
HiANpUEMCTBA, 0 PYHKIiOHYyE B yMOBaX HECTAL[iIOHAPHOTO 30BHIMIHBOTO CepeloBUIIa. TeopeTHKo-
METOJI0JIOTIYHO0 OCHOBOIO AMCEPTALii € [TOJIOKEHHS TE€OPii aJalITUBHUX CUCTEM, JOCIII)KEHHS BITYM3HSAHUX i
3aKOPJOHHUX aBTOPIB y rajysi peKJIaMHOi Aisi/IbHOCTI 1 EKOHOMIKO-MaTeMaTUYHUX METOZIB. Y MpoLeci
IOCTiIKeHHs OyJIM BUKOPUCTaHi HAaCTYIIHI METOIY: METOJI CUCTEMHOTO aHali3y — [ [IPeJICTaBIeHHS 00'€KTa
IOCJIIKEHD i IOTO CKJIAIOBUX, 33424 i iIHCTPYMEHTIB NOCJIIKEHHS; TEOPETUKO-IrPOBI METOIU MOJEJIIOBAHHS — IJIS
BUOOPY €(PEKTUBHOrO OOCATY aCUTHYBaHb HAa PEKJIAMY; METOAM €KCIIEPTHUX OLiHOK — J1711 0OPOOKU JyMOK
€KCIIEPTIB [1pY OLiHLIi 06CATiB aCUTHYBaHb HA PEKJIaMy; METO/M JIiHITHOTO [IporpaMyBaHHs — 17151 TOOYZ0BU MOJIeli
e EeKTUBHOTO PO3MOoAiNy 06CIAry aCUrHyBaHb Ha peKIaMy i GOPMyBaHHS €(PEKTUBHOIO PEKJIAMHOIO OIOIDKETY.
[IpakTH4Ha LiHHICTh OTPUMAHUX PE3YJIbTATIB IOJISITA€ B TOMY, IO TEOPETUYHI pO3POOKM, BUKJIAIE€H] B JucepTallii,

IIOBENIEHI 10 PiBHA NIPAKTUYHUX MIPOMO3ULiH i 3aKiHY€HUX CLIeHAPiiB BUKOPUCTAHHS. 3aCTOCYBaHHS



3aIPOINIOHOBAHUX PO3POOOK JO3BOJIAJIO OLIHUTH OOCSITY ACUTHYBaHb HA PeKJIaMy; BUOpaTU e(PeKTUBHUI 00CsT
aCUTHYBaHb, PO3NOIIUTY Or0 MK BiITIOBIiTHUMY pekjlaMHUMU 3acobaMu; chOpMyBaTy peKIaMHUI GIOKET i, SIK
HACJIJIOK PEKJIaMHYy KaMIIaHilo mianpueMcTsa. [IpakTryHy HiHHICTb MAIOTh HACTYIIHI pe3yJIbTaTH: aJallTUBHA
MoOJeJib BUOOPY €(PEKTMBHOIO OOCSTY ACUTHYBAaHb HA PEKJIAMY, METOAMKA €KCIIEPTHOI OLIHKU OOCSITiB aCUTHYBaHb
Ha peKJlaMy, aJJaliTUBHA MOJieJIb BUOOPY PEKJIaMHOI KaMIlaHii MigmpueMcTBa, aialiTuBHA MOJIeJIb €(PEKTUBHOTO
po3Ioziny 06CsIry acurHyBaHb Ha pekjiamy. HaykoBa HOBU3HA OTPUMAaHUX Pe3yJbTaTiB 3aK/II0YAEThCS B PO3POOLI
KOMILJIEKCY aJlalITUBHMX EKOHOMIKO-MaTeMaTUYHUX MOZeJiell BUOOPY PEKJIaMHOI KaMIIaHii MifIpueMCTBa:
MeXaHi3M BUOOPY PEKJIAMHOI KaMI1aHii, 3aCHOBaHUN Ha NIPUHLMINAX afanTallii miAnpueMcTBa 40 3MiHY 30BHIIIHIX i
BHYTPIIIHIX YMOB 110r0 QyHKIiOHYBaHHS, SIKAI1 JO3BOJISIE MiABULIMTH OOI PYHTOBAHICTb IPUIHATUXYIIPABIiHCHKUX
pilieHb; MoJies1b BUOOPY PEKJIAMHOI KaMIlaHii MifIIpUeMCTBA, 3aCHOBAHY Ha BUJIiZIEHHI KOHTYPiB BHYTPIIIHbBOI Ta
30BHIIIHbLOI agarnTailii, gKa J03BOJIS€ 3MiMCHIOBATH K afanTallilo MOJEeJIi, TaK i ajarnTaliio 06'eKTa TOCiIKeHHS;
MOfies1b BUOOPY €(PEKTUBHOTO OOCATY aCUTHYBAaHb Ha PEKJIAMY, sIKa CUHTE3Yy€ B CO0i IepeBaru TEOPETUKO-IrpOBUX i
€KCIIEPTHUX Mojiesiel i 03BoJIsie AJ1s1 TOIi6HOT0 BUOOPY OTPUMATH OO PYHTOBaHE CIMEICTBO pillleHb BUTPAT Ha
peKJIamy; MOZeJIb PO3IOJIiy 00CATy aCUTHYBaHb Ha PEKJIaMy, 110 ITPeCTaBIeHa y BUTJI 3a1a4i JiHiHOTrO
[IPOrpaMyBaHHs, sIKa JO3BOJISIE 3MiMCHUTY TApaMEeTPUYHY afanTalilo MeXaHi3My BUOOPY PEKJIIaMHOI KaMIaHii
HiANpUEMCTBA; MOJIeJIb IIJIaHYBAHHSI PEKJIAMHOI Aisl/IbHOCTI MiANPUEMCTBA, KA CIIOJy4yae y cobi epeKTy pekiaMHUX
KOMYVHIKallill 3 KOHTypaMu peakluii puHKy i cnoskupaya. Cdepa 3aCTOCYBaHHS — MOKJIMBICTb BUKOPUCTaHHS
PO3p0obJIeHUX MOJiesiell BUOOPY PEKJIaMHOI KaMIaHii cy6’eKTamMu NiJIPUEMHULBKO]I OisI/IbHOCTI yCix (popM

BJIACHOCTI, $IKi 3aCTOCOBYIOTb PEKJIAMYBAHHSI IIPY IPOCYBAaHHI BUPOOJIEHMX TOBAPiB HA PUHOK.

2. The research subject is the ad-campaign development. The goal of the work is the adaptive modeling of the ad-
campaign choice in the unstable environment. The basic of this thesis is the statement of the adaptive systems
theory, local and foreign research in the advertisement activities and math methods in economics. The following
methods were employed in the research: system analysis methods representing research object and its elements;
game theory modeling for the best ad-budget choice; expert-choice methods for ad-budget evaluation; linear
programming for the modeling of the effective advertising money distribution. The value of the research results is
that theoretical proposals can be easily used in real life. The research application allows to evaluate the amount of
ad-funds; choose the best ad-budget distribute it among the appropriate advertising applications and form the ad-
budget and the enterprise ad-campaign. The practical value is in the following results: the adaptive choice model
of the ad-budget and the ad-campaign, expert advertising expenditures evaluation method and the adaptive model
of the ad-budget distribution. The scientific importance of the acquired results is in the adaptive economical and
math models of the ad-campaign choice: methodology of the advertising campaign choice based on the enterprise
adaptation to the external and internal environment; model of the ad-campaign choice based on the internal and
external adaptation contours permit realize adaptation and object of investigations; model of the effective volume
of provision choice based on theory games and expert models; model of the volume of provision distribution kind
of linear programming sum and permit to realize parametric adaptation of the methodology of the advertising
campaign choice; model of the ad-campaign planning which combine effect of ad- communications with contours
of reaction market and consumer. Scope of application - subjects of entrepreneurship all kinds of the property
which used ad-campaign.
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