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Pedepar:

1. Y puceprauiiiHiii po60Ti OGIpyHTOBAaHO TEOPETUYHI MOJIOKEHHS, METOOUYHI Ta IPAKTUYHI peKOMeHAALlii oA0
YIIPaBJliHHS IPOCYBaHHSIM OPraHivyHOI IPOAYKLii Ha BHYTPILIHIN Ta 30BHIIIHINA PUHKU. Y EPLIOMY PO3[isi
IYicepTalifiHOi poOOTH y3arajabHEHO 1 yIOCKOHAJIIEHO TEOPETUYHI OCHOBU YIIPABJIiHHS IPOCYBAHHSIM OPraHiuHOi
npopayKuii. PO3rigHyTO iCHYI0Yi HayKOBI IiAXOAM 4O PO3YMIHHS CYTHOCTI YIIpaBJIiHHSA IIPOCYBaHHAM OPraHi4HO]
IIPOIYKIi SIK EKOHOMIYHOI KaTeropii Ta 3alpONOHOBAHO BJIACHE TPAKTyBaHHS AeQiHillii «ynpaBiiHHS IPOCYBaHHSIM
OpraHiuHOI NPOAYKILii», 110 I0JIArae y oeTallHOMY 3aCTOCYBaHHI QYHKIIOHaIILHOTO § NPOLIeCHOro MiiX0iB, sKi, Ha
BiIMiHY BiJl iHIIIMX, JO3BOJISIIOTh YTBOPUTHU IIOCTIMHY B3a€MO/IiI0 YIIPaBIiHCbKUX (PYHKIIH Mif| Yac 3[iiCHEHHS
CUCTEMU 3aXO0[iB OO0 OOCITHEHHS LiJIeN i3 IPOCYBaHHS OPraHivHOI NPOAYKLIl 10 MOTEHLIMHNX CIIOKMBAYiB B
yMOBax MiJIBUIIEHHS COLliaJIbHOI Ta €KOJIOTiYHOI BiANOBinanbHOCTI yepes npuaMy uudposisarii. ¥ Mexxax Takoro
nifxony MiIKPEeCIETHCS, 1[0 OPTraHiyHa POAYKLisl € €KOJIOTiYHO YMCTOI0, ii BUPOOHUK 3a6€311€YUB LOTPUMAHHS
BiZTOBiHUX CTaHOAPTIB SIKOCTi Ta Ma€ MifTBEPAKYIOUNM cepTUdiKar, 10 JO3BOJISIE HA YIIAKOBLi TOTOBOI MPOIYKILil
BMKOPHMCTOBYBATH BiAIIOBIIHNI JIOTOTUII Y4 MapKyBaHHs1. [Iponjec mpoCcyBaHHS OPraHi4HOi IPOIYKLii PO3IJISIHYTO
He sinie K GOPMY MOBiJOMJIEHD, 1[0 3aCTOCOBYETHCS MiATIPUEMCTBOM J1Jis1 iHPOPMYBaHHS, HaraJlyBaHHs i
[IePEKOHAHHA MTOTEHLIMHUX ITOKYIILIB 4O 30iIICHEHHS ITIOKYIIKY, a 1 4K LIy HU3KY 3aXO0/iB, CIIPSIMOBAaHUX Ha
[IOCTITHUI MOHITOPHHT 3a 3MiHOIO CIIOXKMBYMX CMaKiB i IPiIOPUTETIB y BUOOPI MPOAYKLii Ta MBUAKY MOTHUBALLiO
KJIieHTa [0 KymiBJji Liei nponykuii. ¥ npoueci JociikeHHs: 00rpyHTOBaHO, 110 A0 YIIPaBJiHHS IPOCYBAaHHSIM
OpraHiuHOI NPOAYKILii TOLiNBHO 3aCTOCYBAaTU (PYHKIIOHAJIbPHUI Ta NPOLECHUI MiJIXOIH, 5IKi B KOMIIJIEKCI 3MOXKYTh
3a06e3ne4nTH 6e3NepePBHY B3aEMOII0 (PYHKIIN yIPaBliHHS (IPOrHO3yBaHHS, IJIAHYBAaHHS, OPraHisaliiio,
MOTHUBALLil0, CTUMYJIIOBAaHHSI, MOHITOPUHT Ta KOHTPOJIb) y TIPOLIECi IPOCYBAaHHSI OPraHiuHOI MPOIYKLii Ha BHYTPIlIHINA
Ta 30BHIIIHIN pUHKY, @ TAKO>K MOXKJIUBICTb 30yTY 3 ypaxyBaHHSIM O0COOJIMBOCTEN OpraHiqyHoi IPOyKIii, ’KUTTEBOTO
LIMKJIy TOBapy Ta B3a€MO3B'A3KiB i3 KjlieHTaMU. ApT'YMEHTOBAHO, 10 YIIPaBJIiHHS IPOCYBaHHAM OPraHidyHOI IPOAYKLi
OyIe pi3HUTHCS 3aJI€KHO Bifi BUAY MPOAYKLii, 30KpeMa NpOoAyKlis NepBUHHOTO BUPOOHULITBA, BTOPUHHOI
nepepo6Ku, TOTOBa yrakoBaHa npozaykuis. lono popmyBaHHS NIPiOPUTETHUX iIHCTPYMEHTIB IIPY IIPOCYBaHHI
OpraHiuyHOI NPOAYKLii Ha PUHOK 3alIPOIIOHOBAHO BUKOPUCTOBYBATU JIOTICTUYHUI MifXif, HalileHni Ha IOO0YA0BY
e(eKTUBHMX KaHAaJIiB 30yTy MiX yCiMa yYaCHUKaMu (BUPOOHMKAMHU, IepepOOHNUKAMU, Mg ITPUEMCTBAMH, SIKi
3aliMal0ThCs NPOJAXKaMU OPraHiYHOI POAYKLi, TocepeIHUKaMU, TPAHCIIOPTHUMHU KOMIIaHISIMU Ta CIIOKUBaYaMHu),
0COO6JIMBO NIpY BUXOJ| MiJIIPUEMCTBA Ha 30BHIIIHIN PUHOK. 3 METOIO BJJOCKOHAJIEHHS IIPOLECY yIIPaBJliHHS
[IPOCYBAHHAM OPraHiYHOI IPOIYKIii, 3Ba’Kal04y Ha BUMOTY CY4aCHOI'O CYCIIiJIbCTBA, 3alIPOIIOHOBAHO aKTMBi3yBaTU
BUKOPUCTAHHS LU(POBUX TEXHOJIOTIiA, 30KpeMa 3aCTOCYBAaTH CyYacCHi iIHCTPYMEHTU HaJlarojXeHHs iHpopMaLiiiHO-
KOMYHIKaIL[il1HOTO IIPOCTOPY 3i CIIOXXMBaUYeM yepe3 eJIeKTPOHHI 3acobu, 30kpemMa IHTepHeT, MOGi/IbHI i1 KOMITIOTEPHI
TEXHOJIOTII Ta iHIe. Y IIpoLeci AucepTaLifHOro JOCiIPKEHHS y3araJbHEHO Ta CUCTEMATU30BaHO OCHOBHI METOIIU
VIPaBJIiHHS IPOCYBAHHSIM OPraHiuHOI NPOAYKIi, 0 6a3yI0ThCS HA iHTEerpalii MeTOIiB YIIPaBJliHHS, MAPKETUHIOBO]
IisimbHOCTI 1 M@ poBi3alii Ta CKIaJal0Th OCHOBY HAYyKOBO-METOAMYHOTO 3a0€3M1e4YeHHS! YIIPABJIiHHS IPOCYBaHHSIM
OpraHiuHoi NpoAyKLii. 3 MeTO0 ePEeKTUBHOrO IPOCYBAaHHS OpPraHiyHoi IPOyKLii BinnosigHo 1o ii ocobnnBocTent
BUPOILlYBaHHSI, BUTOTOBJIEHHS, IEPEPOOKU 11 TPAHCIIOPTYBAaHHS 3alIpPOIIOHOBAHO BUKOPUCTAHHS CUCTEMU
iHCTPYMEHTIB, SIKi pO3/1iJIEHO Ha iIHCTPYMEHTHU KOMILJIEKCY MAPKETHHI-MIKCYy (TOBapHa MapkKa, TepMiH IPUIATHOCTI,
YIIaKOBKA, 3HWKKHU, PO3MPOJAX, KpeIUTYBAaHHSI, HEPOMapPKETUHT, KaHAJM 30yTy, TPAHCIIOPTYBAaHHS, PEKJIaMa,
CTHMYJIIOBaHHS 30yTy, IEPCOHANIbHUI NIPOJAXK, a6k puileiileH3, IPsSIMUI MapKEeTUHT, TPEHIHTH, iHAUBinyabHi
3yCTpiui, MalicTep-KJIacy, IOLIyK TOBAapy, OOMiH, BUCTABKa, €KCKyPCis Ta iHi) i1 iHcTpyMeHTH UndpoBisalii (cair,

coljiasibHi Mefiia, cyai-Tipe3eHTalis, Bineo, MobinbHI JomaTky, 6;10K4eiiH, 4aT-60tu, SMM, 3D-Bisyanizanis, QR-



KOJI), 10 B KOMILJIEKCi I03BOJISIIOTh CTBOPUTH YiTKUH i MilJHUI 3B'I30K MK KJIIOUOBHMMU TOBiJOMJIEHHSIMU Bif
BHPOOHMKA OpPraHivHoi IPOIyKLii 10 croskuBaya. Ha OCHOBI aHasi3y CBITOBOIO LOCBIiNy YIIPaBJliHHS IPOCYBAaHHSIM
OpraHiuyHOI NPOAYKLii BUAiIEHO HAN6ibII TOMUPEH] MOJeli pEeryJIl0BaHHS PMHKY OpPTraHiyHOi IPOyKLii y
3apyObKHMX KpaiHax, 30Kpema JiepKaBHY, Heep>KaBHY 1 3MilllaHy, Ta BUSIBJIEHO OCOOJIMBOCTI 1 epeBaru ix
3aCTOCYBaHHS. YCTaHOBJIEHO, 1[0 HA MDKHAPOJIHOMY PiBHI 1151 €(DEKTUBHOIO YIIPABJIiHHS IPOCYBAHHSIM OPraHiyHOI
IIPOAYKIii CTBOPEHO HaJleXKHY iHPPACTPYKTYPY OpraHiyHOro puHKy. OGIpyHTOBAHO, 1110 AOCBiT GOpMYyBaHHS TaKoi
iH(pacCTpyKTypH [OLiBHO BUKOPUCTATU B YKPAiHi 3 ypaxyBaHHSIM JiI040T0 3aKOHOAABCTBA T2 YMOB BiTUM3HSIHOTO

OPTraHiYHOTO PUHKY.

2. The dissertation work justified theoretical provisions, methodological and practical recommendations for
managing organic products in domestic and foreign markets. The first section of the dissertation summarizes and
improves organic promotion management's theoretical foundations. The current scientific approaches to
understanding the essence of organic promotion management as an economic category were considered, and the
interpretation of the definition «management of organic products promotion» was proposed. These consist in the
gradual application of functional and process approaches, which, unlike others, allow us to form a constant
interaction of management functions in implementing a system of measures to achieve goals for the promotion of
organic products to potential consumers in terms of increasing social and environmental responsibility. In such an
approach, it is emphasized that organic products are environmentally friendly. The manufacturer has ensured
compliance with relevant quality standards and has a supporting certificate, allowing the appropriate logo or
labeling on the packaging of finished products. The process of promotion of organic products is considered not
only as a form of messages used by the enterprise to inform, remind and convince potential buyers to make a
purchase but also as a series of measures aimed at continuous monitoring of consumer’s tastes and priorities
changes in product selection and instant encouragement of a customer to purchase these products. In the process
of research, it is substantiated that to manage the promotion of organic products, it is advisable to apply functional
and process approaches, which together can provide continuous interaction of management functions
(forecasting, planning, organization, motivation, stimulation, monitoring, and control) in the promotion of organic
products on domestic and foreign markets, as well as sales opportunities, taking into account the characteristics of
organic products, product life cycle and the relationship with customers. Additionally, it is argued that the
promotion of organic products will differ depending on the type of products, particularly products of primary
production, secondary processing, and finished packaged products. Therefore, suggested using a logistic approach
to the formation of priority tools in the promotion of organic products on the market, aimed at building effective
sales channels between all participants (producers, processors, enterprises involved in the sale of organic
products, intermediaries, transport companies, and consumers), especially when entering the foreign market. For
the purpose of improving the process of managing the promotion of organic products and taking into account the
requirements of modern society, it is proposed to take into account digitalization, consisting in the use of modern
tools to establish information and communication space with the consumer through electronic means, in
particular, the Internet, mobile and computer technology, and others. In the course of the dissertation research,
the main methods of managing the promotion of organic products, that are based on the integration of
management methods, marketing activities, and digitalization, and form the basis of scientific and methodological
support for managing the promotion of organic products were generalized and systematized. To effectively
promote organic products following their characteristics of growing, manufacturing, processing, and
transportation, it is proposed to use tools divided into tools of the marketing mix complex (brand name, shelf life,
packaging, discounts, sale, lending, neuromarketing, sales channels, transportation, advertising, sales promotion,
personal sales, public relations, direct marketing, pieces of training, individual meetings, master classes, product
search, exchange, exhibition, excursion, and others) and digitalization tools (website, social media, slide
presentation, video, mobile applications, blockchain, chatbots, SMM, 3D visualization, QR code), which together
make it possible to create a clear and robust connection between critical messages from the producer of organic
products to the consumer.
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