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1. VripaBiiHHS TPOCYBaHHAM OPraHiYHOI IPOAYKIii Ha BHYTPILIHIN Ta 30BHIIIHII PUHKA

2. Management of organic products promotion to domestic and foreign markets

Pedepar:

1. Y nucepraliiiHiit po60Ti O6I'PYHTOBAHO TEOPETUYHI I10JI0XKEHHS], METOIUYHI Ta IPaKTUYHI peKkoMeHaalii om0
yIIPaBJliHHA IPOCYBaHHAM OPraHidyHOi IPOAYKLii HAa BHYTPILIHIN Ta 30BHIIIHINA PUHKU. Y [IEPLIOMY PO31isi
IVCepPTaLifiHOI pOOOTH y3arajabHEHO 1 yIOCKOHAJIIEHO TEOPETUYHI OCHOBU YIIPABJIiHHS IPOCYBAHHSIM OPraHidyHO1
npoayKuii. PO3rygHyTO iCHYIOYi HayKOBi IiAXOAY L0 PO3YMiHHS CYTHOCTI YIIPaBJIiHHS IPOCYBaHHSM OPTaHiYHO]
IIPOAYKIii SIK EKOHOMIYHOI KaTeropii Ta 3alipONIOHOBAHO BJIACHE TPAKTyBaHHS Ae(iHillil «ypaBiliHHS [IPOCYBaHHIM
OPraHivyHOI NPOIYKIii», 1110 MOJIAra€e y NoeTallHOMY 3aCTOCYBaHHI (PYHKIIOHAJIBHOTO ¥ MPOLIECHOTO MigXO0iB, SKi, Ha
BiZIMiHY BiJl iHIIKX, O3BOJISIIOTb YTBOPUTHU MIOCTiiHY B3a€MOJiI0 YIIPaBIiHCbKUX (PYHKLM Mif] yac 34iiICHEeHHS
CHCTEMH 3axO[IiB IIOJ0 NOCSATHEHHS LiijIeH i3 MpOCyBaHHS OPraHiYHOi MPOAYKLii 4O MOTEHLINHUX CIIOKUBAYiB B
YMOBax MiJIBUILIEHHS COLliaIbHOI Ta €KOJIOTIYHOI BiANOBifanbHOCTI 4epe3 npu3My uudposisatii. ¥ Mexkax Takoro
IiAXOony MiAKPECIOETHCS, 1[0 OPTaHiYHa IPOAYKIiS € €KOJIOTiYHO YMCTOIO, 1i BUPOOHUK 326€31eYrB NOTPUMaHHS
BiAITIOBIHWX CTAHJAPTIB SIKOCTi Ta Ma€ MiTBEPIyKy0Unii cepTudikar, 110 J03BOJISIE HA YIIaKOBLi TOTOBOI IIPOIYKIIii
BMKOPHMCTOBYBATH BiITIOBIHMI JIOTOTUII Y1 MapKyBaHHsL. [Ipoljec mpocyBaHHS OpPraHiyHOi NPOAYKLii pO3rsHyTO
He JiMIle SIK (pOpMy NOBiLOMJIEHD, IO 3aCTOCOBYETHCS MiAIIPUEMCTBOM J1s1 iHPOPMYBaHHS, HaraJlyBaHHS 1
[IEPEKOHAHHS NOTEHLIMHUX MOKYIILIB 0 34ilICHEHHS ITOKYIIKHY, a i K LiJly HU3KY 3aXOZiB, CIIPSIMOBAaHUX HA
IIOCTIMTHMI MOHITOPHHT 32 3MiHOIO CIIOXXMBYMX CMaKiB i IPiOpUTETIB y BUOOPI IPOAYyKIii Ta MBUAKY MOTHBALLi0
KJIieHTa [0 KyMiBJi Liei npoxykuii. ¥ npoteci JociIXeHHs 00IPyHTOBaHO, IO A0 YIIPaBJIiHHS IPOCYBAaHHSIM
OpraHi4yHOI NPOAYKLii JOLiNBHO 3aCTOCYBAaTU (PYHKLIIOHAJIBHUI Ta NPOLECHUI MiIXOIH, 5IKi B KOMILJIEKCI 3MOXKYThb
3a0e3neynTy 6e3repepBHy B3aeMOi0 QYHKIIIN yIpaBiHHS (IPOrHO3YBaHHS, IIJIAHYBaHHS, OpraHisariiio,
MOTHBALlil0, CTUMYJIIOBaHHS, MOHITOPUHT Ta KOHTPOJIb) Y IIPOLIECi IPOCYBaHHS OpraHiyHOi MpoAyKii Ha BHYTPILIHIN
Ta 30BHIIIHIN PUHKY, a TAKOXK MOXJIABICTb 30Ty 3 YPaxXyBaHHSIM OCOOJIMBOCTEH OPraHiqyHOi IPOIYKLii, KUTTEBOTO
LMKJIy TOBapy Ta B3a€MO3B'S3KiB i3 KlieHTaM1. ApTYMEHTOBAHO, 10 YIIPABJIiHHS IPOCYBAHHSIM OPraHidyHOI IPOAYKLil
Oypie pi3HUTUCS 3aJI€KHO Bif| BUAY NIPOAYKLIi, 30Kpema IpoAyKLis IEPBUHHOIO BUPOOHULITBA, BTOPUHHOI
nepepoOKH, TOTOBA yrakoBaHa npoaykuis. lllogo ¢popMmyBaHHS IPiIOPUTETHUX iIHCTPYMEHTIB IIPY IIPOCYBaHHI
OpraHiyHOI POAYKLii HA PUHOK 3aIIPOIIOHOBAHO BUKOPUCTOBYBATH JIOTICTUYHUI MiAXil, HalliIeHU Ha TOOYIOBY
eeKTUBHUX KaHaJiB 30yTy MDX yciMa yyacHUKaMu (BUPOOHMKaMHU, IepepOOHUKAMHY, MTiTITPUEMCTBAMH, SIKi
3alIMaloThCs MPOAAKaMU OPraHiyHOI IPOAYKLii, TocepeiHUKaMU, TPAHCIIOPTHUMU KOMIIaHISIMU Ta CIIOXMBaYaMHu),
0COO6JIMBO NPY BUXOJ| MiJIIPMEMCTBA HA 30BHIIIHIN PUHOK. 3 METOIO BIOCKOHAJIEHHS NIPOLECY YNIPABJIiHHA
IIPOCYBaHHSIM OPTaHiYHOI IPOIYKIii, 3Ba’Kal04y Ha BUMOTY CYy4aCHOTO CyCIiIbCTBa, 3alIPOIIOHOBAHO aKTMBi3yBaTU
BHUKOPHUCTaHHS IMPPOBUX TEXHOJIOTIH, 30Kpema 3aCTOCYBaT/ Cy4acHi iIHCTPyMEHTH HaJlaroixeHHs iHgpopmaiiiHo-
KOMVHIKaLiliHOro IPOCTOPY 3i CIIOXKMBAUYEM Yepe3 eJIEKTPOHHI 3aco6H, 30KpeMa IHTepHeT, MOOGi/IbHI 11 KOMITIOTEPHI
TEXHOJIOTI Ta iHIIe. Y IPOoLeci AUCePTALiHOrO SOCIIIKEHHS y3arajJbHEHO Ta CUCTEMATU30BaHO OCHOBHI METOAY
yIPaBJIiHHS [IPOCYBAHHIM OpPraHiuyHOI NPOAYKILi, 110 6a3yI0ThCS Ha iHTerparii MeToIiB yIpaBliHHS, MApKETUHIOBO]
IisiipHOCTI M u@poBisallii Ta ck1afaloTh OCHOBY HAYKOBO-METOAUYHOTO 3a6€3I1eYeHHs! yIIPaBJliHHS [IPOCYBaHHIM
OpraHiuyHOi NpoAyKLii. 3 METOI0 e(EKTUBHOrO MPOCYBAHHS OPraHiyHOi NMPOLYKLii BiINOBiAHO 1o ii ocobinBocTeN
BUPOIIYBAaHHS, BUTOTOBJIEHHS, IEPEPOOKU i1 TPAHCIIOPTYBAHHS 3alIPOIIOHOBAHO BUKOPUCTAHHS CUCTEMHU
iHCTPYMEHTIB, sIKi pO3/1iJIeHO Ha iIHCTPYMEHTH KOMILJIEKCY MApPKETHUHI-MiKCYy (TOBapHa MapkKa, TepMiH IPUIATHOCTI,
YIIaKOBKa, 3HIKKH, PO3MPOALK, KDEAUTYBaHHS, HEIPOMAapPKETVHT, KaHaJuU 30yTy, TPAHCIIOPTYBaHHS, peKJIaMa,
CTHMYJIIOBaHHS 30yTy, IEPCOHANIBHUY NIPOJaK, NabJIiK puieiens, MpsSMUI MapKeTUHT, TPEeHIHTH, iHAuBinyanbHi
3yCTpiui, MalicTep-Kiacy, IOLIyK TOBapy, OOMiH, BUCTaBKa, €KCKypcist Ta iHi) i1 incTpyMeHTH LudpoBisalii (cailr,
coljiasbHi Meflia, cyaiif-IIpe3eHTallis, Bifieo, MOOibHI foAaTky, 6J10K4eliH, yaT-60tu, SMM, 3D-Bisyanizanisg, QR-
KOJI), 10 B KOMILJIEKCi 103BOJISIIOTh CTBOPUTH YiTKUH i MilJHUI 3B'I30K MK KJIIOUOBUMU TTOBiIOMJIEHHSIMU Bif|
BUPOOHMKA OpraHiyHoi NpoAaykii 10 cnoxkusaya. Ha 0CHOBI aHasi3y CBiTOBOro JOCBiAYy yIIpaBiHHS IPOCYBAHHIM
OpraHiuHOI NPOAYKLii BUAiIeHO HANOibII TOMUPEH] MOJeli peryJIloBaHHS PMHKY OpPraHiyHOi IPOyKLii y
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3aCTOCYBaHHS. YCTaHOBJIEHO, 1I0 HA MDKHAPOIHOMY PiBHI 1151 €(PEKTUBHOIO YIIPABJIiHHS IPOCYBaHHSIM OPraHiyHOI
IIPOAYKIii CTBOPEHO HaleXXHY iHPPaCTPYKTYpy OpraHiyHOro puHKy. OGIpyHTOBAHO, 1110 LOCBiT GOpMYyBaHHS TaKoi
iH(pacTpyKTypH [OLiBHO BUKOPUCTATU B YKPAiHi 3 ypaxyBaHHSIM JiI040T0 3aKOHO/AABCTBA T2 YMOB BiTUM3HSIHOTO

OPraHi4HOTO PUHKY.

2. The dissertation work justified theoretical provisions, methodological and practical recommendations for
managing organic products in domestic and foreign markets. The first section of the dissertation summarizes and
improves organic promotion management's theoretical foundations. The current scientific approaches to
understanding the essence of organic promotion management as an economic category were considered, and the
interpretation of the definition «management of organic products promotion» was proposed. These consist in the
gradual application of functional and process approaches, which, unlike others, allow us to form a constant
interaction of management functions in implementing a system of measures to achieve goals for the promotion of
organic products to potential consumers in terms of increasing social and environmental responsibility. In such an
approach, it is emphasized that organic products are environmentally friendly. The manufacturer has ensured
compliance with relevant quality standards and has a supporting certificate, allowing the appropriate logo or
labeling on the packaging of finished products. The process of promotion of organic products is considered not
only as a form of messages used by the enterprise to inform, remind and convince potential buyers to make a
purchase but also as a series of measures aimed at continuous monitoring of consumer’s tastes and priorities
changes in product selection and instant encouragement of a customer to purchase these products. In the process
of research, it is substantiated that to manage the promotion of organic products, it is advisable to apply functional
and process approaches, which together can provide continuous interaction of management functions
(forecasting, planning, organization, motivation, stimulation, monitoring, and control) in the promotion of organic
products on domestic and foreign markets, as well as sales opportunities, taking into account the characteristics of
organic products, product life cycle and the relationship with customers. Additionally, it is argued that the
promotion of organic products will differ depending on the type of products, particularly products of primary
production, secondary processing, and finished packaged products. Therefore, suggested using a logistic approach
to the formation of priority tools in the promotion of organic products on the market, aimed at building effective
sales channels between all participants (producers, processors, enterprises involved in the sale of organic
products, intermediaries, transport companies, and consumers), especially when entering the foreign market. For
the purpose of improving the process of managing the promotion of organic products and taking into account the
requirements of modern society, it is proposed to take into account digitalization, consisting in the use of modern
tools to establish information and communication space with the consumer through electronic means, in
particular, the Internet, mobile and computer technology, and others. In the course of the dissertation research,
the main methods of managing the promotion of organic products, that are based on the integration of
management methods, marketing activities, and digitalization, and form the basis of scientific and methodological
support for managing the promotion of organic products were generalized and systematized. To effectively
promote organic products following their characteristics of growing, manufacturing, processing, and
transportation, it is proposed to use tools divided into tools of the marketing mix complex (brand name, shelf life,
packaging, discounts, sale, lending, neuromarketing, sales channels, transportation, advertising, sales promotion,
personal sales, public relations, direct marketing, pieces of training, individual meetings, master classes, product
search, exchange, exhibition, excursion, and others) and digitalization tools (website, social media, slide
presentation, video, mobile applications, blockchain, chatbots, SMM, 3D visualization, QR code), which together
make it possible to create a clear and robust connection between critical messages from the producer of organic
products to the consumer.
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