O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0401U001457
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 21-05-2001

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. F'aBpuwiko Haranis BacuiiBHa

2. Gavryshko Nataliya Vasylivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs

Bup, pucepranii: kanguzaar Hayk

AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi crieniaIbHOCTI: 08.06.04

Ha3Ba HayKoOBOIi CIeniaIbHOCTI: Byxrairepchkuil 061K, aHasi3 Ta ayaut
T'asy3p / rasysi 3HaHB. He 3aCTOCOBy€THCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs
JlaTa 3axXHCTy: 26-04-2001

CreniaJbHICTh 32 OCBiTOIO: 7.050103

Micue po60oTH 34,00yBaya: TepHONiIbChKA aKAEMiss HAPOJHOTO FOCIOAAPCTBA
Kopg 3a €IPIIOY: 02071122

Micue3Haxoa>KeHHS: 46000 m. TepHomninb, By JIbBiBCbKa, 11

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs




I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi CleliaJai30BaHOi BYEHOI pazu): [1.58.082.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

TloBHe HaliMEeHYBaHHS IOPHUAHUYHOI 0COOM: TepHONIILCHKA aKaeMist HAPOLHOTO FOCIIOAAPCTRA
Kopg, 3a €IPIIOY: 02071122

Micue3Haxoa KeHHs: 46000 m. TepHorinb, By JIbBiBCbKa,11

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTuyHHUX PYOPHK: 06.75.73

Tema gucepranii:

1. O61iK i aHaMi3 MapKETHHIOBOI Ta 30yTOBOI Aisl/IbHOCTI: YIIPaBliHCbKUH aCIEKT (Ha NPUKIIAAi MiANPUEMCTB XiMiKO-
(apMaLeBTUYHOI TPOMUCIIOBOCTI YKpaiHN)

2. Accounting and the analysis of marketing and marketing activity: administrative aspect (on an example of the
enterprises of a chemical-pharmaceutical industry of Ukraine)

Pedepar:

1. 3'scyBaHHS$ CyTi po36i>)KHOCTEN MK EKOHOMIYHMMH MOHSITTSIMU "MapKeTUHT" i "30yT". HeoOXinHiCTh BeleHHs
006J1iKy BUTPAT 32 QYHKLIOHAJIbHUMU c(pepaMy OCHOBHOI HislIbHOCTI, BilOKPEMJIEHOTO 06J1iKy MApKETUHIOBO] i
30yTOBOi AistmbHOCTI. Knacudikaliiss MapkeTHUHroBUX BUTpaT. PekomeHalii 11070 3/ifiCHEHHS aHaliTUMHOTO O6JIKY
BUTpaT Ha MapKETUHT i 30yT B po3pi3i LeHTPIB BiJ[IOBiAAJbHOCTI, CETMEHTIB Aisl7IbHOCTI. POPMU BHYTPIlIHbBO]
3BITHOCTI i3 30yTOBOi JiILHOCTI. pEKOMEHallii 11100 BAOCKOHAJIEHHSI METOIMKY ITPOBEIEHHS aHai3y

MapKeTHHI0BOi Ta 30yTOBOI HiSlNILHOCTI.

2. Finding - out of essence of the basic differences between economic concepts "marketing” and "selling".
Conducting the account of costs behind functional spheres of the basic activity, separate account of marketing and
marketing activity. Classification of marketing costs. Conducting the analytical account of the charges on
marketing and selling behind the centers of the responsibility, external segments. The forms of the internal



reporting on marketing activity. A technique of conducting the analysis of marketing and marketing activity.
Jep>kaBHHH peecTpaniliHuil Homep JiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:

CrpareriyHuil NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:

ITizcyMKH BOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxoponHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcepTalii:

3B'A130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KepPiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ilymkap Muxanno CemeHoBUY

2. Ilymkap Muxaitno CeMeHOBUY

KBasigikanis: n.e.n., 08.06.04
InenTudikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTi:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BimomocTi npo odimiiHuX OTIOHEHTIB Ta pelleH3€HTiB
O@inifiHi OIOHEHTH
BiacHe IIpizBuie Im'sa ITo-6aTbKOBI:

1. Comnko Bacuip BacunboBuyg

2. Conko Bacunp BacuiboBuy

KBasmigikanis: n.e.n., 08.06.04

InenTudikarop ORCID ID: He 3acrocosyetbes



JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:

Kop 3a €IPIIOY:
Micue3Haxoa KeHHS:
dopma ByTacHOCTI:
Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. Jlyuko Muxanno PomaHOBUY

2. Jlyuko Muxaino PomaHoBu4

KBasigikamis: k.e.n., 08.00.12

InenTudikarop ORCID ID: He 3acrocosyetscs

HoparkoBa indopmamnist:

IloBHEe HaMEHYBaHHS IOPHIHYHOI 0COOH:

Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasstiHHS:

ImentTudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3ak1104Hi BiZOMOCTI

ByacHe IlpizBuie Im's ITo-6aThKOBI

TOJIOBH pajgu

BiiacHe IIpizBuine Im'sa ITo-6aTbKOBI

TOJIOBYIOYOTO Ha 3acimaHHi

BignoBigasbHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

Peectpartop

I'yaaimiok 3iHOBiN BosmoguMuposuy

I'yuainiok 3iHOBiM BosoguMuposud



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




