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V. BizomocTi npo gucepraniio
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Tema gucepranii:
1. MapkeTrHroBe 3a6e3ne4yeHHs [isyibHOCTI arpapHux BH3 Ha pUHKY OCBiTHIX OCJIyT

2. Marketing supply for agrarian higher educational establishments' activity at the educational services market

Pedepar:

1. ¥ nuceprauiiiziii po60Ti 0OGIPYHTOBAHO HAYKOBO-METOOJIOTIUHI 3acafiy i MpakTUYHi peKoMeHallil o070
YAOCKOHAJIEHHS MapPKETUHIOBOI Aisl/IbHOCTI arpapHuX BH3. YTOYHEHO CYyTHICTh Ta €EKOHOMIYHMI 3MiCT MapKETUHTY
BiIHOCHMH $IK OCHOBM [Iisi7IbHOCTI FOCIIO/IAPIOIOYOTrOo Cy6'eKTa Ha PUHKY OCBITHIX nocyr. OGIPyHTOBAaHO CKJIaIOBi
KOMILJIEKCY MapKeTUHTY arpapHux BH3 Ta cucremarnsoBaHo ix cnenudiky. 34iliCHEHO OLiHKY Cy4aCHOTO CTaHy
MapKeTUHTOBOT0 3abe3neyeHHs arpapHux BH3 Ha puHKyY OCBiTHIX nociyrT. JJOoCliIKeHO KII0YOBi YNHHUKY, SIKi
BILJIMBAIOTh Ha BUGIP cr1oXXuBadiB. PO3p06s1eHO KOMITJIEKCHY MOJI€Jb OLIiHKM KOHKYPEHTOCIIPOMO>KHOCTI BUILMX
HaBYaJIbHUX 3aKJaJiB arpapHOro npo@inio Ha OCHOBI 3BayKEHOTO KiJIbKICHOTO OI}iHIOBaHHS [TapaMeTpPiB OCBITHIX
IIOCJIyT. 3arpoNIOHOBAaHI MapKETUHIOB iIHCTPYMEHTH BIUIMBY Ha LIiJIbOBi IPYIIX CIIOKUBAYiB, pO3PO06JIEHO IIPaKTHUYHI
peKoMeHgalji o0 yIOCKOHAJIEHHS KOMIJIEKCY MAapPKETUHTOBOT'O 3a0€3M1€Y€HHSI OCBITHIX I1OCJIYT.

2. The thesis lays a foundation for the scientific and economic basis and the practical recommendations for
improving the marketing activity of agrarian higher educational establishments. The essence and the economic
content of relations marketing as a base for economic subject activity at the market of educational services is



specified. The components of agrarian higher educational establishments' complex are justified and their
specificity is systemized. The proposed methodology for the evaluation of the demand for educational services
dependence on these factors allows to develop and to forecast its modification for the regulative influence in the
best interests of all subjects at the higher school educational services market. The complex model for the
evaluation of agrarian higher educational establishments com-petitiveness based on a considered quantitative
assessment of educational services parameters is elaborated. The marketing tools for the influence on consumers
target groups are proposed, the practical recommendations for the improvement of educational services markets
supply complex are elaborated.
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