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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYOPHK: 06.71.69

Tema gucepranii:
1. ABanITUBHUI COLiaJIbHO-OPi€HTOBAHWY MaPKETUHI-ayAUT

2. Adaptive socially-guided marketing-audit

Pedepar:

1. O6'eKT mocnmimpKeHHs: couianbHa QYHKIisl MapKeTHUHTY. MeTa LOCiIpKeHHS: TeopeTUYHe OO PYHTYBAaHHS CyTHOCTI
coljia/lbHO-OPiEHTOBAHOIO MapKETUHI-ayJUTY i Ha 1iill OCHOBI po3po0OKa crocobiB ioro aganratiii 1o 3anad
Coljia/IbHOI OJIITUKY i COLiasIbHOI BiATIOBINAIbHOCTI 6i3HECY. MeTOIM OOCiIKEHHS: 3arajIbHOHAyKOBi METOAM
Ii3HAHHS; METOIU CTATUCTUKHU (CIIOCTEPEXKEHHS], Y3araJbHIOIOUM XapaKTePUCTUKY i BilxuieHHs, rpadiuHui,
TabIMYHUMN, BUGIPKOBUI, HEUITKMX MHOXKVH); METOAU MapKeTHHIOBUX NOCIiIKeHb. HOBU3HA: OGIPYHTOBAHO
HeOOXiJIHICTb afanTalii MapKeTUHr-ayAUTy [0 3a7a4d COLiiaIbHOI IOJIITUKY i colliasibHO] BiAiTIOBiNAIbHOCTI 6i3Hecy,
TEOPETUYHO OOI'PYHTOBAHI I eMIIpUYHO OBEAEHI CIIOCOOM COLliaNbHOI afanTallii MapKeTUHT-ayAuTY,
YAOCKOHAJIEHO IOCJiTHULIBKY [IPOTPaMy OL[iHKY 3PYIIEHD Y IIOIUTI Ha COLlia/IbHO-OPi€HTOBAaHNM MapKETUHI-ayOuT,
YAOCKOHAJIEHO HAYKOBUH 3MICT IOHATH "ayIuT" i "MapKeTHUHr-ayguT", OfeprKaja MoAabIINi PO3BUTOK TEOPis
Cy4aCHOTO COLIiaJIbHO-€TUYHOIO MapKETUHTY. Pe3yJibTaT: po3po6sIeHO aBTOPChKMM HaBYaJIbHUM KYPC [AJI1S1 MATiCTPIB.
Bnposamkeno: TOB "Ayautopcbka (pipma "AnbsiHc-ayauT". ['any3b BUKOPUCTAHHS: B [IPAKTULi Cy0'eKTiB

rOCIIOZIapIOBaHHS IIPU PO3POOLI KOMITJIEKCHUX IIPOrPaM COLiaJIbHO-OPi€HTOBAHOTO MapKeTHHI-ayUTYy.



2. Object of research: social function of marketing. The purpose of research: a theoretical substantiation of essence
socially-guided marketing-audit and on this basis development of ways of its adaptation to tasks of social policy
and the social responsibility of business. Research receptions: general scientific methods of knowledge; methods of
statistics (the supervision, generalizing characteristics and deviations rejections, graphic, tabulared, selective,
indistinct sets); methods of marketing researches. Results, novelty: Necessity of adaptation of marketing-audit to
tasks of social policy and the social responsibility of business is proved, ways of social adaptation of marketing-
audit are theoretically proved and empirically proved, the research program of an estimation of shifts in demand
for socially-guided marketing-audit is advanced, the scientific maintenance of concepts "audit" and "marketing-
audit" is advanced, the theory of modern social-ethical marketing has received the further development. Result:
the author's subject matter for masters is developed. All this thesis has been developed by "Anbsinc-Aynut". Area of
use: in practice of subjects of managing by development of complex programs socially-guided marketing-audit.
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