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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOpPHK: 11.15.25

Tema gucepranii:

1. MapkeTHHroBi 3aco61 (pOPMYBAHHS iMiIKy MOJITUYHOTO Jlifepa y TpaHCHOPMalLifiHOMY CYyCIiIbCTBI:
TIOJIITOJIOTIYHUI aHAaJIi3.

2. Marketing means of the political leader's image formation in the transformational society: the political science
analysis.

Pedepar:

1. O6'exT - opraHizaniifHO-TIJIaHyBaJIbHA CKJIaJI0Ba MOJIITUKO-KOMYHIKaLilHOI iS/IbHOCTI MOJIITUYHYUX JIinepiB
Cy4acHOCTi. MeTa - PO3KpUTTs Ta OOIPYHTYBaHHS 3HaU€HHSI MapKETUHIOBUX 3aC00iB Y GOpMYBaHHI iMimKy
NIOJIITUYHUX JIiZlEPiB 32 YMOB TPaHCGHOPMALIiHOTO CYCIIiJIbCTBA. METOIM - CTPYKTYPHO-(DYHKIIOHAIbHUIA,
MOPIBHAJIbHUM, CUCTEMHUM MiAXil, COLiOKYILTYPHUN MiAXid. BU3HaY€HO OCHOBHI HaPSIMU BIUIMBY IOJIITUYHOTO
MapKeTHHTY Ha e(peKTUBHICTb AisITIbHOCTI MO TUYHUX JTifiepiB. Po3kpuTo crienndivHnil 3MiCT MapKeTHHIOBUX
TEXHOJIOTIN Y Cy4aCHi MOJIITUYHIN CUCTEMI. BCTAHOBJIEHO i OIIMCAHO CTPYKTYPY [OHSTH IIOJiTUKO-MapPKETUHIOBUX
3aco06iB, MOJITUYHOTO IMifPKY, IOJIITUYHOTO PUHKY TpaHC(pOpMaLifHOro cycninbeTa. OOIPYHTOBAHO
KOHLIETITyaJIbHy CXEMY 3aCTOCYBaHHS MapKETHHIOBUX 3aCO0iB y MosiTrLi. Bu3Ha4ueHO OCHOBHI MOieJTi IOJIiTUYHO]

[IOBEJiHKY JiJiepiB JOMApKETHHIOBOro repiony. B po6orTi 31ificHeHO aHasi3 3MiHY TEOPETUYHOTO 3MIiCTY TEXHOJIOTI



MOJIITUYHOTO MAPKETUHTY B 3aJI€3KHOCTI BiJl pE3yJIbTATIB iX 3aCTOCYBaHHS Y KOHKPETHOMY CyCIIiJIbCTBI (Ha NPUKJIAi
[Tosnpmj). BusHaueHo pecypcu ontumizanii Ta Kopekuii iMizKy nosiTu4Horo jgigepa TpaHcdopmaliiftHoro
cycninbctBa. Cdepa - HapyaJabHUI NPOLIEC, IOJITUYHA [isJIBHICTD.

2. The object is organizing and planning component of political and communication activity of the political leaders
of a modernity. The aim is the deployment and substantiation the importance of marketing means of the political
leader's image formation in the transformational society. The methods are structurally functional, comparative,
system approach, social and cultural approach. It is determined the main direction of political marketing's
influence on efficiency of political leaders activity. The specific content of marketing technologies in modern
political system is described. The structure of political marketing means concepts, political image, the political
market of transforming society is established and described. The conceptual circuit of marketing means'
application in politics is proved. The basic models of pre-marketing period political leaders' behavior are
determined. In the research work the analysis of change of the theoretical meaning of political marketing
technologies is carried outdepending on results of their application in a concrete society (by the example of
Poland). Resources of optimization and correction of transformational societies' political leader image are
determined. On the basis of research outcomes the conclusions are made and the practical guidelines are
formulated. The spheres of use are training courses and political activity.
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