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Pedepar:

1. B puceprauii y3araabHEHO HAayKOBi OCHOBH, [IPOAHAJIi30BaHO CYy4aCHUI CTaH Ta PiBEHb MAPKETUHIOBUX
KOMYHiKalliil MalIMHOOYAiBHUX MiAIPUEMCTB, @ TAKOXX OOI'PYHTOBAHO HAi161/IbIll IEPCIIEKTUBHI HANPSIMU iX
yIOCKOHasIeHHs. PO3po6JieHO Mofiesb BIIJIMBY 3aC00iB MapKeTHHIOBUX KOMYHiKalill Ha piHaHCOBUI pe3yJbTaT
IIPOMUCJIOBOTO MiATIPUEMCTBA 32 PaXyHOK CKJIaJIOBUX KOMYHIKaTUBHOTO Ta €KOHOMIUHOro edekTy. [To6ynoBaHo
npodisi MOTOYHOI Ta LinboBOi PR-aKTUBHOCTI MAIIMHOOYIiBHUX MiATIPUEMCTB. 3alIpONIOHOBAHO BU3HAYEHHS
NIOKa3HMKA KOMYHIKaTUBHOCTi MalIMHOOYAiBHUX MiANPUEMCTB. PO3pax0BaHO MMOKAa3HUKYU KOMYHIKaTUBHOCTI
00paHMX MalIMHOOYAiBHUX HiIIPUEMCTB. 3aIIPOIIOHOBAHO METOAMYHUIM MifXiA 00 GopMyBaHHS 3aC00iB
MapKETHMHTOBUX KOMYHIKallill MAaIMMHOOYiBHUX MiANPUEMCTB 33 TPUBUMIPHOIO MOZEJLIIO B 3aJIE5KHOCTI Bif| ramysi,
POAyKLii MalIMHOOYAyBaHHS Ta LiJIbOBOI ayauTOpii. 3p0671eHO ONTUMI3alliliHe MOJIe/IIOBAaHHSI BUTPAT Ha 3aco6u

MapKeTUHTOBUX KOMYHIKalliil Ha IPUKJaJi MaIMHOOYAIBHUX MiJIIPUEMCTB YKpaiHy, Jie BpaxOBaHO IOKa3HUKH, SIKi



XapaKTEePU3YyIOTh 301/IbIIEHHS YACTOrO (PiHAHCOBOTO PE3YJIbTATY AislJIbHOCTI MiANPUEMCTBA.

2. The thesis is devoted to the research of the actual scientific problem of marketing communications of industrial
enterprises. The scientific foundations are generalized, the current state and level of marketing communications of
machine-building enterprises is analyzed, and the most promising directions of their improvement are
substantiated. Due to the selection and analysis of key terms in the work, the main scientific approaches to the
interpretation of such concepts as marketing communications, their impact on the financial result of the
enterprise, optimized costs for marketing communications, etc. are systematized. Accordingly, it is emphasized on
the need to understand and understand the objectives of marketing communications as an important tool for the
development of machine-building enterprises. The classification of communication facilities of industrial
enterprises is proposed: the section of communications is shown on the traditional ones, which require significant
financial investments from the enterprise, and non-traditional, which do not require significant investments from
the enterprise. The model of influence of marketing communications measures on the financial result of the
industrial enterprise due to the components of the communicative and economic effect is proposed, which allows
to trace the influence of each measure of marketing communications on the financial result of the industrial
enterprise. The list of expenses for organization of communication actions, factors of influence and criteria for
determining the effect of measures is summarized.The analysis of activity of domestic machine-building
enterprises is made. The structure of sold products by groups of enterprises of machine building of Ukraine, level
of their profitability, volumes of unrealized products is presented. The research of main measures of marketing
communications of the enterprises of machine building of Ukraine has been carried out. The profiles of current
and desired PR activity of machine-building enterprises are built. The dynamics of expenses for sales of machine-
building enterprises of Ukraine is shown, and the relationship between sales and financial results of the enterprise
is shown. The definition and calculation of the communicative index of machine-building enterprises is proposed.
The indicators of communicativeness of selected machine-building enterprises are calculated.The methodical
approach to formation the means of marketing communications of the machine-building enterprises on three-
dimensional model is offered depending on branch, production of mechanical engineering and target audience.
The optimization modeling of marketing communications costs is made on the example of machine-building
enterprises of Ukraine, which takes into account the indicators that characterize an increase in the net financial
result of the enterprise, namely: an increase in the market share, an increase in turnover, an increase in the brand
equity of a machine-building enterprise, which allows determining the optimal level of marketing communications
expenses for the enterprise. The investigated companies received the only optimal solution for Pareto, which
provides the optimal amount of expenses for marketing communications in terms of its net financial result, market
share, sales volumes and brand equity. The methodical approach to formation of means of marketing
communications of the machine-building enterprises on three-dimensional model depending on branch,
production of mechanical engineering and target audience is offered.
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