O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHH HOMep: 0521U101869
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 04-10-2021

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. YarikoBcbka MapuHa [letpiBHa

2. Chaikovska Maryna P.

KBasmigikanis: k.e.n., 08.02.03
InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: nokrop Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIndp HaykoBOi cneniagbHOCTI: 08.00.03

Ha3Ba HayKoOBOi CIIELLiaJIbHOCTI: ExoHOMiKa Ta yrpaB/liHHA HaliOHAIbHUM FOCIO]aPCTBOM

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JlaTa 3axHcCTy: 16-09-2021

CnenianbHICTB 32 OCBITOMO: [IpuKkiaHa MaTeMaTKa

Micue po6oTH 34,00yBaya: Oxecbkuii HalioHaIbHWI yHiBepeuTeT imeHi 1. 1. Meunukosa

Kopg 3a € IPIIOY: 02071091

Micue3HaxoaKeHHS: ByJI. IBOpSIHCBKA, 6y, 2, M. Opneca, Opecbka 06:1., 65082, Ykpaina

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CIeNiaJai30BaHOi BY€HOI pagH): [] 41.051.11
IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOHM: OzechKuil Hal[iOHaIbHUI yHiBepcuTeT imeHi 1. I. Meynukosa
Kopg 3a € IPIIOY: 02071091

Micue3HaxoaKeHHS: ByJL. [IBOpsiHCBKA, 6y7. 2, M. Oneca, Opecbka 061, 65082, Ykpaina

dopma ByracHoCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0M: OfechKuil HallioHaIbHKI yHiBepcuTeT iMeHi 1. I. MeyHMKoBa
Kopg 3a €IPIIOY: 02071091

Micue3HaxoaKeHHS: ByJI. [IBOpsiHCBKa, 6Y7. 2, M. Oneca, Opecbka 0611, 65082, Ykpaina

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTuyHHUX PyOpPHK: 06.75, 06.81.03

Tema gucepranii:
1. 3abe3neyeHHs CUCTEMU YIIPaBJIiHHSI MAapKeTUHIOBUMU IT-TIpoekTamMu B yMOBax (P poBUx TpaHchopmaliii

2. Provision of the management system for marketing IT projects in a digitally transforming environment

Pedepar:

1. O6rpyHTOBAHO Cy4YacHi JeTepMiHaHTH Ta OCOOJINBOCTI AEP>KaBHOIO PEryJII0BaHHS PO3BUTKY LHU(POBOL
€KOHOMIKU. PO3p06sieHO TeopeTUKo-MeTOOMYHI 3acanu 3acany IT-ekocucreMu sK iHTeIEeKTyaJlbHOTO JIeBEPUIKa
3pOCTaHHS HallilOHAJIbHOI €EKOHOMIKM. BU3Hau€HO KOHLENTyabHi OCHOBY iHHOBALITHUX CTpaTeriil 3a6€31e4eHHs
KOHKYPEHTOCIIPOMOSKHOCTI HalliOHaJIbHOi EKOHOMIKU. [IpoBeeHOo colieTaqbHUI aHali3 CBITOBOIO JOCBiLy CUCTEMU
YIIPaBJliHHS MapKeTUHIOBUMH I T-TTpo€eKTamu. Y3arajibHEHO METOAUYHI MTOJIOKEHHS iH)KUHIPUHTOBOTO MigX0y Ta
iHCTpyMEHTapil0 MOZEIOBAaHHS IKOCTi MapKeTUHroBuXx IT-nipoekTiB. CHOOpMOBaHO KOHILIENTYaIbHUI 6a3UC Ta
METOM0JIOTIUHI aCIIeKTH areHTHO-IMHAMIYHOro MiIX0y IO YIIPaBJliHHSI MapKETUHIOBUMHU IT-1IpoeKkTamu.
Po3pobseHo mozesb iHTepakTHBHOI K0s1abopallifiHOI B3aeMOJIil y4aCHYKIB ITPOEKTIB 1apTHEPCHKOTO MAPKETHHTY.
JocigKeHo CUCTEMHO-CUHEPTreTUYHUH IiAXiM 0 BIPOBAIKEHHS [IPOEKTIB KJIIEHTOOPI€HTOBAaHOTO MAPKETHHTY.
YIoCKOHaeHO iHCTPyMEeHTapill OLiHIOBaHHS €(PEKTUBHOCTI Cy4aCHUX MapKeTHMHroBux IT-npoekTiB. Po3pobyieHo
ananTyUBHUM Minxin 1o popmyBaHHS cucTemu iHopMaLiliHOI 6e3neky MobinpHOro Big Data MeHem>KMeHTy.

OO6rpyHTOBaHO METOAMKY IIOPTAJIbHOTO MiX0AY 10 YIIPaBIiHHS MapKeTUHroBUMU IT-1ipoekTamu. YI0CKOHaIeHO



HAyKOBI MiIX0¥ 4O AMHAMIYHOTO L[iHOYTBOPEHHS Ta NEPCIEKTUB 3aCTOCYBAHHS IITYYHOTO iHTEJIEKTY B HU(PPOBOMY

MAapKETHUHTY.

2. The modern determinants and features of state regulation of the development of the digital economy have been
substantiated. It has been proven that today digital transformations cover all spheres of activity, levels of economic
relations and become a catalyst for the evolution of conceptual changes in approaches to managing the
development of the national economy. A characteristic feature of digital transformation is multilevel convergence,
emergence and knowledge-orientedness. The theoretical and methodological foundations of the IT ecosystem
have been developed as a digital communication platform for business entities, ICT companies, universities, start-
up accelerators, technology hubs and all technology industries, which will open up new opportunities for the
market and more effective interaction of all its participants. The conceptual foundations of innovative strategies
for ensuring the competitiveness of the national economy have been determined. It is argued that the
comprehensive distribution of management systems for marketing IT projects in the national economy
presupposes the implementation of appropriate policies. Based on the current realities of the resource potential of
the economy, the outsourcing model of development is a priority among the mechanisms of strategies. A societal
analysis of the world experience of the IT marketing project management system has been carried out. Based on
its results, a societal paradigm was developed, focused on the convergence, dynamism, multidimensionality and
eagerness of the economic results of IT projects, the consistency, dynamism, flexibility of their activation, the
growth of the role of innovative creative activity and the importance of the personalized value of projects. The
methodological provisions of the engineering approach and tools for modeling the quality of marketing IT projects
are generalized. The architecture of a flexible component-oriented approach based on a complexity model allows,
depending on the conditions of project implementation, types of project relationships and risk level, to agree on
requirements and reduce the degree of uncertainty of projects, increase their quality, efficiency and manageability
throughout the life cycle. The conceptual basis and methodological aspects of the agent-dynamic approach to the
management of marketing IT projects have been formed. It has been established that the use of the agent-dynamic
approach provides an increase in the level of understanding of both the structure of the modeled system and its
dynamic processes, and the principles of interaction of its elements in the complex. A model of interactive
collaborative interaction of participants in partner marketing projects has been developed. The systemic-
synergetic approach to the implementation of customer-oriented marketing projects has been investigated. The
toolkit for assessing the effectiveness of modern marketing IT projects has been improved. An integral
methodology for evaluating the effectiveness of various types of IT projects that can be implemented at different
levels of organizational maturity has been proposed and tested. An adaptive approach to the formation of an
information security system for mobile Big Data management has been developed. Strengthening information
security in the IT marketing project management system provides for the introduction of an adaptive approach to
strategizing and modeling virtualization, harmonization of business processes, convergence of the general
management system. The methodology of the portal approach to the management of marketing IT projects has
been substantiated. In this context, the introduction of a portal approach to the management of marketing IT
projects in the context of digital transformations, which allows creating an information space and grounds for the
improving efficiency of both internal and external marketing, is of high applied importance. Improved scientific
approaches to dynamic pricing and the prospects for using artificial intelligence in digital marketing. The
normative and legal institutionalization of the dynamic pricing algorithm should become economically feasible,
which makes it possible, using economic and mathematical methods and approaches, to determine the optimal
offer price. The use of artificial intelligence technologies for self-learning of the model, the implementation of
measures to eliminate disproportions in innovation and technological development and cognitive perception of

artificial intelligence is promising.
Jep>kaBHHHM peecTpaniiiHuii Homep JiP:
IIpiopuTeTHHH HANIPpSIM PO3BHTKY HayKH i TEXHIKH!

CrpareriyHuii npiopUTETHUHA HaNIPSIM iIHHOBALLiHHOI JisJIbHOCTI:



ITizcyMKH JOCTiI>KEeHHS:

Iyo6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxoponHi gokymeHTH Ha OIIIB:

BrnpoBaa>keHHs pe3yJIbTaTiB AHcepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Caguenko OsieHa BacumiBHa

2. Sadchenko Olena V.

KBasigikanis: n.e.n., 08.00.06
InenTudikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTI:

Cdepa ynpasiiHHSL:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Caguenko OneHna BacuniBHa

2. Sadchenko Olena V.

KBasiikamis: n.e.n., 08.00.06
ImenTudikarop ORCID ID: He zactocoyeTrbes
JonaTkoBa iHdopmalist:

TloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB
OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. MenbHUK HOpiit MuKoJs1aiioBuy

2. Melnyk Yurii M.

KBasigikanis: n.e.n., 08.00.03
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. TapadonoBa Osnbra IBaHiBHa

2. Harafonova Olha Ivanivna

KBasmigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBumie Im's I1o-6aTbKOBI:
1. bBapna Mapra IOpiiBHa

2. Barna Marta Yu.

KBasnigikanis: g.e.u., 08.00.03
Imentudikarop ORCID ID: He zacrocoyerbcs
JonaTkoBa iHdopmaris:

IloBHe HaHMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3aKkJIl04Hi BiZoMOCTi
ByacHe IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH pajgu

BiiacHe IIpi3Buine Im'sa Ilo-6aThKOBI
rOJIOBYIOYOTO Ha 3aciJaHHi
BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

Peectparop

KepiBHuKk Bigginy YKpIHTEI, mo €
BiZIOBiZasIbHUM 32 peecTpallilo HayKOBOi

OisIIBHOCTI

Kysnenos Enyapn AHaTo1iioBU4

Kysuenos Enyapn AHaTominoBuy

IOpuenko T.A.



