O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMEP: 0599U000357
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 25-05-2000

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. PemeTHikoBa [puHa JleoHizniBHa

2. Reshetnikova Iryna Leonidivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: nokrop Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniaabHOCTI: 08.06.02
Ha3zBa HayKoBOi cIeniaJabHOCTI:

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3aXHCTy: 24-09-1999

CreniaJbHICTh 32 OCBITOIO: 050201

Micue po6oTH 34,00yBava: CxifHOYKpaiHChKMIL €PKABHUI YHIBEPCUTET

Kopg, 3a €IPIIOY: 02070719

Micue3HaxoaKeHHS: 91034,JIyraHcek, kB.Mosogixxuui, 20A

dopma BaacHOCTI:
Cdepa ynpaBiriHHS: MinicrepcTBo ocBiTh YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi CIeliaJai30BaHOi BYEHOI pagu). [126.006.04
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: HaioHanbHU EKOHOMIYHUIA YHIBEPCUTET

Kopg 3a €IPIIOY: 02070881

Micue3Haxoa KeHHs: 03057, Vkpaina, m.Kuis, mpocr. [Tepemoru 54 /1

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHyHHUX PyOpPHK: 06.75.13

Tema gucepranii:
1. DopmyBaHHS MapKETUHIOBOI CTpaTerii mianpruemcrsa

2. Formation of the enterprize marketing strategi

Pedepar:

1. O6'eKT -NiIPrEMCTBA JIETKOI IPOMHUCIIOBOCTI i MAaIIMHOOYIiBHOrO KOMILJIEKCY; METa -~ HAyKOBE OOTPYHTYBaHHSI
KOHLIENTyaJIbHUX 3aca]] i po3pobKa peKoMeHaalliil mono GopMyBaHHS MapKETUHIOBOI cTpaTerii NifpreMcTBa 3a
YMOB €KOHOMIYHOI HeCTabiIbHOCTY NEePEeXiNHOro Nepiony; MeTOAU- CUCTEMHUI MiAXil, IporHo3yBaHH4, Jlendi,
MEPE’KEBOTO MJIaHYBAaHHS, TEOPIis irop; pe3ysbTaTi- O6rpyHTOBaHA METOJOJIOTIS i 3alIpONIOHOBaHI METOANYHI
pexkoMeHpanii mono popMyBaHHSI MapKETUHIOBOI cTpaTerii MifIpueMCTBa; TEOPETHUYHI i METOIUYHI pO3pOoOKU
BIIPOBAPKEHI Ha minnpuemcTsax i y BY3ax; chepa (ranysp) BAKOPUCTaHHS - IPOMUCIIOBI MiJIPUEMCTBA YKpaiHU.
2. Object - the enterprises of light industry and engi-neering complex, purpose - scientific substantiation of
conceptional fundamentals and recommendation de-velopment for creation of organisational mechanism and its
realization; methods - systematization approach forecasting, Delfi, scale planning, play theory; results -
methodology is grounded, there offered the recom-mendations for formation and realization of enterprise
marketing strategy; theoretical conclusions and me-thodical recommendations are introduced at the enter-prises
and educational establishments; the sphere of application - industrial enterprises of Ukraine.



Jep>kaBHHHM peecTpauiiiHuii Homep [iP:

IIpiopuTeTHHH HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHHUI HAIIPSIM iHHOBaLLiHHOI AiSJILHOCTI:
IlizcyMKu JOCIiAKEHHS:

ITy6ostikamii:

HaykoBa (HayKOBO-TE€XHiYHa) MPOAYKILis:
ConiasibHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHS pe3yJIbTaTiB AHCEpTalii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTaHTA)

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. TTaBnenko Anatosniit Penoposud

2. ITaBneHko AHarosiit GenopoBuy

KBasigikanis: n.e.n., 08.06.02
InenTudikarop ORCID ID: He 3acrocosyetscs
HoparkoBa indopmamist:

IloBHe HallMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasstiHHS:

Imentudikarop ROR: He zacrocoyerbcs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€HTiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBumie Im'a Ilo-6aTbKOBI:

1. Kozauenko Cepriii BikTopoBi4

2. Kozauenko Ceprii1 BikTopoBiy
KBasigikamis: n.e.n., 08.06.02
InenTudgikarop ORCID ID: He 3acrocosyerbcs

JoparkoBa iHpopmamist:



TloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBuuie Im's I1o-6aThbKOBI:
1. KoposnbkoB IBaH IBaHOBUY

2. KopospkoB IBaH IBanoBHY

KBasigikanis: n.e.n., 08.06.02
InenTudikarop ORCID ID: He 3acrocosyetscs
JopaTrkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocosyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ilepepsa Iletpo I'puroposuy
2. [lepepsa I[leTpo I'puroposuy

KBasmigikamis: n.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi



Biacue IlpisBume IM'st [To-6aTbKOBI Boityak Anarosiit Bosogumuposuy
TOJIOBH pagu

Biacue IlpisBuie Im's [1o-6aThKOBI Bortuak Anaroniit Bonogumnposud
rOJIOBYIOYOrO Ha 3acCimaHHi

BignoBigasbHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peeCTpallilo HayKOBOIi IOpuenko T.A.

OisIIBHOCTI




