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1. JlinrBicTr4Hi 0CO6IMBOCTI GOPMYBaHHS CEPBICHOI KyIbTypU (Ha MaTepiajli cy4yacHOI aHIJIiICbKOI MOBN).

2. Linguistic Peculiarities of Service Culture (based on Modern English).

Pedepar:

1. luceprauisg nprucBa4YeHa BUBYEHHIO [IOHATTS CEPBICHOI KyJIbTYPH Ta il OCHOBHMX CKJIAJHUKIB. YIIEpLIE PO3IJISHYTO
cepBicHe 6au€HHS SIK BXKJIMBUI €JIEMEHT CEPBiCHOI KyJIbTYPH, BiJICYTHil1 y KOPIIOPATUBHIll Ky/bTypi. BusiBneHo
B32€MO3B’I30K CEPBICHOI KyJIbTypHy, KOPIIOPATUBHOTO IUCKYPCY Ta KOPIIOPAaTUBHOI Ky/IbTypy. BU3HayeHO jIeKCUYHi
Ta CTPYKTYPHI 0COGJIMBOCTI CEPBICHOI KyJIbTYPU B KOHTEKCTI BipTyaJIbHOrO KOPIIOPATUBHOTO AUCKYPCY.
[IpoaHasnizoBaHO CeMIOTMYHY crienu(iKy 100yI0BUA CUCTEMU NePCOoHidikanii 1ocBiny KiaieHTa. JoclimKeHo
JIHTBICTUYHUYN JaHAWAPT Y KOHTEKCTi CEPBICHOI Ky/IbTypy. PO3IJIsIHYTO JiHIBiCTUYHI 0C061MBOCTI nepcoHidikarii
IOCBily KJlieHTa Ta e(peKTUBHI cxeMU [100y10BY BiTIOBifel HAa CKapry KiieHTiB. [IpoaHasnizoBaHO JIiHIBICTUYHI

XapaKTEPUCTUKMU 3BOPOTHOT'O 3BSI3Ky B CEPBiCHIl KyJIbTypi Ta iHCTPYMEHTH ]Il BUMiDIOBaHHS JIOSJIbHOCTI KJIi€HTIB.

2. The thesis deals with linguistic traits of service culture based on modern English language data. The study
focuses specifically on the notion of service culture and its key elements. We determined the interrelation of



service culture, corporate discourse, and corporate culture. We analyzed semiotic characteristics of the systems of
client’s experience personification. Lexical and structural traits of service culture in the context of a virtual
corporate discourse were defined as well. Linguistic characteristics of the feedback in service culture and
instruments for defining the clients’ loyalty were analyzed. The variety of approaches were investigated to define
such notions as discourse in modern linguistics, corporate discourse, and corporate culture in correlation with
service culture, linguistic landscape in corporate and service culture, information visualization, and brand-
communication. Phenomenological and pragmatic approaches to the understanding of service culture were also
analyzed. Service culture was determined as a set of values, customs and traditions, and norms and standards of
behaviour that were formed and are now developing in any economic system. Service culture is part of any
organization. As such, it stems from mutual perceptions and conceptions of customer-company interaction.
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